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Could global
opportunities
come from local
insights?
We’re structured to help your business expand globally 

and grow locally. By sharing perspectives across industries, 

markets and countries, we can help you see and solve 

problems differently.

As Australia’s largest bank1, backed by a strong balance sheet, 

let us open up opportunities for you around the world.

To find out more about how we can help 
you expand your business into Australia

Contact an Australian specialist: 

GlobalConnectivity@cba.com.au 

Or visit www.commbank.com.au/GlobalConnectivity

Things you should know: Commonwealth Bank of Australia (CBA) ABN 48 123 123 124 AFSL and Australian credit licence 234945 

is a company incorporated in Australia with limited liability and is authorised and regulated by the Australian Prudential Regulatory 

Authority. In the UK CBA is authorised by the Prudential Regulation Authority (PRA) (FRN 139185) and is subject to regulation 

by the Financial Conduct Authority and limited regulation by the PRA. Details about the extent of our regulation by the PRA are 

available from us on request. The products and services that are the subject of this communication may be subject to Australian 

regulation only and are not covered by the Financial Ombudsman Service in the UK. This communication has been approved by CBA 

for the purposes of section 21 of the UK’s Financial Services and Markets Act 2000.

1 World’s largest bank by capitalization 2021: advratings.com/banking/worlds-top-banks-by-market-cap

Building a brighter Australia
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“The ABCC is a trusted organisation with proven links into the 
business and government community.  It is a household name. 
The events that the ABCC put on are consistent, high quality 
and impactful.” 

Will Gibaud OBE, Head of Government Relations, BAE Systems Australia

 abcc@britishchamber.com 
+61 (0)292476271 

www.britishchamber.com 



Australia overview 
 
Australia is both a continent and a country in the Oceania region. As a continent,  
Australia is one of the smallest; however, as a country, it is the sixth-largest in the world, 
covering 7.692 million km2 of land. 
 
It has the 13th largest economy in the world and is currently in its 26th consecutive year 
of economic growth; therefore, the market remains prosperous and its disposable  
income per head continues to be high. 
 
The UK and Australia are very similar. Therefore, if your product or service is successful 
in the UK, there is a high chance that it will be successful in Australia. Australia is also a 
good place to test your product in a new market, and the success of new products is 
partly due to the 1.2 million Britons who are currently permanently residing in Australia.  
 
The UK is Australia’s tenth-largest source of goods imports and second-largest in terms 
of services, showing that trade and investment between the two countries remains 
strong. In Australia, the UK is the second-largest source of foreign investment and the 
second-largest destination for Australian foreign investment. 
 
There are numerous opportunities for UK companies wishing to do businesses with  
Australia, such as in the education, energy, healthcare, creative industries, ICT,  
professional and financial services, and transport and infrastructure sectors.  
 

Thank you to our Market Experts

MARKET EXPERTS
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Welcome from Marco Forgione  –  
Director General, Institute of Export & International Trade 
 
 
This Doing Business with Australia Guide signposts opportunities for trade with one  
of the world’s most resilient and best-performing advanced economies. 
 
It is the 13th largest economy in the world, with a low-risk business environment,  
a strong services sector, strong population growth and close ties to fast-growing  
Asian economies. 
 
Trade deal 
 
The UK-Australia trade relationship was worth £13.9 billion in 2020 and is set to grow 
under the new UK and Australia bilateral free trade agreement, which is due to take 
effect in 2022.  
 
This is the first trade agreement involving the UK to be created from scratch since it 
completed its split from the EU at the end of 2020. It includes commitments on market 
access and will open new opportunities for UK services providers and tech firms.  
 
British products such as cars, Scotch whisky and ceramics will become cheaper to  
sell into Australia, boosting industries that employ 3.5 million people in the UK.  
 
Strong trade ties 
 
The UK is already the second-largest source of foreign investment and the second-
largest destination for Australian foreign investment [Source – FCDO Overseas Business Risk: 
Australia].  
 
