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Australia overview

Australia’s economy has famously avoided recession for the last 25 years, navigating
the global financial crisis more successfully than most. While economic conditions
are now more challenging, strong cultural and institutional ties mean Australia remains
an excellent place for British companies to do business.

Australia is a strong proponent of trade liberalisation. It has ten free trade agreements
(FTAs) in place: with China, Japan, Korea, USA, New Zealand, Singapore, Thailand,
Chile, Malaysia and the Association of South East Asian Nations (ASEAN). It is 
also pursuing agreements with the EU, India and Indonesia and is also one of 
the 12 members of the Trans-Pacific Partnership.

Trade and investment patterns between Australia remain strong and are growing.
The UK is the second largest foreign investor in Australia after the US, with stock
worth almost A$500 billion.

Australia is the UK’s 14th biggest export market, ahead of Canada and Russia. 
The leading UK goods exports to Australia are motor vehicles, pharmaceuticals,
machinery & equipment, scientific instruments, clothing and beverages. Services
exports account for more than half of total exports to Australia and are led by travel
and transportation, financial, and professional/other business services.

9www.Australia.DoingBusinessGuide.co.uk

Thank you to our Market Experts

MARKET EXPERTS



The Sky’s the limit
Choosing a great export training
partner can really help your
company take off in the export 
trade!
We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.
Our main aim is to help you
achieve your export and
international trade goals.

Exporting great 
ideas to you.

Join us today
t: +44(0)1733 404 400 e: institute@export.org.uk
w: www.export.org.uk

I           
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Welcome from Lesley Batchelor OBE, FIEx (Grad) –
Director General, Institute of Export

Seven out of Australia’s top ten trading partners are Asian countries. More than 2
million Australians (approximately 10% of the population) speak an Asian language
at home. With a new emphasis on how Australia can potentially use its position and
proximity to these fast-growing Asian economies to help British companies looking
to expand into this region, the Doing Business in Australia Guide will give you a
fresh outlook on this great market.

As Australia offers the UK its first trade agreement it is clear that “the old country”
may be able to take advantage of this offer which comes with their decades of 
experience of trading with ASEAN markets. Australia already has free trade agree-
ments in place with: Japan, South Korea, New Zealand, Singapore, Thailand, USA,
Chile, the Association of South East Asian Nations (ASEAN) (with New Zealand)
and Malaysia. A free trade agreement with China is also due to come into force later
this year. This makes Australia a brilliant point of entry to the countries covered by
these agreements which already account for two thirds of Australia’s total trade.

These free trade agreements mean that parties enter into legally binding 
commitments to relax access to each other’s markets for goods, services, and 
investment which will in turn allow the UK access to them through an Australian 
bi-lateral trade agreement.

Good luck.

Lesley Batchelor OBE, FIEx (Grad) 
Director General – Institute of Export 
www.export.org.uk
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Foreword from Menna Rawlings CMG 
British High Commissioner to Australia

I am delighted to contribute to this guide and share insights into the special 
relationship that provides such a solid foundation for UK companies doing business
in Australia.

The strong relationship between the UK and Australia is rooted in our history. The
UK is part of Australia’s DNA. Many of Australia’s strong foundations – democracy,
the rule of law, sport, culture – reflect our shared heritage. We share a common 
language, sense of humour and love of sport.

More recently, with more diverse populations and shifting demography, our 
relationship has evolved into a modern, innovative partnership with increasingly
strong connections and partnerships across business, trade, investment and 
innovation.

We are major trading partners and investors in each other’s economic success.
Australia is the UK’s 14th biggest export market with £8.3bn of goods and services
sold in 2015. The UK is the 2nd largest investor in Australia with over £300bn 
of investment. The UK is Australia’s 2nd biggest foreign direct investment (FDI) 
destination and Australia is the 6th largest source country for foreign direct 
investment projects into the UK economy. More British expats live in Australia 
than in any other country in the world – a total of 1.2 million people. There are more
than 1 million visits by Australians to the UK each year; and almost 700,000 British
tourists make the journey Down Under.

It’s not just about trade and investment, but also about knowledge capital and 
exchange. There are 450 agreements between UK and Australian higher education
institutions. In 2014 there were 318 joint publications between Australia’s CSIRO
and UK researchers. MOUs in sectors such as cyber security and fintech regulation
also facilitate greater co-operation and trade between our two countries.
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Britain leaving the European Union means we will want to lean into our relationship
with Australia even more than before. This year we are forging ahead with a number
of initiatives to support enhanced trade and investment flows between our two
countries. We are sharing expertise on digital government, smart cities, new 
technology and science, and we are holding a UK Year of Innovation, to match the
Australian Government’s own ambitions in this area.

We have also set more ambitious targets on UK exports to Australia. This means
continued support for an EU-Australia FTA while we scope out the possibilities for 
a future UK-Australia FTA, and a renewed focus on increasing UK exports in key
sectors, including defence, transport, infrastructure, financial services, consumer
and retail, the digital economy and food and drink. Our ministers have just launched
a new bilateral trade working group to scope out the parameters for a bilateral FTA.

The UK’s Department for International Trade team based in Australia are here to
help UK companies looking to exploit these and other opportunities. For more 
information go to www.gov.uk/world/australia.

I am sure you will find this guide a helpful introduction to doing business in Australia
and we look forward to supporting your business expansion.

Menna Rawlings CMG
British High Commissioner to Australia
www.gov.uk/world/australia



Accountants & Business Advisers
Working exclusively with internationally operating businesses

CONTACT US 

Sheltons Australia | Level 36, Governor Philip Tower  | 1 Farrer Place  
Sydney NSW 2000  | Australia

AU@SheltonsGroup.com  +61 2 9299 8882
www.SheltonsGroup.com
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Introduction from the Consul General and Director General,
Department for International Trade, Australia and New
Zealand, Nick McInnes

I am pleased to introduce you to this guide to doing business in Australia. It is a very good 
time to be looking at Australia given the country’s strong economic fundamentals and the 
enthusiasm of both the UK and Australia for strengthening commercial ties post-Brexit.

Australia has been one of the best performing economies in the developed world with 25 years
of uninterrupted growth. Its economic success reflects its sound fiscal management, strong
population growth, an abundance of natural resources and close ties to fast-growing Asian
markets. It has become the 5th largest economy in the Asia-Pacific region, and the 12th largest
economy in the world. Australia’s attractions for UK companies include the strength of its 
domestic market, the open and transparent nature of its business environment and the fact
that it can be a base for many companies for the Asian market. It consistently achieves a high
global ranking for the ease of setting up and doing business.

Over 1000 UK companies are already successfully doing business in Australia each day
including well-known companies like BP, HSBC, GSK and British Airways as well as hundreds
of small and medium sized companies. It’s the UK’s 14th largest export market worth £8.3 
billion in 2015 which puts it ahead of India, Russia and Canada. Export opportunities for 
British companies cover a range of sectors including financial services, infrastructure, 
automotive, consumer and retail, defence, the digital economy, food and drink, pharma and 
life sciences. The growth in opportunities in the digital tech space in recent years reflects 
the increasingly modern partnership that exists between the UK and Australia. The UK’s 
Department for International Trade is here to help UK exporters identify these opportunities
and develop new business through our extensive network of specialists in the UK and our team 
of trade advisers operating out of our British High Commission and Consulates in Australia.

I hope this guide provides you with useful insights into the opportunities and advantages of
Australia as an export market for your business. My team and I would be delighted to support
you doing business in Australia. You can find our details at www.gov.uk/world/australia.

Nick McInnes
Consul General and Director General, Department for International 
Trade, Australia and New Zealand
www.gov.uk/world/australia



Welcome from Louis Taylor
Chief Executive of UK Export Finance

I am pleased to welcome readers to this IOE guide to doing business with Australia.
Despite being far apart on the map, Australia and the UK are close in spirit. So if
your product or service is successful in the UK, there’s a good chance you’ll be 
successful in Australia.

This is great for UK businesses. Australia is in its 25th year of uninterrupted 
economic growth. It is the fifth largest economy in the Asia-Pacific region and the
12th largest in the world. It has a strong appetite for UK goods and services and is
our 12th largest export market.

So the opportunity is out there and you should be too. Search online for ‘Exporting
is GREAT’ and you can find live export opportunities for Australia. On the same
website you can also find sources of support to help you realise these opportunities,
including finance and insurance.

This is where UK Export Finance can help. Our mission is to ensure no viable UK
export fails for lack of finance and insurance. We do this by helping companies win
business, fulfil contracts and get paid when exporting. When doing business in 
Australia, you may look to a commercial bank or insurance services to provide 
the support you need. If, for whatever reason, they are unable to help UKEF can
provide solutions to help ensure the export still happens.

Research has shown that most smaller businesses don’t have time to do much of
their own research and generally look to one source of finance, typically their own
bank.
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This is why we have a team of regional Export Finance Advisers on hand: so that
companies can access free and impartial guidance on all the options when selling
overseas. If you search online for ‘UKEF’ you will find their details on our website.
They can help you access the support that matches your circumstances, whether
this comes via your bank, via an alternative source or through UKEF.

As a government department UK Export Finance’s role is to support exports by
complementing the support available from the private sector. We don’t chase our
own market share, but help you chase yours. In the last three years, we have 
supported £180 million of UK exports to Australia. We can provide guarantees 
for working capital loans, which is how we helped Esprit Digital raise the working
capital needed to meet a large order for its digital display screens from an Australian
shopping centre.

We can help companies issue contract bonds by sharing risk with their banks,
which is how we helped the vehicle manufacturer Supacat fulfil a large order for its
special operations vehicles for the Australian Government. For Supacat our support
allowed it to retain more cash as working capital, while provide assurance to its
buyer through an advance payment bond.

These are just two examples of how we help businesses grow by backing their
trade ambitions. We can also help support competitive finance packages and 
provide insurance against non-payment. We look forward to many more examples
of firms exporting to Australia with our support in the years ahead.  

Louis Taylor
Chief Executive of UK Export Finance
www.gov.uk/government/organisations/uk-export-finance
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Foreword from David McCredie, Chief Executive Officer,
Australian British Chamber of Commerce

I am pleased to welcome readers to this guide on doing business in Australia that provides a
strong and supportive document that will help you to understand the Australian market. The
Australian British Chamber of Commerce is delighted to support this guide as the Australian
and United Kingdom’s relationship begins a journey of change.

The Chamber has long held the position as the most significant bilateral business organisation
between the two countries. It was founded over a hundred years ago, in 1910. The Chamber
maintains the objective set out at that time to “Promote trade and investment between 
Australia and the United Kingdom”.

Today the Chamber’s network extends across the country with events and activities in six
cities and an international program between Australia and the United Kingdom. Our network 
of over 22,000 people across almost every industry sector gives us the strength and reach 
to help businesses connect with potential customers, distributors and with the local supply
chains, professional and support services to improve productivity and increase the returns to
your business.

With the UK’s recent referendum to leave the European Union, the Chamber is actively 
working with both Australian and British Governments and businesses to encourage more
open trade and investment opportunities in the future. Our connections through all levels of
government enable those messages to be heard clearly.

For those of you with your sights set further afield, Australia’s connections to Asia, in particular
through the Free Trade Arrangements with Japan, South Korea and China, are significant 
considerations as you look to grow your business.

I look forward to welcoming you to Australia and invite you to be in touch with the Chamber 
as you look to enter the market.

David McCredie
Chief Executive Officer, Australian British Chamber of Commerce
www.britishchamber.com
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Department for International Trade (DIT)
(formerly UK Trade & Investment - UKTI)

DIT is the British Government department that helps UK-based companies 
succeed in an increasingly global economy. DIT also helps overseas companies
bring their high quality investment to the UK’s economy. DIT’s range of expert
services are tailored to the needs of individual businesses to maximise their 
international success. DIT provides companies with knowledge, advice and 
practical support.

Through a range of unique services, including participation at selected tradeshows,
outward trade missions and providing bespoke market intelligence, DIT can help
you crack foreign markets and get to grips quickly with overseas regulations and
business practice.

With headquarters in London, DIT have professional advisers around the UK and
staff across more than 100 countries. 

Contact DIT

Contact your local International Trade Team or Scottish Development International
(SDI), Welsh Government (WG) or Invest Northern Ireland (INI) offices to find out
more about the range of services available to you.

You can find your nearest International Trade Team at: 

www.gov.uk/dit 

General enquiry number: +44 (0) 207 215 5000
Department for International Trade
1 Victoria Street
London, 
SW1H 0ET
United Kingdom

Email: enquiries@ukti.gsi.gov.uk
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International Market Advisor (IMA) works
with British and foreign government 
departments, Embassies, High 
Commissions and international Chambers
of Commerce throughout the world. Our
work helps to identify the most efficient
ways for British companies to trade with
and invest in opportunity-rich overseas
markets. 

During the last ten years IMA has 
worked with the British Government's 
overseas trade and investment 
department, the Department for 
International Trade (DIT) [formerly 
UK Trade & Investment (UKTI)], and has
written, designed, produced, launched 
and distributed over one million copies of 
more than 100 country-specific print and
multi-media based reports, guides and 
publications, including the internationally-
recognised ‘Doing Business Guide’ series
of trade publications. These are composed
of market and industry sector-specific,
multi-format print and digital trade reports,
together with some of the internet’s most
visited international trade websites - all of
which are designed to advise and assist
UK companies looking to trade with and 
invest in overseas markets. These reports
and guides are then distributed free-of-
charge through the IMA and DIT global 
networks - over 500 distribution outlets in
total. Further distribution takes place at
global exhibitions, roadshows, conferences
and trade missions, and IMA receives daily 
requests for additional copies of the guides
from these networks and from businesses
considering exporting. 

Each of IMA’s 'Doing Business Guides’ is
produced in three formats: a full colour,
glossy, paper-based brochure; a supporting
fully-interactive and updatable multi-media
based website; and the website contents
available as a free-of-charge downloadable
smartphone/tablet app. 

The guides’ contents focus on the market
in question, how to approach that market
and the help and support available, and 
include informative market overviews, plus
details of business opportunities, listings
with website links to British and Foreign 
Government support services and essential
private sector service-provider profiles.

Sponsoring a ‘Doing Business Guide’
therefore offers a unique opportunity to
positively promote your products and 
services to high-profile business leaders,
specific exporters, investors and effective
business travellers who will be actively
seeking out service providers to assist
them in developing their business interests
in the targeted markets.

For more information on IMA 
please visit our website: 

www.DoingBusinessGuides.com

Contact IMA
Office address

International Market Advisor
1 Clough Street
Buxton
SK17 6LJ
United Kingdom

Email
info@ima.uk.com

General enquiries switchboard
+44 (0) 1298 79562

Media enquiries

Newsdesk & out of hours 
+44 (0) 1298 79562

About International Market Advisor (IMA)





ABOUT THIS GUIDE

This guide aims to provide a route map of the way ahead, together with signposts to other
sources of help.

The main objective of this Doing Business in Australia Guide is to provide you with basic
knowledge about Australia; an overview of its economy, business culture, potential 
opportunities and to identify the main issues associated with initial research, market entry, 
risk management and cultural and language issues.

We do not pretend to provide all the answers in the guide, but novice exporters in particular
will find it a useful starting point. Further assistance is available from the Department for 
International Trade team (formerly UKTI) in Australia. Full contact details are available in 
this guide.

To help your business succeed in Australia we have carefully selected a variety of essential
service providers as ‘Market Experts’.

This guide is available in four formats:

• website (www.Australia.DoingBusinessGuide.co.uk)
• a ‘free’ downloadable 'mobile device-friendly’ app 
• this full colour hard-copy brochure 
• PDF download/e-flipbook (please see the website for more details)

Doing Business in Australia Guide Team;

Project Director: Craig Smith
Managing Editors: Olivia Taylor / Brian Underwood
Sponsorship Manager: James Clowes
Creative Manager: Paul King / Claire King
Creative Consultants: Twistedgifted  www.twistedgifted.co.uk

Doing Business in Australia
A
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S
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R
A
LI
A

Printed using materials
from sustainable sources

‘Doing Business in Australia Guide’ published in the UK by International Market Advisor Ltd.
© 2016 International Market Advisor Ltd (unless otherwise stated). All rights reserved.
Contains public sector information licensed under the Open Government Licence v3.0.

www.Australia.DoingBusinessGuide.co.uk
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AUSTRALIA

Trade and investment patterns between Australia
remain strong and are growing. The UK is the 
second largest foreign investor in Australia after
the US, with stock worth almost A$500 billion.
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Summary

Area: 
7.69 million sq. km

Population: 
24 million

Population growth rate: 
1.7% (of change)

Population density (people per sq km): 
3.1 

Urban population: 
89.3%

Capital city: 
Canberra (population 395,000)

Official language: 
No official language, but primarily English
(80%) plus indigenous and minority 
languages

Currency: 
Australian dollar (A$ / AUD)

Nominal GDP: 
US $1,223.9 billion

Real annual GDP Growth: 
2.5%

GDP per capita: 
US $50,962

Annual inflation rate:  
1.5%

Unemployment rate: 
6.1%

General government gross debt: 
36.8% (of GDP)

Fiscal balance: 
-2.8% (of GDP)

Current account balance: 
-4.6% (of GDP)

Current account balance: 
US $-56.2 billion

Exports of goods to UK:  
US $3,313 million

Imports of goods from UK: 
US $5,485 million

Inward direct investment flow: 
US $51.9 billion

Exports + imports as share of GDP: 
49%

[Source: mostly FCO Economics Unit 
(Latest update, Apr 2016)]

Doing Business in Australia
A
U
S
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Visit the Website and download the free Mobile App
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Why Australia?