Commercial ties are strong, not least because of our long historical connection and 
Australia’s membership of the Commonwealth.  
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Challenges 
 
Australia as a market does pose some unique challenges due to its sheer size and  
distance from the UK. It can take around 24 hours to reach by plane and shipping 
products to Australia takes even longer, so transport costs are high.  
 
There is a vast distance between different states and cities within Australia too, and 
there are also strict biosecurity regulations that exporters need to be aware of.  
 
Support 
 
However, whatever business approach you choose to take, we can help guide  
you through the intricacies of doing business with Australia. This Doing Business with 
Australia Guide will help you prepare to trade with this lucrative market. 
 
The IOE&IT also delivers training courses and qualifications to enable British businesses 
to gain the skills and expertise needed to thrive in markets like Australia. Further, we 
are partnering with the Australian Trade and Investment Commission – or Austrade –  
to deliver bespoke learning for firms trading between our two great countries. 
 
In the post-Covid world, and with the new UK and Australia bilateral free trade  
agreement, the opportunities available for British businesses in this important market 
have never been greater. 
 
 
Marco Forgione  
Director General of the Institute of Export & International Trade 
www.export.org.uk



Foreword from Vicki Treadell CMG, MVO,  
British High Commissioner to Australia 
 
 
I am delighted to contribute to this guide and to share my views on the strategic  
importance of our special UK-Australia relationship. We are living in testing times,  
but the deep and special bond that exists between our two countries provides the 
foundation from which we will build shared prosperity. 
 
Ours is a modern, diverse and innovative partnership with people-to-people links  
deep at its heart. Demographic change has increased the diversity of our societies 
and over the years our relationship has evolved. Our cultural ties may be founded on 
history, but they no longer look to the past. More British expats live in Australia than in 
any other country in the world, around 1.2 million people. Although at the moment  
we cannot travel between our countries, the strength and depth of our relationship 
means that we remain as close as ever. 
 
The UK has now left the European Union. While our European neighbours will always  
remain some of our closest trading partners, the change we have chosen to make  
to our place in the world provides us with the opportunity to deepen our trading  
relationship with Australia. The Free Trade Agreement that we are currently  
negotiating is the clearest example of this intent. Negotiations are moving at pace 
and both of our governments are determined to conclude an ambitious, high-quality 
agreement as rapidly as possible. Although there is still much work to be done, the 
progress we have made so far is a testament to the alignment in our approach and 
demonstrates our shared ambition to keep markets open and champion free trade 
globally. 
 
Though important, the Free Trade Agreement is not the end in itself. It is the trade  
that will be facilitated by the agreement that really matters. Australia is the UK’s 14th 
largest export market, with a total of £11.5 billion of goods and services exported to 
Australia in the year to March 2020.  We are expanding our exports in sectors like  
renewable energy, cyber, transport infrastructure, fintech and defence. The UK is the 
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second-largest destination for Australian overseas investment, only behind the United 
States, and comfortably out competing the likes of China, Japan and the major  
European economies. Similarly, the UK is the second largest investor in Australia, 
demonstrating the mutual faith we have in each other’s economies. 
 
In a year’s time the UK will be hosting the next major international climate change 
conference, known as COP26. We aim to use our Presidency of the conference to  
encourage governments, business and civil society to tackle the greatest long-term 
challenge facing the world at the moment – the effect that the changing global  
climate will have on all of our lives. With its abundant natural resources, potential for 
renewable energy and wide open spaces, Australia has the potential to become one 
of the key players in the new global economy. The UK is already working with Australia 
to develop the technologies of the future that will ensure continued prosperity goes 
hand in hand with reducing greenhouse gas emissions. I am confident that as our two 
dynamic economies work together, we will both be able to play leading roles in the 
global economic transformation that we must make. 
 