Australia’s economy has famously avoided
recession for the last 25 years, navigating
the global financial crisis more successfully
than most. While economic conditions are
now more challenging, strong cultural and
institutional ties mean Australia remains an
excellent place for British companies to do
business – it is our 14th largest export 
market and we are its 2nd largest 
investor.

Despite boasting one of the best-performing
economies in the industrialised world in 
recent times, economic growth in Australia
has moderated in recent years. The country
benefits from increasing volumes of 
commodity exports, particularly iron-ore,
coal and LNG to booming Asian markets
(China in particular) following a massive
wave of investment into mining and 
gas extraction. However, heavy falls 
in commodity prices in recent years have
savagely cut the income flowing from the
resources sector. Housing construction is
strong and services sectors are healthy.
GDP growth is running at 3.1% in the year
to March 2016. Interest rates have been
cut to record lows (1.75%) in order to 
stimulate the domestic economy and help
engineer a growth transition away from 
the resources sector to the non-mining
economy.

The transition is slow and patchy. Victoria
and NSW, the two biggest states, are 
currently the best performing regions,
while the resource-rich states of Western
Australia and Queensland have slowed.

[Source: FCO/gov.uk (Aug 2016)]

Geography

Australia – the 6th largest country in the
world – is also a continent in its own right,
located in Oceania and bordering Indonesia,
East Timor and Papua New Guinea to the
north, Vanuatu, the Solomon Islands and
the French dependency of New Caledonia
to the east, and New Zealand to the 
southeast.

The northernmost regions of Australia 
include the sparsely-populated Cape York
Peninsula of Queensland, including 
remnants of the last tropical rainforest 
in the country, and the Northern Territory
including the city of Darwin.

The western half of Australia consists of
the Western Plateau, which is generally
flat, but with a few mountain ranges and
with most of the population centred around
the city of Perth on the west coast.

The Great Dividing Range runs near the
eastern coast of Australia, separating the
narrow eastern coastal plain from the rest
of the continent. This coastal plain contains
the densest human settlement, including
the cities of Melbourne in the south, Sydney
in the south-east and Brisbane in the
north-east. Off the coast of this coastal
plain is the Great Barrier Reef, the world's
largest coral reef complex.



Between the Western Plateau and the
Great Dividing Range lie the mostly arid
and sparsely-populated Central Lowlands,
made up of the Great Artesian Basin and
the large river systems of the Murray-
Darling Basin, and the Lake Eyre Basin.
The southern coastal region of South 
Australia includes the City of Adelaide and
Australia’s principal wine-growing area.

Government overview

Australia has a system of Government
based on liberal democratic values of 
religious tolerance, freedom of speech and
association, and the rule of law. Australia
has similar political, legal and regulatory
practices to the UK, the USA and other 
liberal democracies.

The Australian Constitution of 1901 
established a federal system of government.
Under this system, powers are distributed
between a federal government (the 
Commonwealth) and the six States. 
Two Territories – the Australian Capital 
Territory and the Northern Territory – 
have more limited powers; there are also 
a number of offshore territories, of which
the most significant are Norfolk Island and 
the Australian Antarctic Territory. The 
Parliament is at the heart of the Australian
Government. The Parliament consists of
The Queen (represented by the Governor-
General) and two Houses: the Senate and
the House of Representatives. Australia is
thus a constitutional monarchy, a federation
and a parliamentary democracy.

Malcolm Turnbull became Prime Minister
in September 2015, leading the centre-
right governing coalition of the Liberal and
National parties. After a very close election
on 2nd July 2016, Malcolm Turnbull 

declared victory and is once again Prime
Minister, but with a very narrow majority.

It is important to note that laws and 
regulatory practices can change between
Australian states, so businesses looking to
operate in multiple Australian states should
check the regulations in each state.

Find out more about Australian politics on
Australia’s Department of Foreign Affairs
and Trade website: www.dfat.gov.au/pages
/default.aspx

Trade overview

Australia’s trade is increasingly directed 
towards Asia. The country’s biggest two-
way trading partner is China, followed 
by Japan, the USA, Republic of Korea,
Singapore, New Zealand and the UK.
Biggest exports are iron-ore and coal, 
followed by education services, natural gas
and gold.

Australia is a strong proponent of trade 
liberalisation. It has ten free trade 
agreements (FTAs) in place: with 
China, Japan, Korea, USA, New Zealand,
Singapore, Thailand, Chile, Malaysia 
and the Association of South East Asian
Nations (ASEAN). It is also pursuing
agreements with the EU, India and 
Indonesia and is also one of the 12 
members of the Trans-Pacific Partnership.

Trade and investment patterns between
Australia remain strong and are growing.
The UK is the second largest foreign 
investor in Australia after the US, with
stock worth almost A$500 billion. 
Major Australian investors in the UK 
include Westfield, Macquarie Group, QBE,
National Australia Bank and Lend Lease.
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Visit the Website and download the free Mobile App
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Australia is the UK’s 14th biggest export
market, ahead of Canada and Russia. 
The leading UK goods exports to Australia
are motor vehicles, pharmaceuticals, 
machinery & equipment, scientific 
instruments, clothing and beverages. 
Services exports account for more than
half of total exports to Australia and are 
led by travel and transportation, financial,
and professional/other business services.

Human rights and business

The Australian Government has 
acknowledged the importance of promoting
and protecting human rights standards 
by ratifying a number of international 
instruments including the Universal 
Declaration of Human Rights, as well 
as conventions on anti-discrimination 
and international labour standards.

All Australian employers are required 
to create a workplace that is free from 
discrimination and harassment. The 
Australian Human Rights Commission 
provides more information for employers.
See: www.humanrights.gov.au/
our-work/employers

It is important to be aware of the Fair Work
Commission as the national workplace 
relations tribunal, see: www.fwc.gov.au.
It is an independent body providing a
safety net of minimum conditions, including
minimum wages and working ages, as well
as a mechanism for resolving a range 
of collective and individual workplace 
disputes. Workers’ rights extend to freedom
of association in terms of the right to form
trade unions. For industrial action to be
lawful in Australia it must be protected 
industrial action and can take a variety 
of forms, including employee strikes.

The Native Title Act 1993 recognised 
the land rights of Australia’s indigenous
population. British businesses and 
developers involved in land transactions
where Native Title applies must respect 
the rights of traditional landowners and
custodians to negotiate agreements for 
development proposals. Read more on the
website of the National Native Title Tribunal
at: www.nntt.gov.au/aboutus/Pages/
default.aspx

Australia is a member of the Voluntary
Principles on Security and Human Rights
(VPs), a multi-stakeholder initiative involving
governments, companies, and non-
governmental organisations that promotes
implementation of a set of principles that
guide oil, gas, and mining companies on
providing security for their operations in 
a manner that respects human rights.

Australia is also a Member State of the 
International Code of Conduct for Private
Security Service Providers (ICoC) 
Association, a multi-stakeholder initiative
working with private security companies 
to set out international principles and 
standards for the responsible provision 
of private security services, particularly in
complex environments

[Source: FCO Overseas Business Risk/gov.uk
(Aug 2016)]



Economic overview

Australia is the 5th largest economy in the
Asia-Pacific region, and the 12th largest
economy in the world. It has had 25 
years of uninterrupted economic growth. 
Australia’s GDP per capita at current 
exchange rates make its citizens among
the world’s top five wealthiest.

Over 1,000 British businesses operate in
Australia, including well-known companies
like BP, HSBC, Virgin, British Airways and
BT, as well as hundreds of small and
medium sized companies. Australia is
ranked by the World Bank as the 13th 

easiest country in which to do business.
You can set up a new business in Australia
within two days.

There are more British citizens in Australia
than in any other foreign country. 1.2 million
Britons are permanent residents in 
Australia and over 600,000 visit every year.

Economic growth
Australia has had one of the best-performing
advanced economies in recent decades.
This success is due to a number of 
different factors including:

• sound fiscal management
• strong population growth
• rich in natural resources – particularly 

iron-ore, coal, gold and gas
• close ties to fast-growing Asian 

economies

More than 70% of Australia’s economy 
is services based, and mining, financial
services and healthcare the leading 
contributors to growth.

Despite its strong overall performance
compared to other advanced economies,
the Australian economy slowed recently,
due in part to:

• winding down of a large mining 
investment boom

• falling commodity prices
• continuing low levels of non-mining 

business investment
• an overvalued currency

Economic growth is forecast at 2.5% rising
to 3.25% over the next couple of years.
Unemployment stood at 6.1% in early
2016 and inflation was contained at around
1.5%.

Asia
Australia’s exposure to, and engagement
with, the fast-growing Asian region can
help British companies looking to expand
into this region. Seven out of Australia’s
top ten trading partners are Asian countries.
More than two million Australians 
(approximately 10% of the population)
speak an Asian language at home.

Free trade agreements
Australia has free trade agreements 
currently in place: Japan, South Korea,
New Zealand, Singapore, Thailand, USA,
Chile, the Association of South East Asian
Nations (ASEAN) (with New Zealand) and
Malaysia. An FTA with China came into
force at the end of 2015. The countries
covered by these agreements account for
two thirds of Australia’s total trade. These
free trade agreements mean that parties
enter into legally binding commitments to
relax access to each other’s markets’ for
goods, services, and investment.

Visit the Website and download the free Mobile App
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UK and Australia trade
Around 1,000 UK companies are currently
doing business in Australia each day. 
Australia is the UK’s 14th biggest export
market, with the top ten UK exports to 
Australia being:

• road vehicles
• medicines and pharmaceuticals
• general industrial machinery
• specialised machinery
• professional and scientific instruments 

and apparatus
• power generating machinery and 

equipment
• electrical machinery and appliances
• beverages
• apparel and clothing accessories
• metal manufactures

Contact a Department for International
Trade (DIT) export adviser at: 
www.greatbusiness.gov.uk for a free 
consultation if you are interested in 
exporting to Australia. 

Contact UK Export Finance (UKEF) about
trade finance and insurance cover for UK
companies. You can also check the current
UKEF cover position for Australia. See:
www.gov.uk/guidance/country-cover-
policy-and-indicators#australia

[Source: Department for International
Trade/gov.uk (Aug 2015)]

Growth potential

Benefits for UK businesses exporting 
to Australia

Benefits for British businesses exporting 
to Australia include:

• proximity to Asia-Pacific economies
• familiar products and service providers
• common language and similar culture
• similar business and legal practices
• similar technical standards

Strengths of the market

Strengths of the Australian market include:

• an extended period of strong 
economic growth

• strong business and consumer base
• strong technology sector
• similar language, culture and business 

practices
• high personal wealth
• strong intellectual property (IP) 

protection

In addition:
• In 2015 Australia was ranked 13th out 

of 168 countries in Transparency 
International's latest corruption 
perception index (the UK is ranked 
10th): www.transparency.org/ 
cpi2015/#map-container

• Australia is ranked 13th out of 189 in 
the World Bank’s 2015 Ease of Doing 
Business index (the UK is ranked 6th): 
www.doingbusiness.org/rankings

• The World Economic Forum’s Global 
Competitiveness report 2014-15 ranks 
Australia 22nd out of 144 (the UK is 
ranked 9th): www.reports.weforum.org/ 
global-competitiveness-report-2014-
2015/rankings

[Source: Department for International
Trade/gov.uk (Aug 2016)]



Sheltons – who are we?

Sheltons is a highly professional and well-
established independent accounting, advisory,
and educational firm - working exclusively with
internationally operating businesses. 

We have offices in Australia, Australia, 
Malta and (soon) the United Kingdom.

Sheltons was established by Ned Shelton in 1994.
Since the early days, Sheltons has delivered
quality services to international clients, 
covering accounting, taxation, administration,
law and general business advice; since 1997
we have conducted conferences and courses
on international tax throughout the world – and
we have just launched a specialist international
expat relocation service.

Our primary services can be summarised
as follows.

Accounting and business advisory 
services: Services cover from basic 
payroll administration and bookkeeping to 
advanced accounting, preparing full annual
reports and providing business advice.

Tax services: We have extensive experience
providing local advice, multi-jurisdictional 
tax advice and advice on tax treaty issues 
and cross-border tax efficient structuring.

International expat relocation services: 
We assist the employer with the relocation 
of their valuable staff.

International Tax Training: Sheltons-SITTI 
delivers a variety of international taxation 
courses on an ‘in-house’ as well as an ‘open’
course basis - in locations throughout the world.

Sheltons Australia – our UK focus

We have a very strong focus on UK-based
businesses operating in Australia. This has
been a major influence in our decision to open
an office in London. The London office will be
established in the second half of 2016.

We are a multinational team including 
individuals from Australia, the UK and Asia. 

For an Australian firm we at Sheltons Australia
are very familiar with the UK, from the tax and
company law aspects through to business
knowledge, business culture, history, 
geography and politics. 

We are very frequently in the UK, visiting
clients and potential clients in all areas.

Our independence

We refuse to become a member of any 
accounting firm network, and indeed have not
been a member of any such network since
1997. This facilitates a smooth and stress-free
working relationship with our UK-based clients’
accountants. 

Sheltons Australia – our focus and our size,
and our efficiency

We are a small, independent firm, with more
than 20 years’ experience working only with 
internationally operating businesses – indeed
working exclusively with inbound investors into
Australia, exporters to Australia and overseas-
based businesses selling on-line. Accordingly,
we are able to deliver quality services 
exceptionally efficiently. 

Sheltons Australia
Working exclusively with inbound investors into Australia



Sheltons Australia – our services

Sheltons Australia focuses on providing a wide
range of highly professional accounting, tax,
administration, business advisory and expat 
relocation services to foreign companies doing
business in or with Australia, and to individuals
moving to Australia.

Our primary services are outlined below.

Accounting services and business advice

Full range of tax consulting and 
compliance services, from extensive 
advice on complex international tax issues 
to the preparation of tax returns for staff

GST (VAT) advice and administration 

Company law advice and company 
secretarial services

Expat relocation services, covering from 
assisting with visas, opening bank 
accounts and finding accommodation 
through to advising and recommending 
cultural groups and schools

Payroll services including tax advice to 
employers and employees

Employment law, visas and related

Permanent establishment issues, taxation 
of employees, responsibilities as employer,
the need to register a branch, etc.

Registration of branches of foreign 
companies in Australia as well as 
subsidiaries

Advice and assistance in relation to 
exports to Australia (especially on GST 
and customs duty aspects as well as 
licences, warehousing and distribution)

Periodic bookkeeping and financial 
reporting

Advice and assistance in relation to 
on-line selling

Year-end compliance and reporting under 
IFRS or Local GAAP. 

Why Sheltons Australia?

We are highly specialised and skilled – 
working exclusively with overseas clients doing
business in or with Australia

We are a ‘one-stop shop’ - providing a wide
range of services focused on that narrow target
group

We have an in-depth knowledge of the 
issues facing 

exporters to Australia 

overseas companies employing staff 
in Australia 

overseas companies setting up physical 
operations in Australia

We are efficient. With our pre-existing 
knowledge we can answer many questions
and provide advice using less time.

Further information 

Sheltons Australia
Level 36, 
Governor Philip Tower
1 Farrer Place
Sydney, NSW 2000
Australia

AU@SheltonsGroup.com
+61 2 9299 8882

Ned Shelton, Managing Partner
N.Shelton@SheltonsGroup.com
Selina Handa, Senior Manager
S.Handa@SheltonsGroup.com

© Copyright Sheltons 2016 All rights reserved. 
The information contained in the leaflet may be shared, quoted or otherwise disseminated and/or reproduced 

provided that due reference to Sheltons is made and its copyright is not violated.
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Talking to other people in your industry and regularly
visiting Australia will give you access to the most 
current advice, and such experience can often lead to
new insights and form the basis for further research.



R
E
S
E
A
R
C
H
IN
G
 T
H
E
 M

A
R
K
E
T

39www.Australia.DoingBusinessGuide.co.uk



Doing Business in Australia
A
U
S
T
R
A
LI
A

Visit the Website and download the free Mobile App

Researching the market

Consultation and bespoke research

Taking a strategic approach

British companies are advised to undertake
as much market research and planning as
possible. Doing business with Australia
can be challenging, but taking a strategic
approach is the key to making the process
manageable. The first step is to spend
some time thinking about your company's
Australia objectives.

The questions listed below should help 
you to focus your thoughts. Your answers
to them will highlight areas for further 
research and also suggest a way forward
that is right for your company. You may
then want to use this as a basis for 
developing a formal Australia strategy, 
although this may not be necessary or 
appropriate for all companies:

Your Aims

• Do you wish to buy from Australia, sell 
to Australia or both?

• Do you wish to establish your own 
company presence in Australia, for 
example through a company, a foreign 
branch, a trust, a joint venture, an 
individual or a partnership?

• Do you need to be involved in Australia
at all?

• Do you see Australia as part of a wider
plan including other Australasian or 
Southeast Asian markets?

Your Company

• What are the unique selling points for 
your product or service?

• Do you know if there is a market for 
your product in Australia?

• Do you know if you can be competitive
in Australia?

• Are your competitors already in 
Australia? If so, what are they doing?

• Do you have the time and resources to
handle the demands of communication,
travel, product delivery and after-sales 
service?

Your Knowledge

• Do you know how to secure payment 
for your products or service?

• Do you know where in Australia you 
should start?

• Do you know how to locate and 
screen potential partners, agents or 
distributors?

• Have you carried out any Australia-
specific customer segmentation, and 
do you know how to best reach 
potential customers in-market?

It is unlikely that you will have the answers
to all these questions at the outset and
these “knowledge gaps” should form the
basis for further research and investigation.
Some of these questions will require 
quantitative research in your sector, while
others involve more contextual and cultural
considerations. Talking to other people 
in your industry and regularly visiting 
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Australia will give you access to the most
current advice, and such experience can
often lead to new insights and form the
basis for further research. You will be able
to find out some free information from 
carrying out desk research.  

Help available for you

The Department for International Trade
(DIT) provides tailored support packages
for companies who are:

• first time exporters (FTEs)
• small and medium-sized enterprises 

(SMEs)
• medium-sized businesses (MSBs)

See: www.gov.uk/government/
organisations/department-for-international-
trade/about/about-our-services for further
information. The following details are a 
selection from the website:

Business opportunities
UK companies are set to benefit from a
unique new five-year programme presenting
real-time export opportunities that you can
apply for online. This is part of a move to
get 100,000 additional companies exporting
by 2020.

Launched in November 2015, Exporting 
is GREAT is part of the UK Government’s
GREAT campaign, and presents live 
export opportunities to UK businesses
across a range of media outlets and digital
channels. Hundreds of these export 
opportunities, with a potential total value 
of more than £300 million, are hosted on 
a new platform, www.exportingisgreat.
gov.uk, with many more set to come online
each month.

“Exporting is GREAT” provides advice and
expertise to support businesses at every
step on their exporting journey, from initial
interest to selling in-market, and includes 
a year-long roadshow travelling the UK,
giving face-to-face assistance to potential
exporters, and using the latest technology
to connect these businesses with live 
export opportunities.

Events and missions
Taking part in overseas exhibitions is an 
customers, appoint agents or distributors
and make sales. DIT's Tradeshow Access
Programme (TAP) provides grant support
for eligible SMEs to attend trade shows
overseas.

Participation is usually as part of a group, 
a great advantage for inexperienced 
businesses, and is usually led by one 
of DIT's Accredited Trade Associations
(ATOs). ATOs work with DIT to raise the
profile of UK groups and sectors at key 
exhibitions. 

The DIT calendar of events has some 
400 core events and missions, and 1,000 
opportunities across the TAP ‘Trade 
Access Programme’ and the English 
national regions.

DIT Events Portal
The DIT Events Portal provides a single
calendar view of all DIT Events and 
Missions, and has been developed to 
provide companies with more detailed 
information on each event in order to help
them decide on the most appropriate event
to attend. The calendar can be filtered and
searched by sector and/or market.



There are also detailed events websites
which include more information about the
event and also allow users to register for
an event. The DIT Events Portal is your
central hub for business and networking
opportunities. Search for future events and
missions, register online and network with
fellow delegates. See: www.events.ukti.
gov.uk 

Webinars
The DIT Webinar service runs hundreds 
of free hour-long internet events covering
topics, sectors and countries around the
world, helping you shape your export plan.
These events allow you to interact with the
experts in specific sectors and countries
and allow you to ask questions to enhance
your knowledge. To see upcoming DIT
Webinars, please visit: www.events.ukti.
gov.uk and search for webinars.

Overseas Market Introduction Service
You can also commission a DIT Overseas
Market Introduction Service (OMIS) to help
you enter or expand your business in 
Australia. Under this service, the British
Consulate’s Trade and Investment Advis-
ers, who have wide local experience and
knowledge, can identify business partners
and provide the support and advice most
relevant to your company's specific needs
in Australia.

Other DIT services
DIT assists new and experienced exporters
with information, help and advice on 
entering overseas markets such as 
Australia. These services include:

• An Export Health Check to assess 
your company’s readiness for exporting
and help develop a plan of action;

• Training in the requirements for trading
overseas;

• Access to an experienced local 
International Trade Adviser;

• Help to grow your business through 
online exports;

• Specialist help with tackling cultural 
issues when communicating with 
Australian customers and partners;

• Advice on how to go about market 
research and the possibility of a grant 
towards approved market-research 
projects;

• Ongoing support to help you continue 
to develop overseas trade and look at 
dealing with more-sophisticated 
activities or markets;

• Information, contacts, advice, mentoring
and support from DIT staff in the UK 
and their network of staff in Australia;

• Support to participate in trade fairs in 
Australia;

• Opportunities to participate in sector-
based trade missions and seminars;

• Access to major buyers, local 
government and supply chains in 
Australia;

• Advice on forming international joint 
ventures and partnerships;

• Exploratory visits to Australia;

• Alerts to the latest and best business 
opportunities.
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To find out more about commissioning any
of these services, contact a Department for
International Trade (DIT) Export Adviser at:
www.greatbusiness.gov.uk/ukti for a free
consultation, or see further details at:
www.gov.uk/government/organisations/
department-for-international-trade/about/
about-our-services

E-Exporting Programme
DIT’s E-Exporting Programme aims to help
UK companies get their brands to millions
of global consumers and grow their business
through online exports. DIT’s E-Exporting
Programme helps UK companies who are:

• new to selling online
• already selling online, but need help 

with specific issues
• experienced in online sales, but are 

looking to sell on multiple platforms 
globally

The programme enables you to:

• arrange a free meeting through your 
local DIT office to get expert interna
tional trade advice and support, and 
access to DIT’s global network of contacts.
See: www.uktiofficefinder.ukti.gov.uk/
contactSearch.html?guid=none

• meet a Digital Trade Adviser where 
relevant, to help develop and implement
an international online strategy

• set up on e-marketplaces quickly and 
also identify new e-marketplaces 
around the world

• access better than commercial rates to
list on some e-marketplaces, including 
lower commission fees and ‘try for free’
periods. See: www.gov.uk/guidance/
e-exporting#preferentialrates

• access the ‘E-Expertise Bank’, a 
community of over 175 B2B/B2C service
providers offering free advice. See: 
www.gov.uk/guidance/e-exporting# 
eexpertise

• join DIT’s mailing list for opportunities 
to hear from industry experts, network 
with like-minded individuals and find 
out about e-commerce trends

Open to Export
Open to Export is DIT’s free, online advice
service for UK companies looking to grow
internationally. It offers free information and
support on anything to do with exporting
and hosts online discussions via its forum,
webinars and social media where 
businesses can ask any export question,
and learn from each other. Open to Export
can be accessed at: www.opentoexport.com

In-market support
If you already export, and have decided
Australia is part of your business strategy,
you are advised to contact the DIT team in
Australia prior to your visit to discuss your
objectives and what help you may need
(see the ‘Resources’ section). They can
provide a range of Australia-specific services
for you, including the provision of market
information, validated lists of agents/potential
partners, key market players or potential
customers; establishing interest from 
such contacts; and arranging in-market 
appointments for you. In addition, they 
can also organise events for you to meet
contacts in Australia, or to promote your
company and your products/services.

[Source: Department for International
Trade/gov.uk (Aug 2015)]



What is Open to Export?
Open to Export is the online community helping UK businesses 

get ready to sell overseas. Backed by Government and business, 
we are a not for profit social enterprise dedicated to helping 

UK companies grow through export.

Getting UK businesses ready to sell overseas

For more information visit opentoexport.com





Farazad Investments Ltd. (FI) provides
global access to capital and assistance
in obtaining loans for industrial and
commercial projects Worldwide. FI is a
Boutique Investment Bank, asserting a
distinctive position in the International
market, their products are tailor made to
fit client’s criteria. FI’s Award winning
in-house formula has received international
recognition by the top Institutional
Lenders and Asset Managers, favouring
their transparent and innovative approach.

FI currently operates across five
continents, headquartered in the United
Kingdom and with offices across Europe,
Middle East, Asia Pacific, Australia and
United States. The FI team comprises of
reputable industry professionals, with
profound experience in their individual
sectors. The team works directly with the
project owners to understand the vision
and further expand the capability of that
vision within realistic parameters. As a FI
client, their award winning structure
ensures clients are not at risk of default
once the loan term is expired. This
healthy approach has served in advising
and structuring projects for funding
valued over USD$3.7bn within the last
eight years alone.

FI’s stringent due diligence on each and
every selected proposal, identifies
compliant clients and pursue the most-

suited capital structure. FI bridges the
understanding between the lenders and
borrowers.

Farazad Investments business expansion
into the United Kingdom, Europe, Africa
and Far East markets, opens the door to
new regional opportunities.

Alternative Funding 
Farazad Investments provides a wide
variety of financial products to both
the private and corporate sectors in
developed, developing countries and
emerging markets. We take particular
pride in providing both differentiated and
creative advisory and capital markets
solutions. FI focuses on all industries
with special interest in Real Estate,
Energy, Aviation, Healthcare, Retail,
Financial Services and Infrastructure.

FI identifies safe haven economies which
attracts both Institutional Lenders and
Private Family Offices to invest into
these secure economies.

The company’s unrivalled reputation and
lender confidence further expanded FI’s
funding portfolio and ability, with the
management of Investment Funds
including prominent Family Offices.
These select Funds have the capability
and appetite to invest Worldwide.



FI’s unconventional approach to financing,
has presented an edge in fully under-
standing the challenges of turbulent
economic climates. It is from this under-
standing, FI has initiated a way to secure
funding for the Borrower under an
a l t e r nate regulated formula and
provided the investor maximum security
to lend under this innovative scheme. 

Private Equity
FI’s Private Equity structures provide key
market advisory expertise for private
corporations and acquisition financing
when required for Buy-Side Mandates.
The FI  team compr ises of  h ighly
experienced Private Equity professionals
whom have deep sector knowledge,
along with a strong network of Fund
Managers and Institutional Investors. A
full review of financial business plans
with the targeted projections alongside
the implementation of operational
re structuring are al l  analysed and
restructured professionally.  

FI's strengths are to provide advice on
specific initiatives and processes that
help manage complex transactions and
cross-border structuring from both buy
and sell side perspectives.

Boutique Investment Bank Services
Farazad Investments works with clients
to identify and pursue strategic alterna-
tives, devise strategies to enhance
shareholder value, raise capital to meet
growth objectives, and develop new
ideas and deeper perspective regarding
individual companies and relevant industry
sectors.

Corporate Advisory & Consultancy
Farazad Investment have successfully
advised and structured projects world-
wide, despite the global downturn. Our
consultation offers impartial advice on
the viability of the proposed project, and
then works with, and guides clients
through the full project funding process
to ensure the project has the maximum
potential to achieve successful third
party funding.

Market & Industry Expertise Services
Farazad Investments provides extensive
knowledge, information and data in all
focus industries.

www.farazadinvest.com
e: enquiry@farazadinvest.com

+61 3 9999 7380 

Farazad Investments - 
815/1 Queens Road

Melbourne | 3004 Victoria
Australia



AUSTRALIA

You must carry your driving licence and passport
when driving. Make sure you have sufficient 
insurance, including if you borrow a car from a
friend or relative. 
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Getting here and advice about your
stay

Entry requirements

All visitors must have a valid passport and
visa.

Passport validity
For entry into Australia, your passport
should be valid for the proposed duration
of your stay. No additional period of validity
beyond this is required.

If you are transiting another country on
your way to or from Australia, make sure
you check the entry requirements for that
country. Many countries will only permit
entry if you have at least six months 
validity remaining on your passport.

On arrival you may be asked to provide 
evidence of funds to support your stay and
a return or onward ticket.

If you hold an ePassport you can use
SmartGate to pass through passport 
control when arriving in Australia. See 
the Australian Department of Immigration
& Border Protection website:
www.border.gov.au

Dual nationals
If you are a British national living in 
Australia with Australian citizenship, or you
are a dual national, you should leave and
enter Australia on your Australian passport,
otherwise you may face difficulties and 
delays. For more information, see the 
Department of Foreign Affairs & Trade’s
website: www.smartraveller.gov.au/
guide/dual-nationals.html

Yellow fever
A yellow fever vaccination is required for
travellers aged one year or older who are
arriving in Australia within six days of having
stayed in, or transited through, countries 
with risk of yellow fever transmission. 
See the World Health Organization site:
www.who.int/ith/2016-ith-annex1.pdf for
the up-to-date list of countries.

UK Emergency Travel Documents
An Emergency Travel Document (ETD) 
allows you to leave the country you are 
in and travel to your destination (via a
maximum of five countries) if you cannot
get a replacement British passport in time.
UK ETDs are valid for entry into, transit
through, and exit from Australia.

You can apply for an ETD (sometimes
known as an ‘Emergency Passport’) if you
are a British national outside the UK and
your passport has been lost, stolen, 
damaged or has recently expired.

Only apply for an ETD if you cannot renew
or replace your passport before you need
to travel. Contact your nearest British 
embassy, high commission or consulate 
if you need to travel urgently and cannot
apply for a passport in time. You usually
cannot get an ETD more than five days 
before you travel, unless you need a visa.
See: www.gov.uk/emergency-travel-
document for more information.

Visas
British citizens can get the following types
of electronic Visitor’s visa:

• eVisitor visa direct from the Australian 
Department of Immigration and Border
Protection – no application charge or 
service fee: www.immi.gov.au/Visas/ 
Pages/651.aspx



• Electronic Travel Authority (ETA) – no 
application charge but a service fee of 
A$20 applies: www.immi.gov.au/
Services/ Pages/electronic-travel-
authority-online-applications.aspx

Anyone who wants to work in Australia
needs a work visa. Check with the 
Australian Department of Immigration 
and Border Protection for up to date 
information on the types of visas available.
See: www.border.gov.au

In certain circumstances you may be
asked to undergo a health examination 
before a visa can be granted, for example
if you are aged 75 years or older. Factor-in
extra time for this when applying for a visa.

Working Holiday visas
Beware of scam adverts offering to help
you extend a Working Holiday visa. 
Second-year Working Holiday visas are
available if you have worked in a rural area
for three months during the first year of
your working holiday. Some British nationals
have falsely claimed to have worked on
farms using information bought from scam
advertisers. As a result, they have had
their visas cancelled and been excluded
from returning to Australia for three years.

The Australian Fair Work Ombudsman 
can advise on pay and conditions and 
investigate workplace complaints (e.g.
working conditions on farms in Australia),
and make employers comply with the law.
See: www.fairwork.gov.au. The Fair Work
Infoline is: 13 13 94 (national number 
accessible within Australia, open 8.00am
to 5.30pm local time, Monday to Friday).

[Source: FCO Travel Advice/gov.uk (Aug 2016)]

Safety and security

Crime
The level of crime is no higher than in the
UK. However, be careful with personal
possessions and travel documents in 
cities and popular tourist destinations.
Avoid carrying everything in one bag. 
Do not leave bags unattended in vehicles, 
internet cafes, pubs or clubs. Theft from
safety deposit boxes is common in the
cheaper hotels and hostels. Be particularly
vigilant at night in the busy tourist areas of
Sydney, such as Kings Cross, downtown
George Street, Hyde Park and Centennial
Park.

There have been some serious sexual 
assaults against British nationals in 
Australia. Take care in the town centre of
Alice Springs at night. There have been 
a number of incidents of harassment, 
robberies and attacks (including sexual 
assault) on foreign tourists. Alcohol and
drugs can lead to you being less alert, 
less in control and less aware of your 
environment. If you are going to drink,
know your limit. Drinks served in bars
overseas are often stronger than those 
in the UK.

Beware of online lettings scams in which
prospective tenants are asked to transfer 
a deposit to an overseas bank account in
return for keys to a rental property in 
Australia. British travellers have fallen 
victim to these scams.
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You can reduce the risk of losing your
passport by getting a Proof of Age Card.
This is an accepted form of ID for many
services like opening bank accounts or 
entering licensed premises. By getting a
card soon after you arrive you will limit the
need to carry your passport with you. 
See: www.australia.gov.au/information-
and-services/transport-and-regional/
registration-and-licences/proof-of-age-card
for more information.

If your passport is lost or stolen you may
be able to get an Emergency Travel 
Document (ETD) from the nearest British
Consulate. However, they can only issue 
an ETD for urgent travel, not for general
identity purposes. See the Emergency
Travel Documents section for more 
information: www.gov.uk/foreign-travel-
advice/australia/entry-requirements

Local travel
Australia is a huge country. If you are
bushwalking or exploring national parks 
it can take hours to get help in the event 
of an emergency. The terrain and intense
heat can have a severe impact on your 
capabilities. Take plenty of water and a
means of rigging up shelter from the sun.
The NSW Police Force website provides
further advice on bush safety, most of
which applies throughout Australia. 
See: www.trek.nsw.gov.au  

Australia is home to a number of dangerous
animal species, from crocodiles, jellyfish
and sharks to venomous insects, spiders
and snakes found in many parts of the
country. See the Wet Tropics Management
Authority website for more information:
www.wettropics.gov.au/home  

The Tourism Australia website has extensive
information on travelling around the 
continent, see: www.australia.com/en-gb.

The Australian Government’s National 
Visitor Safety Handbook also contains
comprehensive travel safety advice on
Australia. See: www.beachsafe.org.au/
Visiting_the_beach/Tourist_Safety or visit:
www.queensland.com/ ~/media

Swimming safety
Rip currents are the main surf hazard for
all beach users. They can occur at any
beach, and can sweep even the strongest
swimmer out to sea. Rip currents are 
directly responsible for 20 coastal drowning
deaths and over 15,000 rescues in 
Australia each year.

(source: Surf Life Saving Australia[SLSA]). 

There are more British victims than any
other foreign nationality, with as many as
400 British nationals rescued and up to
four drowning each year.

Take the following simple precautions:

• Always swim between the red and 
yellow flags. These indicate it is a 
supervised location where a lifesaving 
service is currently on duty

• Do not swim at unsupervised locations
• Read the safety signs indicating 

current and typical hazards for that 
location

• Ask a lifeguard for advice – they are 
there to provide safety advice and 
make your experience safe and 
enjoyable

• Always swim with a friend; never alone
• If you get into trouble, stay calm and 

attract attention by calling and waving 
your arm above your head
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• Never swim after drinking alcohol or 
taking drugs – they impair your ability 
and judgement in the water

Further guidance on beach safety is 
available on the SLSA website:
www.beachsafe.org.au/surf-ed

Rivers and pools can be subject to sudden
flash flooding as a result of heavy rain
elsewhere in the area. There have also
been cases of British nationals being 
injured by diving into water which was too
shallow. Make sure that there is sufficient
depth of water before diving, and always
follow warning signs if present.

Road travel
You can drive in Australia using your 
UK driving licence as long as you remain 
a temporary overseas visitor, your 
UK licence is valid, you have not been 
disqualified from driving anywhere, and
your licence is not suspended or cancelled
or your visiting driving privileges 
withdrawn.

If you intend to stay in Australia and you
hold a permanent visa, you can drive using
your UK licence for a maximum of three
months. To continue driving, you must 
get a local licence within this three month
period.

You must carry your driving licence and
passport when driving. Make sure you
have sufficient insurance, including if you
borrow a car from a friend or relative. Hire
car insurance often does not cover driving
on unsealed roads; check your policy 
before you set off. In 2013 there were
1,193 road deaths in Australia.

(source: UK Department for Transport)

This equates to 5.2 road deaths per
100,000 of population and compares to 
the UK average of 2.8 road deaths per
100,000 of population in 2013.

Driving laws and regulations differ in each
state/territory. Driving under the influence
of alcohol and/or drugs is illegal. The
penalties can be severe. You must wear 
a seat belt at all times.

If you are hiring a car immediately on 
arrival be extra careful – you will be 
jetlagged and tired from your flight. Take
regular rest breaks when driving long 
distances; there are many rest stops 
provided.

Prepare thoroughly if driving in remote 
outback areas, which can present 
unexpected hazards. Ensure you have 
a roadworthy vehicle fitted with GPS and
two spare tyres. Take good maps and
extra food, water and fuel. Plan your route 
carefully and seek local advice before 
you set out. Leave your route details and
expected time of return with the local
tourist authorities, police, your hotel/hostel,
or friends and relatives and let them know
when you have arrived safely.

Check road conditions before beginning
your journey; stay with your vehicle if it
breaks down; and avoid travelling in 
extreme heat conditions. Sudden storms
and strong winds can make driving difficult.
Take particular care when driving on 
unsealed roads, 4WD tracks and
desert/beach roads. Northern Territory 
Police have in the past warned tourists to
stay off unsealed tracks in remote areas of
Central Australia following reports of
stranded motorists.

Doing Business in Australia
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Following a number of serious accidents,
all vehicles on Fraser Island (Great Sandy
National Park in Queensland), must 
observe a maximum speed of 80km/h
on beaches and 30km/h in towns. 4WD 
vehicles must carry no more than eight 
occupants (including the driver) and all 
luggage must be carried inside the vehicle.
Avoid driving at night and be aware of
beach hazards like ditches created by 
the surf. Fraser Island is unique but 
remote, and emergency services can 
take many hours to reach an accident.
Carry a well-stocked first-aid kit and 
personal medication as there is no 
pharmacy on the island.

Mobile phones
The mobile phone network generally works
well in cities and large towns but coverage
elsewhere can be very limited or non-
existent. If you are travelling to remote
areas, check with your phone provider
about coverage. You can use your 
UK mobile phone in Australia if global
roaming has been activated, but making
and receiving calls can be expensive.
Many visitors prefer to buy an Australian
SIM card on arrival. Australian SIM cards
are available at some Australian airports,
and at convenience stores and 
supermarkets.

Political situation
Keep up-to-date with local and international
developments and avoid any demonstrations
or large gatherings of people.

Terrorism
There is a high threat from terrorism. 
Attacks could be indiscriminate including 
in places visited by foreigners.

On 26th November 2015, the Australian
Government changed its national terrorism
threat advisory system. Australia’s current
national terrorism threat level is ‘probable’.
There have been a number of attacks and
disruptions linked to Daesh (formerly 
referred to as ISIL)-inspired terrorism. See:
www.nationalsecurity.gov.au/threatlevel

There is considered to be a heightened
threat of terrorist attack globally against 
UK interests and British nationals, from
groups or individuals motivated by the 
conflicts in Iraq and Syria. You should be
vigilant at this time.

[Source: FCO Travel Advice/gov.uk (Aug 2016)]

Bribery and Corruption
Bribery is illegal. It is an offence for British
nationals or someone who is ordinarily 
resident in the UK, a body incorporated in
the UK or a Scottish partnership, to bribe
anywhere in the world.

In addition, a commercial organisation 
carrying on a business in the UK can be 
liable for the conduct of a person who is
neither a UK national or resident in the 
UK or a body incorporated or formed in the
UK. In this case it does not matter whether
the acts or omissions which form part of
the offence take place in the UK or 
elsewhere.

Australia is ranked equal-13th on 
Transparency International’s Corruption
Perception Index for 2015. This means the
perceived level of corruption in Australia 
is slightly higher than that for the UK,
which is ranked equal-10th. 
See: www.transparency.org/cpi2015#
results-table for more information.
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The UK Department for Business, Energy
& Industrial Strategy (BEIS, formerly 
Department for Business, Innovation 
and Skills – BIS) has published a number
of documents on their website. See:
www.gov.uk/government/organisations/
department-for-business-energy-and-
industrial-strategy for assistance in this
area, and see also the UK Government’s
Anti-Bribery policy details at:
www.gov.uk/anti-bribery-policy

[Source: FCO Overseas Business Risk/gov.uk
(Aug 2016)]

Intellectual Property (IP)
IP protection in Australia is strong and an
important consideration for UK businesses
looking to do business in Australia. Under
common law the principal forms of intellec-
tual property protection available in 
Australia are trademarks, designs, patents
and copyright. All of these forms of protection
are governed by legislation. The common
law also provides remedies against a 
person passing off goods or services as
those of another, as well as protection for
confidential information or trade secrets.

Find out more about Intellectual Property
and other ways of protecting your business
in Australia on the Austrade website:
www.austrade.gov.au/International/
Invest/Guide-to-investing/Running-a-
business/Understanding-Australian-
business-regulation/Australian-Intellectual-
Property-laws/Australian-Intellectual-
Property-laws

Read also the information provided on 
the UK Government’s Intellectual Property
page: www.gov.uk/intellectual-property-
an-overview

[Source: FCO Overseas Business Risk/gov.uk
(Aug 2016)]

Natural disasters

Bushfires
Be aware of the risk of bushfires, especially
at the height of the Australian summer 
(November to February). Bushfires can
start and change direction with little or no
notice. If you are travelling in a high risk
bushfire area, follow local authorities’ 
advice. For the latest bushfire information,
see:

• Victoria: www.cfa.vic.gov.au

• South Australia: www.cfs.sa.gov.au/ 
site/home.jsp

• New South Wales: www.rfs.nsw.gov.au

• Tasmania: www.fire.tas.gov.au

• Queensland: www.ruralfire.qld.gov.au/ 
Pages/Home.aspx

• Western Australia: www.dfes.wa.gov.au/
Pages/default.aspx

• Northern Territory: www.pfes.nt.gov.au/
Fire-and-Rescue.aspx

• Australian Capital Territory:
www.esa.act.gov.au/actfr  

The New South Wales rural fire service
also has a useful ‘Fires Near Me’ app:
www.rfs.nsw.gov.au/news-and-media/
stay-up-to-date
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Flooding
Heavy rain and tropical cyclones can
cause flooding in some areas. Follow local
media and check with local state authorities
for the latest flooding information:
www.abc.net.au/news/emergency/find-an-
emergency

Tropical cyclones
Tropical cyclones occur in some parts 
of Australia, mainly Queensland, Northern
Territory and Western Australia. The 
cyclone season normally runs from 
November to April.

Monitor local and international weather 
updates from the World Meteorological 
Organisation (WMO): www.severe. 
worldweather.org and the Australian 
Bureau of Meteorology website:
www.bom.gov.au for updates. See also 
the UK Government advice about what 
to do if you are caught in a cyclone:
www.gov.uk/ guidance/tropical-cyclones.

Dust storms
Dust storms occur regularly in Australia,
usually only in outback areas.

[Source: FCO Travel Advice/gov.uk (Aug 2016)]

Local laws and customs

The Australian authorities will take action
against anyone who imports or is found 
to be trafficking illegal drugs. Prosecution
can lead to a lengthy jail sentence and 
deportation. Australia has an established
tradition of tolerance towards homosexuality,
but there are still isolated incidents of 
homophobic crimes. Take care when 
visiting rural communities.

Australian federal law prohibits the 
recognition of overseas same-sex 
marriages, although some states/territories
accept foreign civil partnerships and 
same-sex marriages as evidence of the
existence of a ‘de facto’ relationship. UK
civil partnership and same-sex marriage
documentation is not as widely accepted 
in Australia as in the UK.

Before travelling read the UK Government
advice page for LGBT travellers: 
www.gov. uk/guidance/lesbian-gay-
bisexual-and-transgender-foreign-travel-
advice. The Visit Gay Australia website: 
www.visitgayaustralia.com.au is a useful
travel planning resource, and you can 
find more detail on LGBT issues on the
Australian Human Rights Commission
website: www.humanrights.gov.au/our-work/
sexual-orientation-sex-gender-identity

Quarantine
Australia has strict quarantine rules in
order to keep out pests and diseases that
could affect plant, animal and human
health. All luggage is x-rayed on arrival.
Any items of concern are further inspected,
treated and if necessary confiscated and
destroyed. Breaches of quarantine 
regulations can result in large fines.
You will be given an incoming passenger
card on the plane, on which you must 
declare any food or goods of plant or 
animal origin, including nuts, dried fruit and
vegetables, herbs and spices, biscuits,
cakes and confectionery, teas, coffees and
milk-based drinks and sporting equipment
(including camping gear). A full list can be
found on the Australian Department of
Agriculture website: www.agriculture.gov.au 
You will also be asked to declare whether
you have ‘visited a rural area, or been in
contact with, or near, farm animals outside
Australia in the past 30 days’.
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Taxes
Different tax rules and rates apply to 
residents and non-residents. Working 
holidaymakers are usually regarded 
as non-resident for tax purposes; this
means they do not qualify for any tax-free
personal allowance on their earnings. 
Further advice on residency for tax 
purposes and income tax rates is available
from the Australian Taxation Office 
website: www.ato.gov.au  

[Source: FCO Travel Advice/gov.uk (Aug 2016)]

Health

Visit your health professional at least 
four to six weeks before your trip to 
check whether you need any vaccinations 
or other preventive measures. Country-
specific information and advice is 
published by the National Travel Health
Network and Centre on the TravelHealth-
Pro website: www.travelhealthpro.org.uk
/country-information and by NHS 
(Scotland) on the FitForTravel website:
www.fitfortravel.nhs.uk/destinations.aspx

Useful information and advice about
healthcare abroad is also available on the
NHS Choices website: www.nhs.uk/
NHSEngland/Healthcareabroad/Pages/
Healthcareabroad.aspx

FCO Travel Advice
If you are travelling to Australia for 
business, the Foreign & Commonwealth
Office (FCO) website has travel advice to
help you prepare for your visit overseas
and to stay safe and secure while you are
there. For advice please visit the FCO
Travel section pages on the gov.uk 
website: www.gov.uk/foreign-travel-
advice/australia

Medical insurance
Make sure you arrange comprehensive
medical insurance before you travel to
Australia. If you are not covered under the
reciprocal healthcare arrangements which
exist between Australia and the UK, costs
of treatment can be high.

The standard of healthcare in Australia is
very good. Under the reciprocal healthcare
arrangements, British citizens resident in
the UK and travelling on a British passport
are entitled to limited subsidised health
services from Medicare for medically 
necessary treatment while visiting Australia.
This does not cover pre-existing conditions,
or treatment that does not require prompt
attention. These provisions do not apply 
to non-visitors, for example those who are
studying in Australia. Other exclusions
under the reciprocal agreement include
pharmaceuticals when not a hospital 
in-patient, use of ambulance services 
and medical evacuations, which are very
expensive.

If you need emergency medical assistance
during your trip, dial 000 and ask for an
ambulance. You should contact your 
insurance/medical assistance company
promptly if you are referred to a medical
facility for treatment. For more information,
visit the Australian Department of Human
Services Medicare website: 
www.humanservices.gov.au/customer/
services/medicare/reciprocal-health-care-
agreements. If you visit one of their offices
while in Australia, take your passport and
your NHS card (if you have it).

[Source: FCO Travel Advice/gov.uk (Aug 2016)]

Doing Business in Australia



Join us today: Call: +44(0)1733 404 400  email: institute@export.org.uk

www.export.org.uk

We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.

• Membership supports all 
aspects of your international 
trade

• Leading UK authority on 
trading globally

• Tailored training to support 
your business needs

• Expert solutions for 
international trade

Spreading 
the word

I           



Visit the Website and download the free Mobile App

Website and Mobile App features include:

• Latest business news • Up-to-date travel advice • Interactive ‘Supporting Organisations’ 

and ‘Market Experts’ profiles • Essential contact details • Listings with links to up-and-coming

trade shows • Links to the Department for International Trade (DIT) support services.

www.Australia.DoingBusinessGuide.co.uk

Powered by

View this guide online



AUSTRALIA

The states of Victoria, Queensland and New 
South Wales are investing more than £16.5 billion 
on highways projects over the next eight years.
There will be major opportunities for UK businesses
in consultancy, construction, supply, operation and
maintenance.
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Sector-specific opportunities

The Department for International Trade
(DIT) publishes over 1,000 business 
opportunities per month across all sectors
and over 100 markets. Sign up to receive
regular export opportunities alerts at:
www.exportingisgreat.gov.uk

Opportunities for UK businesses in 
Australia
DIT provides free international export 
sales leads from its worldwide network.
Search for export opportunities at:
www.exportingisgreat.gov.uk

Rail infrastructure

Australia’s rail industry has been changing
rapidly as a result of numerous reform 
initiatives. New South Wales and Victoria
are each undertaking their largest public
transport infrastructure projects ever, with
the Sydney Metro and Melbourne Metro.
British companies are already enjoying
success in the Australian rail sector, but
there are still significant opportunities 
available, including:

• service and operations

• design and engineering consulting

• training and education

• environmental planning and 
geotechnical consulting

• supply chain materials

• remote monitoring and braking 
systems

• signalling and telecommunications

• maintenance – rolling stock and 
infrastructure

• tunnelling and drilling specialists
• ventilation

• fire and safety technologies

• financing and PPP Opportunities

• logistics

Contact: Leah.Gartner@mobile.ukti.gov.uk
for more information on rail opportunities in
Australia.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

Road infrastructure

The states of Victoria, Queensland and
New South Wales are investing more than
£16.5 billion on highways projects over 
the next eight years. There will be major
opportunities for UK businesses in:

• consultancy

• construction

• supply

• operation

• maintenance

Projects include:

• WestConnex

• East West Link

• Bruce Highway
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Contact the DIT High Value Opportunities
team at: hvopteam@trade.gsi.gov.uk to
register your interest in this opportunity.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

Sports stadia and urban renewal

The 2018 Commonwealth Games will 
be held in the Gold Coast, Queensland.
See the following link: www.gc2018.com
It will provide opportunities for games 
infrastructure including:

• stadia

• passenger rail

• sports village facilities

The Federal Government’s ‘Nation Building
programme’ also presents opportunities
across Australia in the transformation of
both cities and regional areas to meet the
demands of a growing population.

Areas of opportunity include:

• residential housing

• health care buildings

• schools

• public transport networks

• work to relieve congested road 
networks

There are also opportunities to support 
demand for ‘Smart Cities’. Contact: 
antonia.yendell@mobile.ukti.gov.uk for
more information on sports stadia and
urban renewal opportunities in Australia.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

Software and communications

The ‘National Broadband Network’ is the
biggest infrastructure project in Australia’s
history, costing A$35.7 billion. The project
runs for the next eight to ten years and
aims to deliver a fast broadband network
to 95% of the Australian population.

Most of the opportunities for British 
companies will become available as the
network expands. These opportunities will
be in:

• e-health

• e-learning

• digital entertainment

• e-commerce for mobile

Contact:
Jim.Thompson@mobile.ukti.gov.uk for
more information on software and 
communications opportunities.

[Source: Department for International
Trade/gov.uk (Aug 2015)]
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Healthcare and medicines

Healthcare
Australia has an annual healthcare spend
of around A$140 billion. It is the 11th largest
globally and highest per capita spend in
the Asia Pacific region. It is expected to
grow at around 4% per year for the next
five years.

Opportunities are widely available for UK
companies looking to sell quality medical
devices, products and services to hospitals.
Additionally, with a growing and ageing
population and the new National Disability
Insurance Scheme there are great 
opportunities for providers of enabling 
and assistive technologies.

Biotechnology
Australia is the leading location for
Biotechnology in Asia-Pacific and the
fourth largest biotech market in the world.
Opportunities are widely available for
British companies looking to market 
services in drug discovery, development,
clinical trials and contract manufacturing.
For biotechnology and pharmaceutical
companies there are opportunities to 
partner with world-leading research 
institutions.

Pharmaceuticals
Spend on pharmaceuticals in Australia is
estimated to be A$14.50 billion with around
A$9.6 billion (around two-thirds) on 
pharmaceutical imports. The local industry
is dominated by the major pharmaceutical
groups who all have considerable 
manufacturing facilities. There is also a
thriving local generics industry. Medicines
are subsidised by the government under
the Pharmaceutical Benefits Scheme.

There are opportunities for UK companies
with niche products, generics and unique
formulations under the special access
scheme to enter the market.

Contact: Joe.Dodd@mobile.ukti.gov.uk for
more information on health and medicines
opportunities.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

Food and drink

There is an increasing appetite in Australia
for a range of international, gourmet and
specialty food and confectionery products.
Thriving ‘international’ sections can be
found in the dominant supermarket chains.
Specialty retailers are also prospering. 
Upmarket retailers and distributors have
exploited a demand for traditional, ethnic
and innovative offers across the whole
food spectrum.

There is already a strong UK offering
across these areas and opportunities will
continue with the ongoing expansion of
premium and specialty food offerings.
There are also considerable opportunities
for British companies within the Australian
drinks market.

Opportunities in the non-alcoholic market
exist for:

• tea and coffee (successful UK imports 
but the market is crowded)

• specialty retailers providing 
non-mainstream offerings with a 
demonstrable Unique Selling Point 
(USP)
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A segment of the alcoholic beverage market
is migrating from quantity to quality and is
becoming enthusiastic about premium
products. Generally the cost of imported
liquor will mean that any product has to
find space with specialist retailers within
their ‘International’ section. Australians 
appreciate British alcohol products and
there is considerable potential for growth 
in interesting beverages. These include:

• premium and craft ales & ciders

• unique malts, vodkas, gins and other 
spirits

Distribution is usually via a specialist 
importer/distributor rather than direct with
the major supermarket groups.

Contact:
Richard.Harper@mobile.ukti.gov.uk for
more information about opportunities in the
food and drink sector.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

E-Commerce and retail

Retail continues to be a strong growth 
sector in Australia. In the year ending May
2015, it had a turnover in excess of £140
billion.

E-commerce, contributing over A$16.9 
billion, is now seen as a practical and safe
alternative to traditional bricks and mortar
retailing. E-commerce growth is set to 
continue exponentially with further 
developments in mobile technology, 
social media and the rollout of the 
National Broadband Network.

There are opportunities in:

• sporting and outdoor goods

• cosmetics and beauty products

• books

• media

• fashion

British exports to Australia in apparel and
clothing accessories increased by 167% 
to £132 million in 2012 (700% since 2009).
They are now in the top ten exports to 
Australia. 

Contact: Joanna.Olivera@mobile.ukti.gov.uk
for more information about opportunities in
the e-commerce and retail sector.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

Fintech and professional services

Fintech in Australia is in the very early
stages of development and ripe for 
experienced British fintech companies 
to enter the market.

Australians are early adopters of new 
technology and there is a growing 
openness to traditional bank alternatives.
Peer-to-peer lending is growing quickly
and there are multiple start-ups operating
in the payments sphere, particularly mobile
payments. As of yet, no dominant leaders
have emerged. 



Online apps, software and publishing 
also present huge opportunities for British 
financial services innovation. Data analytics
and online currency are also areas of 
potential growth.

More widely there are opportunities 
for British professional services. Many
Australian Government departments and
businesses are outsourcing their services
to specialist firms to refocus on core
strengths and cut expenditure. The 
business and professional services sectors
often outsource tasks outside their range
of expertise. This includes:

• human resources

• recruitment services

• customer analytics

• accountancy providers

• consultancy (particularly management,
project management and engineering)

Contact: Odette.Hurle@mobile.ukti.gov.uk
for more information about opportunities in
this area.

[Source: Department for International Trade/
gov.uk (Aug 2015)]

Policing and security

Although still dominated by the government,
the defence and security sector in Australia
is becoming increasingly connected with
the private sector.

Statistics in recent years show a general
decline in reported ‘break and enters’, 
robbery and other theft. However, cautious

households and businesses are increasingly
investing in security and preventive 
measures. In a climate of heightened
global fear of terrorism, increasing internet
usage and accompanying cyber-crime, 
demand for security and investigative 
services is rising.

Opportunities for UK companies include:

• training

• cooperation with government agencies

• hi-tech expertise

• surveillance

• cyber security

• natural hazard response

• critical buildings resilience technology

• consulting

• anti-terrorism response capabilities

• medical supplies for Nuclear, 
Biological and Chemical (NBC) threats
and pandemics

• hi-tech equipment and specialised kit

There is also growing potential for 
Public-Private Partnerships (PPP) in
a variety of areas such as:

• prisons management

• border security surveillance

• mass gathering events security
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Visit the Website and download the free Mobile App
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Doing Business in Australia

Contact Export Control Organisation
(ECO) at: www.gov.uk/government/
organisations/export-control-organisation
to check that your goods meet the legal 
requirements for export. 

Contact:
Richard.Harper@mobile.ukti.gov.uk for
more information about opportunities in
policing and security.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

Offshore Liquid Natural Gas (LNG)

Australia is currently the world’s third
largest exporter of LNG. With another
seven projects under development, worth
over A$200 billion, Australia is on course 
to be the world’s largest exporter of LNG
by 2018. 

Many companies with UK headquarters
have offices in Australia and have secured
contracts on existing and future projects.
As the focus for the industry moves from
construction to operations, opportunities 
in the LNG sector may be available for
companies in:

• operations and maintenance services

• environmental services

• specialised hi-tech equipment
• decommissioning (in the future)

Contact: Linda.Miles@mobile.ukti.gov.uk
for more information on LNG opportunities
available in Australia.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

Mining

Australia is one of the world’s largest 
mining and resource producers. The 
Australian resources sector has grown
from 5% to 10% of its economy in the last
decade and many of Australia’s top ten 
exports are all from the resources sector.

Mining investment peaked in 2013-14.
There will be a significant uplift in mining
output over the next few years as projects
are completed and start operating. As the
price of iron-ore and other minerals has
dropped, the focus for mining companies is
on saving costs whilst increasing productivity.

Many British companies are already heavily
involved in Australia’s mining industry. 
Opportunities are likely to be most 
prominent in:

• exploration and analysis

• engineering services

• communications

• remote control technology

• decommissioning

• construction equipment

Contact:
Andrew.Beveridge@mobile.ukti.gov.uk
for more information on the mining 
opportunities available in Australia.

[Source: Department for International
Trade/gov.uk (Aug 2015)]







AUSTRALIA

IP protection in Australia is strong and an important 
consideration for UK businesses looking to do business 
in Australia. Under common law the principal forms of 
intellectual property protection available in Australia are
trademarks, designs, patents and copyright.
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Visit the Website and download the free Mobile App

Preparing to export

Start-up considerations

A business enterprise in Australia can be
operated as a company, a foreign branch,
a trust, a joint venture, an individual or 
a partnership.

The most common forms of operation are:

• establishing an Australian subsidiary 
by registering as an Australian 
company. See the Australian 
Securities & Investments Commission 
(ASIC) site: www.asic.gov.au/for-
business/starting-a-company/how-
to-start-a-company 

• registering as a foreign company. See:
www.asic.gov.au/for-business/starting-
a-company/how-to-start-a-company/ 
foreign-companies  

Taxation and legal obligations differ 
depending on which business structure
you choose. The DIT team in Australia can
put you in touch with legal professionals
who give advice to British businesses 
looking to export to Australia.

[Source: Department for International
Trade/gov.uk (Aug 2015)]

How to do business in Australia

Legal considerations

The Federal Government of Australia 
legislates in areas such as trade and 
commerce, banking, foreign affairs, 
defence and taxation. Other areas of 
legislation are dealt with by individual
states.

There are three major government 
agencies involved in the regulation of 
corporations in Australia:

• the Australian Securities & Investments 
Commission (ASIC) administers the 
national Corporations Act 2001 and 
enforces company and financial 
services laws to protect consumers, 
investors and creditors. See: 
www.asic.gov.au  

• the Australian Competition & Consumer
Commission (ACCC) administers the 
national Competition and Consumer 
Act 2010 and seeks to protect con
sumers and promote fair trading and 
competition in trade and commerce. 
See: www.accc.gov.au  

• the Australian Prudential Regulation 
Authority (APRA) regulates prudent 
management of deposit taking 
institutions, insurance companies, 
and larger superannuation funds. See:
www.apra.gov.au/Pages/default.aspx

The Australian Government’s business
website contains information on planning,
starting and growing your business. See:
www.business.gov.au 
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Standards and technical regulations
Suppliers and manufacturers have an 
obligation to make sure products are safe.
Products must meet relevant safety 
standards, have clear instructions for
proper use and include warnings against
possible misuse. If you do not comply with
mandatory standards, you risk action being
taken against you under the Trade 
Practices Act.

The Australian Competition & Consumer
Commission (ACCC) enforces mandatory
product safety and information standards
and bans on unsafe goods declared under
the Trade Practices Act. Fair trading offices
also have an important role in product
safety within their own states.

Intellectual property (IP)
Trademarks, designs, patents and 
copyright are the principal forms of 
intellectual property protection available
under common law. They are all governed
by legislation. The common law also 
provides protection against a person passing
off goods or services as those of another,
as well as protection for confidential 
information or trade secrets.

IP protection in Australia is strong and an
important consideration for UK businesses
looking to do business in Australia. Under
common law the principal forms of 
intellectual property protection available 
in Australia are trademarks, designs,
patents and copyright. All of these forms 
of protection are governed by legislation.
The common law also provides remedies
against a person passing off goods or
services as those of another, as well as
protection for confidential information or
trade secrets.

Find out more about Intellectual Property
and other ways of protecting your business
in Australia on the Austrade website:
www.austrade.gov.au/International/
Invest/Guide-to-investing/Running-a-
business/Understanding-Australian-
business-regulation/Australian-Intellectual-
Property-laws/Australian-Intellectual-
Property-laws

Read also the information provided on the
UK Government’s Intellectual Property
page: www.gov.uk/intellectual-property-an-
overview

Tax and customs considerations

Goods and Services Tax (GST)
Goods and Services Tax is a 10% tax on
the sale of most goods and services in
Australia. Businesses registered for GST
will usually include it in the price of sales 
to their customers.

Company tax
The company tax rate for an Australian
resident company is currently 30% of its
taxable income, or 28.5% for SMEs with
an annual turnover of less than A$2 
million. Taxable income is assessed on 
the basis of assessable business income
less allowable business deductions.
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Individual income tax
Different types of individual income can 
include:

• salary and wages

• pensions

• interest

• royalties

• partnership and trust distributions

• company dividends

If you decide to become a resident of 
Australia you will generally be liable to
Australian income tax on income and 
capital gains earned in Australia and 
derived throughout the world (although
there are a number of exceptions).

There is a double taxation agreement in
place that should in most cases prevent
any double tax liability from UK and 
Australian authorities over the same 
income.

If you are not a resident of Australia for 
tax purposes, income earned in Australia 
is subject to a higher tax regime. In many
cases, no personal allowance is offered
and tax is levied from the first dollar
earned.

Customs
The Australian Customs Service regulates
all goods imported into Australia. Customs
duty and Goods and Services Tax (GST)
may apply to goods entering Australia.
However, tax rates depend upon a number
of factors, including the type of goods and
the country of origin. All imported goods
must be cleared with customs whether
they are imported by air, sea or post. 
See: www.border.gov.au  

[Source: Department for International
Trade/gov.uk (Aug 2015)]

UK Export Finance
The UK Government can provide finance 
or credit insurance specifically to support
UK exports through UK Export Finance 
– the UK’s export credit agency. See:
www.gov.uk/ government/organisations/
uk-export-finance

For up-to-date country-specific information
on the support available see: UK Export 
Finance’s country cover policy and 
indicators at: www.gov.uk/guidance/
country-cover-policy-and-indicators.
Details for Australia are available at:
www.gov.uk/ guidance/country-cover-
policy-and-indicators#australia

[Source: UK Export Finance/gov.uk (Aug 2016)]

Doing Business in Australia



UK Export Finance: 
clearing your path to trade
Australia is ranked by the World Bank as the
10th easiest country in which to do business.
You can set up a new business in Australia
within 2 days. In 2015 its GDP per capita
made its citizens among the world’s top 
5 wealthiest. It has strong business and 
consumer base, a strong technology sector,
similar language, culture and business 
practices to the UK, and strong intellectual
property (IP) protection.

The main challenge for UK businesses is an
elementary one: distance. But this hasn’t
stopped over 1,000 British businesses 
operating in Australia, including well-known
companies like BP, HSBC, Virgin, British 
Airways and BT, as well as hundreds of
small and medium sized companies.

According to the latest Australia trade
and export guide from the Department for 
International Trade, top UK exports to the
country include road vehicles, medicines and
pharmaceuticals, machinery, professional
and scientific instruments and apparatus,
beverages, apparel and clothing 
accessories, and metal manufactures. Other
sectors identified as opportunities are broad,
such as rail and road infrastructure, software
and communications, commodities and 
retail.

Successful trade with Australia has the 
potential to stretch the capacity of even large
firms. So it is a good idea to spend some
time considering financial management, from
securing working capital on competitive
terms, to considering export insurance, or
fulfilling requirements to obtain performance
bonds. Most exports from the UK to Australia
are sold on short credit terms of typically up
to six months. However sales of capital
goods or construction projects are usually
arranged on longer terms, and very large
capital goods such as aircraft can be 
supplied on payment terms of 10 years 
or more.

Specific issues to manage can include:

• Having to wait for payment, restricting 
cashflow

• Being exposed to the risk that the 
buyer cannot (or will not) pay for the 
exports – for example, if the buyer 
goes bankrupt

• Being asked by the buyer to provide 
a performance bond in return for an 
advance payment. The bond would 
need to be provided by the exporter’s 
bank which is likely to ask for cash 
security, another potential cashflow 
restriction 

HM Government support

Exporters can talk to their bank or approach
other specialist financial organisations to try
to secure working capital, and to insurers or
brokers to source insurance against the risk
of not being paid. Where they are unable to 
find all the support they need from these
sources, UK Export Finance (UKEF) may be
able to help.

In recent years UKEF have supported
UK exports to Australia in the energy, oil and
gas, mining, sports, marine, automobile and
technology sectors. We can consider support
for all exporters, large and small, across a
wide range of sectors. UK Export Finance
currently has the capacity to support at least
£1 billion of new export business to Australia.
We provide guarantees, loans and insurance
with the resulting obligations carrying the full
faith and credit of HM government – the
most powerful partner a UK exporter can
hope to find.

A wide range of support

Types of assistance UKEF is able to offer, 
in the right circumstances, include:

Bond support – Under our Bond Support
Scheme we can offer guarantees to banks
issuing performance or other contract bonds
in relation to UK exports to Australia. This
often means the bank can issue the bond
and also expand working capital facilities for
exporters, as the extra credit is guaranteed
by UKEF.
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As an example, in 2013 UKEF helped a 
specialist provider of pipeline filters and
strainers, Vee Bee Filtration, obtain the 
contract bond it needed to secure a £1.7 
million Australian contract. Without a UKEF
guarantee for its bank, the need to set aside
its own cash cover against this bond would
have restricted its cash flow and held back
the firm’s growth. UKEF guaranteed a 
proportion of the bond which helped release
cash to fund its work on the contract – 
and seek other business as well.

“Our turnover was £6.4 million, so this 
single contract worth £1.67 million was 
very significant,” said Nikki Reynolds, 
Finance Manager at Vee Bee. “We already
had a £1 million bond facility with our bank,
but the size of the bonds for this new 
contract would have strained our finances
too much for comfort. Our regular bank 
wasn’t able to increase our bond facility, so
we looked to UK Export Finance for help.”

Working capital support – UKEF’s Export
Working Capital Schemecan enhance your
bank’s ability to lend you working capital 
to support work to support export-related 
activity. Under the scheme, we provide 
partial (typically 80%) guarantees to lenders
to cover the credit risks associated with 
export working capital facilities. The scheme
is particularly useful in circumstances where
a UK exporter wins an overseas contract 
that is larger than it is used to handling, or 
manages to win a number of contracts at the
same time, but may struggle to finance them
all at once

As an example, in 2015 a flexible working
capital facility backed by UK Export Finance
helped Hertfordshire-based Esprit Digital 
fulfil its largest contract supplying display
screens to Australia.

Both the bond support and export working
capital products are accessed through 
participating banks. If your bank 
representative is unfamiliar with the 
products, they can be referred to our 
‘Bank toolkit’, which can accessed at:
www.gov.uk/uk-export-finance.

Credit insurance – our Export Insurance 
Policy (EXIP) can insure your firm against
the commercial and political risks of not
being paid under an export contract, where
cover is unavailable from the private sector.
There is no maximum or minimum contract
value for consideration, and the policy can
cover up to 95% of contract value. UKEF 
can also provide insurance protection to 
exporters against the unfair calling of 
contract bonds.

If you think we might be able to fill a gap, 
ask your insurance broker to work through
our ‘Broker toolkit’, which can accessed at:
www.gov.uk/uk-export-finance

Buyer loans and loan guarantees – 
We can provide medium and long-term loan
guarantees to banks making loans to over-
seas buyers of UK goods and services. In
some circumstances, we may be able to lend
directly to an overseas buyer to finance the
purchase of capital goods and/or services
from UK businesses.

Export Finance Advisers – 
your free resource

UK Export Finance’s regional network of 
Export Finance Advisers (EFAs) stand ready
to offer free trade finance information to UK
companies who are exporting or considering
exporting to Australia. The EFAs act as local
points of contact to introduce exporters and
prospective exporters to finance providers,
credit insurers, insurance brokers, trade 
support bodies and sources of government 
support. They can also help explain UK 
Export Finance’s own product range, 
complementing what is available in the 
private market.



AUSTRALIA

Australians place a high value on relationships, but 
unlike much of Asia, it is not necessary to spend months
or years building relationships in Australia before doing
business. 
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Business etiquette, language & culture

Overview

In many ways the Australian way of doing
business is similar to that in the UK. 
English is the primary language, although
meetings tend to be more informal. 
Greetings tend to be relaxed – usually 
a handshake and a smile and first name
terms. Australians are modest and often
self-deprecating – also it is not unusual 
to hear colourful language which would be
unacceptable elsewhere, but best not to 
try and join in. Stick with standard terms,
and do not try Australian ones for risk of
seeming patronising as a foreigner.

Australians place a high value on 
relationships, but unlike much of Asia, 
it is not necessary to spend months or
years building relationships in Australia

before doing business. However, their
work is collaborative, so meetings can take
some time as everyone may be consulted. 
Be patient.

Appointments should be made in advance
and confirmed beforehand, and always 
arrive on time as punctuality is considered
important. Australians are very down-to-
earth and straightforward – if they take 
exception to something that you say, they
will likely tell you so. However, they like 
the same in return and do not like high-
pressure selling techniques. 

They value authenticity, sincerity, and hate 
pretentiousness, preferring people who are
modest, humble, self-deprecating and with
a sense of humour. Any presentations you
make should therefore stick to facts and
figures, and avoid self-importance.

Public holidays 2016

Date: Day: Holiday Name: Holiday Type:

Nov 1 Tuesday Melbourne Cup Day State Holiday: Victoria
Nov 7 Monday Recreation Day State Holiday: Tasmania
Dec 25 Sunday Christmas Day National Holiday
Dec 26 Monday Boxing Day National Holiday
Dec 27 Tuesday Christmas/ National Holiday: 

Boxing Day Holiday All except SA
Dec 27 Tuesday Proclamation Day National Holiday: 

South Australia
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Public holidays 2017

Date: Day: Holiday Name: Holiday Type:

Jan 1 Sunday New Year's Day National Holiday
Jan 2 Monday New Year's Day Observed National Holiday
Jan 26 Thursday Australia Day National Holiday
Feb 13 Monday Royal Hobart Regatta State Holiday: Tasmania
Mar 6 Monday Labour Day Common State Holiday: 

Western Australia
Mar 13 Monday Labour Day Common State Holiday: Victoria
Mar 13 Monday Eight Hours Day State Holiday: Tasmania
Mar 13 Monday Adelaide Cup State Holiday: South Australia
Mar 13 Monday Canberra Day State Holiday: 

Australian Capital Territory
Apr 14 Friday Good Friday National Holiday
Apr 15 Saturday Holy Saturday Common State Holiday: 

All except Tas, WA
Apr 16 Sunday Easter Day State Holiday: Australian Capital

Territory, New South Wales
Apr 17 Monday Easter Monday National Holiday
Apr 18 Tuesday Easter Tuesday State Holiday: Tasmania
Apr 25 Tuesday ANZAC Day National Holiday: All
May 1 Monday May Day Common State Holiday: 

N. Territory, Queensland
Jun 5 Monday Western Australia Day Common State Holiday: 

Western Australia
Jun 12 Monday Queen's Birthday Common State Holiday: 

All except Qld, WA
Aug 7 Monday New South Wales State Holiday:

Bank Holiday New South Wales
Aug 7 Monday Northern Territory Picnic Day State Holiday:

Northern Territory
Aug 16 Wednesday Royal National Agricultural State Holiday:

Show Day Queensland Queensland
Sep 25 Monday Queen's Birthday Common State Holiday: 

Western Australia
Sep 25 Monday Family & Community Day State Holiday: Australian Capital

Territory
Oct 2 Monday Queen's Birthday Common State Holiday: 

Queensland
Oct 2 Monday Labour Day Common State Holiday: 

ACT, NSW, SA
Nov 6 Monday Recreation Day State Holiday: Tasmania
Nov 7 Tuesday Melbourne Cup Day State Holiday: Victoria
Dec 25 Monday Christmas Day National Holiday
Dec 26 Tuesday Boxing Day National Holiday



> Clear, consistent content is vital to
making your business understood
overseas. So don't leave it to chance.

> Well-known companies we already work 
with include: Serco, Experian, Intertek, IKEA 
and Caterpillar

> For a structured approach to translation, 
please read the article that follows

T: 0115 9705633  |  E: office@astls.co.uk  |  www.astlanguage.com



Buying decisions carried out in 
isolation of wider and constantly
changing sector, economic or 
social contexts are a thing of the
past. This means that increasingly
any product or service has to be
supported with professional 
technical, marketing or other 
contextual content. 

As examples of this, exporters need
their technical documentation to
be easily assimilated, their marketing
content to be compelling, and 
their website to be informative 
and memorable. Human resources 
departments on the other hand
need sensitive localisation of 
policies & procedures in line 
with local legislation, corporate 
guidelines and house style. After all
an international expansion strategy
or company restructuring could
easily be undermined by insensitive
internal communication.

In non English-speaking markets, 
all of the above can be achieved
by working with a reliable and 
professional translation partner. 

So how can really good translation
help build your export success:

• clear and accurate foreign-
language branding and 
content will motivate foreign 
customers to buy from you

• consistent and harmonised 
messaging helps to convey and 
reinforce your company's values
and ethos

• corporate and operational 
risk through poor quality 
communication and 
misunderstanding is eliminated 

• overall brand integrity and 
reputation are enhanced

If you're reading this guide, the chances are you're either a seasoned 
exporter, or you're committed to investigating new export opportunities 
for your business. Whichever category you fall into, you'll have a good idea
of the huge investment in time, effort and resources which is required for
export success. 

Your priority will be to get your product or service to market, and it's a fact
of life that procurement of peripheral resources such as translation is often
left to the last minute. In this article we'd like to demonstrate to you how
building translation into the early planning stages of your export campaigns
can pay dividends.

The internet, mobile connectivity and social media mean that now more
than ever before customers, be they B2B or B2C, are buying goods and
services within the context of a connected world of instant communication.



The following components are
key to a successful translation
project, and show how AST 
can make the process of 
internationalising outward-facing
and internal communications 
simpler, more professional and
more cost-effective:

Rigorous selection of translators

AST’s ISO9001 certified and
ISO17100 compliant processes
mean that the company has 
approved sector-specialist 
translators whatever the 
language and deadline 
requirements, with experienced
proofreaders to give the text 
precision and professionalism to
really focus the reader’s attention.

Translation memory technology

Client-facing documents 
produced periodically often 
contain sections which stay the
same and sections which need
updating. Similarly company 
websites and technical data or
manuals can contain identical
paragraphs and sections. 
Translation Memory technology 
is used in this situation to identify
duplicate and legacy text. 
The duplicates are logged and
reused – leading to reduced 
turnaround times and resulting 

cost savings – with company
wordings for products, processes,
titles and descriptions translated
consistently.

Terminology management

The key words used to describe
your company’s products, 
services and processes support
your brand and identity. This is
equally true in your foreign 
language communications. 
Unfortunately, once translated it 
is often easy to lose control of key
terms, leading to uncertainty as 
to whether the translations are
having the desired impact. 
AST’s terminology management
prevents this. Glossaries are 
maintained in multiple languages
and client terminology is checked
in each language by industry 
sector experts. As the glossary
grows it can be reused with each
new project, so client content is
always on-message and brand 
integrity consistent.

So there’s really no need for you
to leave the “softer” aspects of
your export campaign to chance.
Using a professional translation
company like AST provides a
guarantee that your international
content will be clear, consistent
and effective. Whatever the 
language.



> YOU NEED YOUR SALES, 
TECHNICAL AND WEBSITE CONTENT 
TO BE TRANSLATED BY EXPERTS!

> We’re recognised as a UK leader for translating high profile,
client-facing documents

> All our translators are rigorously selected so your text will be 
translated by the best people in the business

> We ensure you get premium quality translations every time, 
on time and within budget

T: 0115 9705633  |  E: office@astls.co.uk  |  www.astlanguage.com

No matter how urgent your assignment we can translate it.



AUSTRALIA

If your product or service is successful in the UK, there 
is a good chance you will be successful in Australia.

El
iza

be
th

 Q
ua

y, 
Pe

rth



W
H
AT

 A
R
E
 T
H
E
 C
H
A
LL

E
N
G
E
S
?

87www.Australia.DoingBusinessGuide.co.uk



Moving in the right
direction
• The leading UK authority on all

aspects of international trade
• Exporting excellence through          

education
• Expert solutions to your export 

needs
• Maximising your profit

from International
Trade

Our main aim is to help you
achieve your export and
international trade goals.

If you do well, we do well. 

Join us today
Call: +44(0)1733 404 400
email: institute@export.org.uk

www.export.org.uk

I           
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What are the challenges?

Overview

Doing business in Australia is very similar
to doing business in the UK. If your 
product or service is successful in the 
UK, there is a good chance you will be
successful in Australia. However, there 
are certain unique challenges when doing
business in or with Australia. These 
include:

• Australia is approximately 24 hours 
away from the UK by plane

• Australia covers three time zones and 
is as big as the USA

• distances between capital cities are 
vast, e.g. Perth is nearly 3,300 km 
from Sydney

• Australia is between 7 and 11 hours 
ahead of UK time

• weather extremes in winter and 
summer can have an impact on 
businesses

• doing business in Australia can be 
expensive due to the current exchange
rate. However, since the EU referendum
in June 2016, Sterling has weakened 
against the Australian dollar

[Source: Department for International
Trade/gov.uk (Aug 2015)]



ABOUT US 
Part of the 200-year-old international  
business-to-business services provider,  
the Bibby Line Group, Bibby Financial Services  
has been helping businesses to trade 
overseas for over 15 years. Formed in  
1982, we have more than 40 operations  
in 14 countries, including 19 UK o�ices.

Globally, we have 9,500 customers and  
our international footprint enables us to 
support businesses trading in over 100 
countries worldwide.

In addition to our Export Finance services,  
we provide import and multi-currency 
support, helping our clients to trade with 
confidence in overseas markets.

HOW WE CAN HELP 
We take a relationship based approach  
to supporting businesses, which means  
that we work hand-in-hand with our  
clients to find the right support package  
for them. Though our solutions are  
highly bespoke and tailored to the  
individual needs of our clients, we o�er  
three solutions for those trading in  
overseas markets.

EXPORT FINANCE 
We can provide funding of up to £10m  
to support businesses exporting and our  
Export Finance facility was designed  
to provide a flexible finance solution -  
but also to provide support in relation  
to developing business in foreign  
markets, cultural expertise, linguistic  
and currency services. 

MAKING THE MOST OF A  
WORLD OF OPPORTUNITY

British SMEs have a strong history of serving 
customers domestically, but increasingly 
opportunities lie in other markets. With similar 
language, cultural and business practices, strong 
economic growth and close proximity to Asia Pacific 
economies, Australia provides significant trade 
opportunities for businesses in the UK.

Many SMEs, however, feel unable to maximise their 
international trade potential, often listing a lack of  
funding, inexperience in dealing with foreign 
currency and cultural nuances as the top constraints 
holding them back. 

But there is a wealth of support available, both in  
relation to funding and currency exchange, and  
overcoming cultural barriers to trade.

Mark Lindsay 
Managing Director of Trade and  
International at Bibby Financial Services.



We provide funding against unpaid  
customer invoices, unlocking working  
capital and helping our clients to bridge  
the gap between invoicing and payment, 
which can frequently extend to over  
120 days in overseas markets (often while 
goods are in transit). 

Additionally, we can manage the full  
invoice collections process using multi-
lingual credit controllers and overseas  
multi-currency accounts, enabling 
businesses to focus on fulfilling existing 
orders and generating new sales.  

On top of this, we can provide Bad Debt 
Protection, helping our clients to o�set  
the risk of non-customer payment in the 
markets in which they trade. 

TRADE FINANCE 
For those importing goods from Australia,  
our trade financing o�ering provides a means 
of paying international suppliers upfront, 
enabling our clients to negotiate early 
payment discounts and benefit from better 
customer and supplier relationships. 

Additionally, we can cover the cost of 
shipping, VAT and import duty, removing  
the hassle of importing and helping our 
clients to access to goods they need,  
when they need them.

FOREIGN EXCHANGE 
Foreign exchange plays a huge role in 
the e�iciency, accessibility and appeal of 
exporting and importing, however, trading 
anywhere overseas can leave a business 
exposed to currency fluctuations.  

When agreeing prices of goods, businesses 
need to consider potential future currency 
fluctuations which could result in the sale 
price decreasing by the time it comes to 
invoicing for the goods. Having access to 
experts who can talk about exchange rates  

and turn around payment quickly can  
be essential.

Bibby Foreign Exchange looks to remove 
complexities preventing many SMEs  
from engaging in international trade, by  
combining business funding with foreign 
exchange in your currency of choice. 

INTEGRATED SUPPORT FOR 
INTERNATIONAL TRADE 
Combining funding with foreign exchange 
services is something other non-bank 
funders are simply unable to do and the 
ability for businesses to drawdown –   
in a currency of their choice – from existing 
funding arrangements, is a huge benefit. 
Having Export and Trade Finance and 
Foreign Exchange capability enables our 
teams to support businesses whatever  
their needs and ambitions. 

Our dedicated business development  
people, committed relationship management 
teams and knowledgeable operations 
function mean we’re in a great position to 
support SMEs trading internationally.

To find out more about how we  
can support your business, visit  
www.bibbyfinancialservices.com  
or call 0808 301 5423. 



AUSTRALIA

Australia is ranked by the World Bank as the 13th

easiest country in which to do business. You can
set up a new business in Australia within two days.
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Innovation is key to the success of the
Institute and new ideas include our
New Exporter package. This allows a
business to enter a new market secure
in the knowledge that they have an 
understanding of how they will operate
and comply with any specific 
regulations and standards. Practical
help and assistance is always 
available from the Institute so any 
additional training can be tailored 
to the business and the team that 
needs the knowledge. 

The work of the IOE also extends 
to representing membership views.
Knowledge gained from our members’
feedback, those who get involved with
the forums and Special Interest

Groups, and those who attend our
training courses or study with us, 
enables us to represent the industry at
government levels in both the process
and delivery of policy for international
trade. These views also help us to 
ensure that the training programmes
are effective and pertinent to the 
industry needs. Our Diploma in World
Customs Compliance and Regulation
is testament to the way we listen to our
members’ needs. This was driven by
Nissan, Adidas, John Lewis and many
others and will neatly dovetail into any
AEO work ensuring that quality 
standards are met at manager and 
junior staffing levels. 

What does membership of the Institute of Export mean? 
To most the Institute of Export simply plods away providing much needed 
qualifications to professionalise the industry however, did you realise that our
helpline is one of the busiest and best in the industry? It’s all part of membership
and, if you need more than a phone call, we can put together a project to fulfil 
your needs. 2015 saw the launch of our Technical Help for Exporters that 
recognises the volume of legislation and regulation that covers our industry 
and gives you the comfort of knowing that if you don’t know, you know someone
who does! 

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          



Starting in 1935, the Institute commit-
ted itself to building competence and
growing confidence for businesses
trading in goods and services, which 
at the time, was a far reaching remit.
Over the years this remit has seen us
develop from simply providing training
in short course format over a day, or
perhaps two, into a fully-fledged Ofqual
Awarding Organisation that operates
specifically to deliver international
trade education. 

This status allows our individual 
members and corporates alike to be
sure that they are part of a quality 
organisation with plans for growth 
integrated with a sustainable future for
the global prosperity of UKPlc.  

Part of our work includes mapping 
existing qualifications to roles and 
producing training needs analyses 
to ensure staffing progression and 
continuity. The need to upskill our
workforce to match those of our 
competitors is a key element vital for
growth. Our focus is on recognising
that International trade needs specific
knowledge, coupled with a strong 
belief that we must start to talk to our
young people at an earlier stage. 

We need to engage the next genera-
tion in thinking about how world trade
works and how it will be great for
British businesses. They need to know
how items arrive in the shops which, in
turn, will begin to spark ideas. As these
young people join companies they will
bring a fresh outlook that all things are
possible especially if you operate 
globally. 

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

     
     
   

   

   
    

    
 

    
  

   
 

    

  
  

          

Why not call us and get involved? 
It has never been more important that

we act as an industry to help – we
need experts and commitment to 

professionalising international trade
from businesses large and small – 
help your institute to stay ahead of 

the curve. 

The Institute of Export
Export House

Minerva Business Park, Lynch Wood,
Peterborough, Cambridgeshire,

PE2 6FT, UK
Telephone: +44(0)1733 - 404400

Fax: +44(0)1733 - 404444

www.export.org.uk



Lesley Batchelor OBE, FIEx (Grad) - 
Director General, The Institute of Export

Focusing on qualifications.
A focus on qualifications - but why do we need them? 

I’d like to tell you about my story, it’s ok it won’t take too long but I think it’s similar to a lot 
of people that work in international trade. 

I left school with no ambition to do anything other than help my mum make ends meet. I
wanted to be a seamstress but we couldn’t afford the material for the interview so I went into
an accounts department at a large pharmaceutical company. Luckily for me they recognised
a hard worker and asked me to work in various departments. After a year they asked me
which one I like the best and without even thinking I said “international”, and that was my
career set out for me. 

Working in international trade I found that 
I needed to understand so many different
things - from how trade agreements 
impacted a sale to the legal aspects of
trade and how different systems worked in
terms of contract and disputes. Getting paid
brought about a whole new set of issues
and this really made me learn and think
about the implications of offering credit and
how it can be used to your advantage. 

Things I learnt about logistics and the 
paperwork that was needed to support a
trade were empirical and slowly I became
sure of my knowledge. The problem was,
that when I wanted to move on to the next
company, I had nothing to show I had that
knowledge. It was frustrating to find that the
knowledge that I had accumulated over 11
years wasn’t evidenced in any way and that
no-one knew exactly what I knew. I was
lucky enough to get my next job with a 
well-known Japanese computer company
but it made me realise that if I wanted a 
career, I needed to get qualified. 

So I spent the next two years, two nights a
week at night school honing my skills and
building a knowledge and understanding of
all aspects of the trade I had entered “by
the back door”. Finally, exhausted but with 
a full understanding of how planning and
control worked, I passed and became a
Graduate Member of the Institute of Export,
suffix MIEx (Grad) in 1991. 

Well, many things have changed since 
then, as after many years of working in 
international trade, I took over at the helm,
steering the qualifications and the Institute
towards a better place. We have now
gained Ofqual Awarding Organisation status
for the qualifications and have worked hard
on ensuring we are ready for the next 80
years of representing the industry and
standing as guardian of professional 
standards in international trade.

OFQUAL* awarding status is hard 
earned and we are proud to be the only 
professional body operating in this 
international trade environment. 



IOE Qualifications in brief 
www.export.org.uk/professional-qualifications

Level 1 Young International Trader  
(Available electronically) 

Level 2 International Trade Logistic 
Operations **

Level 3 Certificate of International Trade 
Certified International Trade 
Adviser

Level 4 Advanced Certificate in 
International Trade 

Level 5 Diploma in International Trade 
Diploma in World Customs 
Compliance and Regulations 

Level 6 Foundation Degree jointly 
delivered with ***Anglia Ruskin 
University 
Higher Apprenticeship in 
International Trade - the first 
so far. 

Our courses at level 3 onwards are 
delivered online using a blended learning
technique which involves the support of an
expert tutor for each topic. The IOE online
campus offers a range of learning tools,
from power-point presentations and videos
to online chats and forums for the students.
The Institute has a success rate of 95% 
in helping our students through these 
academic programmes.

The Advanced Certificate in International
Trade - Elective modules have been added
to the level 4 Advanced Certificate syllabus.
In addition to the three core modules of
Business Environment, Market Research 
& Marketing and Finance of International
Trade, students can now choose a fourth
elective module from: 

a. International Physical Distribution
b. Selling Services, Skills and Software 

Overseas
c. Or one of:

i. Doing business & communicating 
in Arabic speaking markets

ii. Doing business & communicating 
in Spanish speaking markets

iii. Doing business & communicating 
in German markets

iv. Doing business & communicating 
in Chinese markets

v. Doing business & communicating 
in Russian markets  

The series of modules above carry 
language skills training, the focus being 
on basic business language needed and
business culture

Finally, eBusiness internationally will be
launched summer 2016.

The Diploma in International Trade - 
level 5 is equivalent to the second year of 
a degree and is accepted as entry level for:- 

BSc (Hons) in Management Practice - 
International Trade with Plymouth University
-Online 24 months 

MSc International Trade, Strategy and 
Operations with Warwick University - 36
months part residential  

www.export.org.uk/professional-qualifications
will give you more detail and a contact who
will talk you through your options.  

*The OFQUAL Register of Regulated Qualifications contains details of Recognised Awarding Organisations
and Regulated Qualifications in England (Ofqual), Wales (Welsh Government) and Northern Ireland (Ofqual
for vocational qualifications and CCEA Accreditation for all other qualifications).
** International Trade Logistic Operations is delivered through our approved centres  
*** Anglia Ruskin University is Entrepreneurial University of the Year 



ABOUT US

Launched in 2007, Start Up Overseas has become the definitive 
online resource for companies who are looking to expand 
internationally, export products or set up overseas operations.

We have all the information you will need to trade in 60 countries.

LOOKING FOR HELP DOING BUSINESS
IN AUSTRALIA?

You are not alone. In May 2016, 1369 companies used Start Up 
Overseas to find up to date information – and to find service 
providers who could help.

WHY DO COMPANIES USE START UP
OVERSEAS?

• Country Guides – the essential information you will need to 
trade on foreign soil.

• Business Directory – A helpful directory giving you the tools 
and contacts to run your business overseas.

• Ask the Expert – Experts are waiting to answer your questions

• Start Up Overseas Forum – Join our virtual community. Share 
knowledge & advice with people facing similar issues to you.

• Editors News – Subscribe to our free newsletter, and keep 
completely up to date with all the developments in international 
trade.



To contact the sales team: simon@startupoverseas.co.uk
To contact the editorial team: caroline@startupoverseas.co.uk

If you have any general questions email using the above details or call us on: 
+44 (0)117 907 3520. See more at: www.startupoverseas.co.uk/aboutus

www.startupoverseas.co.uk

CONTACTUS



The Institute of Export
Export House
Minerva Business Park
Lynch Wood
Peterborough 
PE2 6FT, UK

Tel: +44 (0) 1733 404400
Website: www.export.org.uk

UK Export Finance is the UK’s export
credit agency, serving UK companies of
all sizes. We help by providing insurance
to exporters and guarantees to banks 
to share the risks of providing export 
finance. In addition, we can make loans 
to overseas buyers of goods and services
from the UK.

In the past five years, we have provided:

• £14 billion worth of support for UK 
exports;

• direct support for more than 300 
customers supported directly, with 
many thousands more benefiting 
through export supply chains;

• nearly 2000 individual guarantees, 
loans or insurance policies.

UK Export Finance is the operating name
of the Export Credits Guarantee Department
(ECGD).

For more information and to arrange a
free consultation with an Export Finance
Adviser, visit:
www.gov.uk/making-exports-happen

New business enquiries:
Telephone:  +44 (0) 20 7271 8010
Email:  customer.service@ukef.gsi.gov.uk
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British Expertise
23 Grafton Street, London W1S 4EY

Tel: +44 (0)20 7824 1920
Fax: +44 (0)20 7824 1929
www.britishexpertise.org
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Department for International Trade:

If you have a specific enquiry about the 
Australian market which is not addressed 
by the information in this guide, you may
contact:

Email: enquiries@ukti.gsi.gov.uk
Tel enquiries: +44 (0)20 7215 8000
Fax: +44 (0)141 228 3693

Otherwise contact the DIT team in 
Australia directly:

DIT Sydney
Level 16
Gateway Building, 1 Macquarie Place, 
Sydney, New South Wales 2000 Australia
Email: uktisydney@fco.gov.uk
Switchboard: +61 (0) 2 9247 7521

DIT Brisbane
British Consulate
Level 9, 100 Eagle Street,
Brisbane, Queensland 4000 Australia
Switchboard: +61 (0) 7 3223 3200

DIT Melbourne
British Consulate
17th Floor, 90 Collins Street
Melbourne, Victoria Australia
Switchboard: +61 (0) 3 9652 1600

DIT Perth
British Consulate
Level 12, 251 Adelaide Terrace
Perth, Western Australia 6000 Australia
Switchboard: +61 (0) 8 9224 4700 

National and NSW Office:
Suite 2, Level 15
3 Spring Street
Sydney NSW 2000

Enquiries: Claire Emery
Phone: 02 9247 6271
Email: abcc@britishchamber.com
Website: www.britishchamber.com

Victoria:
Level 31, 120 Collins Street
Melbourne VIC 3000

Enquiries: Helen Walford
Phone: 03 9650 6000
Email: abccvic@britishchamber.com

Queensland:
Enquiries: Jennifer Cramond
Phone: 02 9247 6271
Email: abcc@britishchamber.com

South Australia:
Enquiries: Helen Walford
Phone: 03 9650 6000
Email: abccvic@britishchamber.com

Western Australia:
Enquiries: Helen Walford
Phone: 03 9650 6000
Email: abccvic@britishchamber.com



AST Language Services

AST Language Services Ltd
Unit 8
Ayr Street
Nottingham
NG7 4FX
United Kingdom

Phone: +44 (0)115 970 5633
Fax: +44(0)845 051 8780
Email: office@astls.co.uk
www.astlanguage.com
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translation / Language Services

Ashurst

Ashurst Sydney Office, Level 11, 
5 Martin Place, Sydney NSW 2000

Contact: Phil Breden, 
Head of Australia
+61 2 9258 5823
phil.breden@ashurst.com

Offices in Sydney, Melbourne, Brisbane, Perth and
Canberra in addition to a further 20 offices globally.

Law / Legal Service

Farazad Investments

815/1 Queens Road
Melbourne | 3004 Victoria
Australia

w: www.farazadinvest.com
e: enquiry@farazadinvest.com
+61 3 9999 7380

Financing / Capital Consultancy Services



Mott MacDonald

22 King William Street
Adelaide, SA 5000 Australia

+61 (8) 7325 7325
+61 (8) 7325 7326
MottMacdonaldAdelaide@mottmac.com
mottmac.com 

David Johnson
Managing Director, Australia and 
New Zealand 

Commercial Real Estate / Office Space
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New HSBC Personal Banking Enquiries
All New Sales / Product Enquiries 
(Open Monday to Friday, 8am - 8pm)
1300 308 008 (or +61 2 9005 8220 from overseas)
HSBC Premier - New Sales Enquiries 
(Open Monday to Friday, 8am - 8pm)
1300 131 605 (or +61 2 9005 8114 from overseas)

Existing HSBC Personal Banking Customers
Customer Service (Open 24 Hours)
1300 308 008 (English)

Website: www.hsbc.com.au 

Bank / Financial Services

Regus Australia

Level 20, Tower 2 
Darling Harbour, 201 Sussex Street
Sydney NSW 2000

Telephone: +61 2 9006 1000
Website: www.regus.com.au

Contact: John Henderson
Email: john.henderson@regus.com

Office Services / Office Solutions



SingTel Optus Pty

Head office:
1 Lyonpark Rd,
Macquarie Park
NSW 2113

Website: www.optus.com.au/business/

For more about how Optus can support growing
businesses visit http://www.optus.com.au/
business/  or call +61 2 8082 7800 (small 
business) or +61 2 8019 0865 (Enterprise 
customers)
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ICT / Communications

Sheltons
Sheltons Australia, Level 36, Governor
Phillip Tower, 1 Farrer Place, Sydney
NSW 2000 Australia

AU@SheltonsGroup.com
www.SheltonsGroup.com
+61 2 9299 8882
Ned Shelton, Managing Partner
N.Shelton@SheltonsGroup.com
Selina Handa, Senior Manager
S.Handa@SheltonsGroup.com

Professional Business Services / Accountants

Virgin Australia

56 Edmondstone Road
Bowen Hills Qld 4006
Australia

www.virginaustralia.com/uk/en
Reservations (UK): 0800 051 1281
Reservations (AU): 13 67 89

Travel / Airline



We can help develop new ideas
and find ways to drive down
costs and produce sustainable
improvements in your export
business.

• Membership supports all 
aspects of your international 
trade

• Leading UK authority on 
trading globally

• Tailored training to support 
your business needs

• Expert solutions for 
international trade

Exporting great ideas to you.

Join us today
Call: +44(0)1733 404 400
email: institute@export.org.uk

www.export.org.uk

I           



The UK and Australia share a longstanding relationship, as both partners and allies.

The British High Commission represents the British Government in its relations with the 
Australian Government and present British policies to the Australian Government and to 
Australians. We report and explain Australian policies to the British Government and support
British interests as well as co-ordinating the political, economic, environmental and commercial
activities of the British government. We have consulates-general in Sydney and Melbourne and
consulates in Brisbane and Perth. We also have a network of honorary consuls in Adelaide,
Alice Springs, Cairns, Darwin and Hobart who we call on to provide urgent assistance when
needed. With around 1.2 million Britons living in Australia and over 670,000 visiting every year,
the consulates support British nationals if they need assistance. 

Services
Out-of-hours emergency assistance
British nationals who urgently need consular
assistance outside normal office hours should
call their nearest consulate and follow the
prompts for emergency assistance.

Travel advice
For information on staying safe and avoiding
problems when living or travelling in Australia,
see our latest travel advice: 
www.gov.uk/foreign-travel-advice/australia

Passports
For information on how to apply for your 
first passport or renew an existing passport,
please visit: www.gov.uk/overseas-passports.
Our consulates cannot handle individual 
enquiries about passport applications.
If your passport is unavailable, see how 
to report a lost or stolen passport: 
www.gov.uk/report-a-lost-or-stolen-passport

Emergency travel documents
We may be able to provide an emergency
travel document if you cannot get a new or 
replacement passport in time to travel.
See: www.gov.uk/emergency-travel-
document. If you are due to travel in the 
next 24 hours, you should contact your 
nearest consulate as soon as possible.

For all other applications, please check what
you must bring with you and then make an
appointment at your nearest consulate using
the links below. Please call your nearest 
consulate for advice before making an 
appointment if:

• you have never applied for a British 
passport before

• your most recent passport expired more 
than ten years ago

• you are applying on behalf of a child

An emergency travel document does not
guarantee entry to every country. Book an 
appointment for an emergency travel 
document in: 

• Brisbane: 
www.consular-appointments.service.
gov.uk/fco/#!/british-consulate-
brisbane/issuing-an-emergency-travel-
document/slot_picker 

• Canberra: 
www.consular-appointments.service.
gov.uk/fco/#!/british-high-commission-
canberra/issuing-an-emergency-travel-
document/slot_picker 



• Melbourne: 
www.consular-appointments.service.
gov.uk/fco/#!/british-consulate-general-
melbourne/issuing-an-emergency-travel-
document/slot_picker 

• Perth: 
www.consular-appointments.service.
gov.uk/fco/#!/british-consulate-perth/
issuing-an-emergency-travel-
document/slot_picker 

• Sydney: 
www.consular-appointments.service.
gov.uk/fco/#!/british-consulate-general-
sydney/issuing-an-emergency-travel-
document/slot_picker

Visas
The High Commission and our consulates
around Australia do not deal with visa 
matters. For information on whether you
need a visa to travel to the United Kingdom
and how to apply, please
see: www.gov.uk/visas-immigration.

Consular registration
You do not need to register with your 
nearest consulate. Please read and 
subscribe to updates on the travel
advice page: 
www.gov.uk/foreign-travel-advice/australia. 

Notarial services
Our consulates around Australia are 
unable to carry out notarial acts under the 
Commissioner of Oaths Act 1889, and on 
instruction from the Foreign & Common-
wealth Office in London.

This includes certifying documents as 
true copies of originals, administering 
oaths or taking affidavits. For these or other
notarial acts, or the legalising of documents,
please contact a notary public: 
www.notarylocator.com.au

Consular fees
We charge fees for some of our services
a list is available on the website: 
www.gov.uk/government/publications/
australia-consular-fees--3

List of medical facilities/practitioners
We provide information on medical
facilities/practitioners for British nationals 
who need those services: 
www.gov.uk/government/publications/
australia-list-of-medical-facilitiespractitioners

How else we can help
In addition to the services listed above we
can also:

• provide information about transferring 
funds

• provide appropriate help if you have 
suffered rape or serious assault, are a 
victim of other crime, or are in hospital: 
www.gov.uk/victim-crime-abroad

• help people with mental illness

• do all we properly can to contact you 
within 24 hours of being told that you 
have been detained

• offer support and help in a range of other 
cases, such as child abductions, death of
relatives overseas, missing people and 
kidnapping

• contact family or friends for you if you 
want

• make special arrangements in cases of 
terrorism, civil disturbances or natural 
disasters

[Source - www.gov.uk/government/world/
organisations/british-high-commission-canberra]
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Contact us

British High Commission Canberra
Commonwealth Avenue
Yarralumla
Canberra ACT 2600
Australia

Email: australia.enquiries@fco.gov.uk
Telephone: +61 (0)2 6270 6666
Fax: +61 (0)2 6273 3236

Website: 
www.gov.uk/government/world/
organisations/british-high-commission-
canberra

Opening Hours:
Monday to Friday, 8.45am to
12.30pm/1.30pm to 5.00pm
Consular counter hours: 
Monday to Friday 9.00am to 1.00pm
Switchboard hours: 
Monday to Friday 9.00am to 5.00pm

Access and opening times

British Consulate-General Sydney
Consul-General and Director General, 
Department for International Trade: 
Mr Nick McInnes
Level 16, Gateway Building 
1 Macquarie Place
Sydney NSW 2000
Australia

Telephone: +61 (0)2 9247 7521

Opening Hours:
Monday to Friday: 9.00am to
12.30pm/1.30pm to 5.00pm
Consular counter hours: 
Monday to Friday 9.00am to 1.00pm
Switchboard hours: 
Monday to Friday 9.00am to 5.00pm

British Consulate-General Melbourne
Consul-General: Mr Gareth Hoar
17th Floor
90 Collins St
Melbourne VIC 3000
Australia

Telephone: +61 (0)3 9652 1600

Opening Hours:
Monday to Friday 9.00am to 5.00pm 
Consular counter hours: 
Monday to Friday 10.00am to 1.00pm
Switchboard hours: 
Monday to Friday 9.00am to 5.00pm

British Consulate Perth
Head of Office and Senior Trade 
Development Manager: 
Mr Andrew Beveridge
Level 12 
251 Adelaide Terrace
Perth WA 6000
Australia

Telephone: +61 (0)8 9224 4700

Opening Hours: 
Mondays to Friday: 9.00am to 5.00pm
Consular counter hours: 10.00am to 1.00pm
Switchboard hours: 9.00am to 4.30pm

British Consulate Brisbane
Head of Office & Head of Institutional 
Investment (Aus & NZ): Mr Craig O'Kane
Level 9
100 Eagle Street 
Brisbane QLD 4000
Australia

Telephone: 61 (0)7 3223 3200

Opening Hours:
Monday to Friday 9.00am to 5.00pm
Consular counter hours: 10.00am to 1.00pm
Switchboard hours: 9.30am to 4.30pm
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Useful Links
Country Information:
BBC Website:
www.news.bbc.co.uk/1/hi/country_
profiles/default.stm

FCO Country Profile:
www.fco.gov.uk/en/travel-and-living-
abroad/travel-advice-by-country/country-
profile

Culture and communications:
CILT – National Centre for Languages -
Regional Language Network in your area:
www.cilt.org.uk/workplace/employer_
support/in_your_area.aspx

Customs & Regulations:
HM Revenue & Customs:
www.hmrc.gov.uk

Economic Information:
The Economist:
www.economist.com/countries

Trading Economics:
www.tradingeconomics.com

Export Control:
Export Control Organisation:
www.gov.uk/beginners-guide-to-export-
controls

Export Finance and Insurance:
British Insurance Brokers Association
(BIBA): www.biba.org.uk

UK Export Finance (formerly ECGD):
www.gov.uk/government/organisations/uk
-export-finance

Intellectual Property:
Intellectual Property Office: 
www.ipo.gov.uk

World Intellectual Property Organization
(WIPO):www.wipo.int/treaties/en/text.jsp?fil
e_id=288514

Market Access:
Market Access Database for Tariffs:
www.madb.europa.eu/madb/indexPubli.htm

Standard and Technical Regulations:
British Standards Institution (BSI):
www.bsigroup.com/en/sectorsandservices/
Disciplines/ImportExport

Export Control Organisation (ECO): 
www.gov.uk/government/organisations/
export-control-organisation

Intellectual Property Office: www.ipo.gov.uk

National Physical Laboratory:
www.npl.co.uk

Trade Statistics:
HM Revenue and Customs (HMRC):
www.uktradeinfo.com/statistics/
buildyourowntables/pages/table.aspx

National Statistics Information: 
www.statistics.gov.uk/hub/index.html

Office for National Statistics:
www.ons.gov.uk  

Trade Shows:
British Expertise Events: 
www.britishexpertise.org

EventsEye.com online database:
www.eventseye.com

DIT Events Portal: www.events.ukti.gov.uk

Travel Advice:
FCO Travel: 
www.gov.uk/browse/abroad



International business
can be difficult

     
   

   

   

Join us.

Visit www.britishexpertise.org   

Email mail@britishexpertise.org 

Telephone +44 (0) 20 7824 1920 
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FCO Foreign Travel Insurance:
www.gov.uk/guidance/foreign-travel-
insurance

Healthcare abroad:
Travel health: www.travelhealth.co.uk

TravelHealthPro:
www.travelhealthpro.org.uk/country-
information  

NHS (Scotland):
www.fitfortravel.nhs.uk/destinations.aspx

NHS Choices: 
www.nhs.uk/NHSEngland/Health-
careabroad/Pages/Healthcareabroad.aspx

International Trade:
British Chambers of Commerce (BCC): 
www.britishchambers.org.uk

British Council: www.britishcouncil.org

British Expertise: www.britishexpertise.org

CBI (Confederation of British Industry): 
www.cbi.org.uk

Department for Business, Energy & 
Industrial Strategy (BEIS):
www.gov.uk/government/organisations/
department-for-business-energy-and-
industrial-strategy

Department for International Trade (DIT): 
www.gov.uk/government/organisations/
department-for-international-trade

DIT e-exporting programme: 
www.gov.uk/e-exporting 

Exporting is GREAT: 
www.exportingisgreat.gov.uk

Foreign & Commonwealth Office:
www.gov.uk/government/organisations/
foreign-commonwealth-office

Gov.uk: 
www.gov.uk/browse/business/imports-
exports

Institute of Directors (IoD): www.iod.com

Institute of Export (IOE): www.export.org.uk

International Monetary Fund (IMF):
www.imf.org/external/index.htm

Open to Export: www.opentoexport.com

Organisation for Economic Co-operation
and Development OECD: 
www.oecd-ilibrary.org

Overseas business risk: www.gov.uk/
government/collections/overseas-
business-risk

Trade Tariff: www.gov.uk/trade-tariff

Transparency International: 
www.transparency.org

UK Visas: www.gov.uk/government/
organisations/uk-visas-and-immigration

World Bank Group economy rankings:
www.doingbusiness.org/rankings

World Economic Forum Global 
Competitiveness report: www.weforum.
org/reports/global-competitiveness-
report-2014-2015

Australian websites:
Austrade: 
www.austrade.gov.au/international

Australian Bureau of Meteorology:
www.bom.gov.au  

Australian Capital Territory Government:
www.act.gov.au

Australian Competition & Consumer 
Commission (ACCC): www.accc.gov.au

Australian Customs Service: 
www.border.gov.au



Australian Department of Agriculture:
www.agriculture.gov.au  

Australian Department of Foreign Affairs
and Trade: 
www.dfat.gov.au/pages/default.aspx

Australian Department of Human Services
(Medicare):
www.humanservices.gov.au/customer/
services/medicare/reciprocal-health-
care-agreements

Australian Department of Immigration and
Border Protection: 
www.border.gov.au  

Australian Fair Work Commission:   
www.fwc.gov.au

Australian Fair Work Ombudsman: 
www.fairwork.gov.au

Australian Government: 
www.australia.gov.au  

Australian Government Business:
www.business.gov.au

Australian High Commission, London:
www.uk.embassy.gov.au

Australian Human Rights Commission:  
www.humanrights.gov.au/our-work/
sexual-orientation-sex-gender-identity

Australian Prudential Regulation Authority
(APRA): 
www.apra.gov.au/Pages/default.aspx

Australian Securities & Investments 
Commission (ASIC): 
www.asic.gov.au

Australian Taxation Office: www.ato.gov.au   

Gold Coast 2018 (Commonwealth
Games): 
www.gc2018.com

National Native Title Tribunal: 
www.nntt.gov.au/aboutus/Pages/default.aspx

New South Wales Government: 
www.nsw.gov.au

New South Wales Police Force: 
www.trek.nsw.gov.au  

Northern Territories Government: 
www.nt.gov.au

Queensland Government:  
www.qld.gov.au

Queensland Government – Great Sandy
National Park: 
www.nprsr.qld.gov.au/parks/fraser

South Australia Government: 
www.sa.gov.au

Surf Life Saving Australia:  
www.beachsafe.org.au/surf-ed

Tourism Australia: 
www.australia.com/en-gb

Victoria Government: 
www.vic.gov.au

Visit Gay Australia: 
www.visitgayaustralia.com.au

Western Australia Government: 
www.wa.gov.au

Wet Tropics Management Authority: 
www.wettropics.gov.au/home
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Doing Business in Australia

Trade Shows

A trade show is a method of promoting a business through the
exhibition of goods and services, an organised exhibition of
products, based on a central theme, where manufacturers meet
to show their products to potential buyers.
Taking part in overseas exhibitions is an effective way for you to test markets, attract
customers, appoint agents or distributors and make sales. DIT's Tradeshow Access
Programme (TAP) provides grant support for eligible SME firms to attend trade
shows overseas. 

Participation is usually as part of 
a group, a great advantage for 
inexperienced businesses, and is
usually led by one of DIT's Accredited
Trade Association (ATOs). ATOs work
with the DIT to raise the profile of UK
groups and sectors at key exhibitions.  

IOE’s events:
www.export.org.uk/latest-news/
international-trade-events

10 Times
(formerlyBizTradeShows.com): 
www.10times.com/australia

British Expertise Events:
www.britishexpertise.org

EventsEye.com online database:
www.eventseye.com

DIT online events search facility:
www.events.ukti.gov.uk



Hi Simon, can you tell us about 
how Going Global Live started? 
The Prysm Group had been running 
The Business Show for 10 years. The
Business show is Europe’s largest event
helping UK based companies grow 
domestically. It became apparent that
many of our 20,000+ visitors were looking
to expand internationally. There was a
need, and there was a gap in the market,
so we launched Going Global Live at
ExCeL in November 2014. We’ve done 
4 events so far and currently (as of May
2016) working on the next show which
takes place on 17th & 18th November at
Olympia.

What can people expect to find at
Going Global Live? 
Think of it as a trade show and conference.
Visitors who come to the event will get up
to date advice from world leading experts
on the most attractive markets and over-
seas opportunities, and be able to speak
to suppliers & service providers who can
help with the challenging project of 
international expansion. 

Why is it important for SMEs to 
attend the event? 
Research has shown businesses are 11%
more likely to survive if they export their
products, Great Britain is currently in a
fantastic position where we have good
trade deals in place and British products
are in high demand. At Going Global Live
we put all the suppliers and services 
companies will need to meet in order for
them to achieve international expansion,
all under one roof. Trying to meet with all
of these people would take years to
arrange and do, at the event you can do it
in 2 days! If you are serious about taking
your business to the next level, the event
is a must attend. 

Simon Chicken – Event Director of Going
Global Live: Europe’s leading event for 
expanding your business overseas



If you were to start trading in a new 
market, which country would that be 
and why? 
Iran. This is a massive market which is
just opening up, and I would want to get
there before my competitors. More 
importantly, I need an excuse to put a trip
to Shiraz on business expenses. A city
that is famous for poetry, roses and wine
needs to be visited. I’m guessing the food
is unbelievable too.

Finally, what are you aims going 
forward? 
We’ve reached a point where the event
has firmly established itself. Visitors leave
our events with advice and knowledge
they need to grow their company’s further,
however we still feel the event can reach
a whole new height. So we’re expanding
the team and increasing the size of the
exhibition. The show has the potential to
be four times the size it is now, in terms
number of exhibitors, seminars, and 
visitors at the event. 







Disclaimer

Whereas every effort has been made to 
ensure that the information given in this
Guide is accurate, neither International
Market Advisor (IMA), the Institute of 
Export (IOE), the British High Commission 
Canberra, the Australian British Chamber 
of Commerce (ABCC), UK Export Finance
(UKEF), Department for International Trade
(DIT), or the Foreign & Commonwealth 
Office (FCO), accept liability for any errors,
omissions or misleading statements and no
warranty is given or responsibility accepted
as to the standing of any individual, firm,
company or other organisation mentioned. 

The purpose of the Doing Business Guides,
prepared by International Market Advisor
(IMA) is to provide information to help 
recipients form their own judgments about
making business decisions as to whether 
to invest or operate in a particular country.

The report's contents were believed 
(at the time that the report was prepared) 
to be reliable, but no representations or 
warranties, express or implied, are made 
or given by IMA, the IOE, the British High
Commission Canberra, the Australian
British Chamber of Commerce (ABCC),
UKEF, DIT or the Foreign and 
Commonwealth Office (FCO) as to the 
accuracy of the report, its completeness 
or its suitability for any purpose. 

In particular, none of the report's contents
should be construed as advice or 
solicitation to purchase or sell securities,
commodities or any other form of financial
instrument. No liability is accepted by
IMA, IOE, the British High Commission
Canberra, the Australian British Chamber 
of Commerce (ABCC), UKEF, DIT, or the
FCO for any loss or damage (whether 
consequential or otherwise) which may
arise out of or in connection with the report. 

No warranty is given, or responsibility 
accepted as to the standing of any 
individual, firm, company or other 
organisation mentioned.

Contains public sector information licensed
under the Open Government Licence v3.0.
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