2021 will be a vital year for both of our countries. We hope we will soon win the fight 
against the COVID-19 global pandemic, but are already working to rebuild our 
economies. My Department for International Trade team based in Australia are ready 
to support British companies looking to exploit the many opportunities now available 
to us. Further information on how we can help you can be found at: www.gov.uk/ 
world/australia. 
 
I am sure you will find this guide a useful introduction to doing business with Australia  
and we look forward to supporting your business expansion. 
 
Vicki Treadell CMG, MVO 
British High Commissioner to Australia
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Introduction from British Consul General  
and Deputy Trade Commissioner Asia  
Pacific (Australia and New Zealand),  
UK’s Department for International Trade, Michael Ward.  
 
I am pleased to introduce you to this guide for doing business with Australia.  
International trade will play a pivotal role as we look to our economic recovery post 
COVID-19 and building back better.  
 
Australia has had one of the best-performing advanced economies in recent 
decades. Prior to COVID-19, it avoided recession for 28 years. Australia’s long-term 
economic success reflects many factors, including sound fiscal management, strong 
population growth, an abundance of natural resources, and close ties to fast-growing 
Asian markets. Amid the relaxation of restrictions, these will hold it in good stead for 
the economic recovery.   
 
There are excellent export opportunities for Briti sh companies over a range of sectors. 
These include financial and professional services, infrastructure, automotive, consumer 
and retail, defence, the digital economy, food and drink, pharma, and life sciences. 
UK businesses traded £18.1 billion worth of goods and services with Australia in 2019. 
The growth in opportunities in the digital tech space in recent years reflects the  
increasingly modern partnership that exists between the UK and Australia.  
 
In June 2021, the United Kingdom launched free trade negotiations with Australia. A 
UK-Australia free trade agreement (FTA) will enable the UK, as a newly independent 
trading nation, to establish stronger trading links and form an even deeper partnership 
with one of our core allies.  
 
Together, the UK and Australia will continue to promote a liberal free trade agenda  
at a time of global uncertainty. FTAs are a key contributor to economic recovery. They 
help keep trade routes open and lower the cost of doing business by removing tariffs 
and other barriers to trade in goods, helping to diversify supply chains and supporting 
broader economic resilience. Negotiations between the UK and Australia have high-
lighted the significant alignment between our countries and in some areas, such as 
digital trade, a willingness to be more ambitious than existing precedents elsewhere. 
 
I hope this guide provides you with useful insights into the opportunities and  
advantages of Australia as an export market for your business. The UK’s Department 
for International Trade is here to help UK exporters identify these opportunities and  
develop new business through our extensive network of specialists in the UK and our 
team of trade advisers in Australia. You can find our details at: https://www.gov.uk/ 
world/organisations/department-for-international-trade-australia.  
 
Michael Ward 
British Consul General and Deputy Trade Commissioner Asia Pacific  
(Australia and New Zealand), UK’s Department for International Trade 14



“The Australian British Chamber of Commerce offers more than 
just networking opportunities—if you are part of a company 
with business interests in the UK it is almost a must to belong.” 

Judith Crompton, CEO Asia-Pacific, Cover-More Group

 abcc@britishchamber.com 
+61 (0) 292476271 

www.britishchamber.com 



Introduction from David McCredie,  
CEO of the Australian British Chamber of Commerce 
 
I am pleased to welcome readers to this guide on doing business with Australia. It  
provides a strong and supportive document that will help you to understand and  
engage effectively with the Australian market. The Australian British Chamber of  
Commerce is delighted to support this guide as the Australian and United Kingdom’s 
relationship embarks on a new paradigm. The Chamber has long held the position as 
the most significant bilateral business organisation between the two countries. In 2020 
we were celebrating our 110th year. The Chamber maintains the objective set out at 
that time to “promote trade and investment between Australia and the United  
Kingdom”. 
 
Today the Chamber’s network extends across the country, with events and activities in 
six cities and an international programme between Australia and the United Kingdom. 
Our network of over 25,000 people across almost every industry sector gives us the 
strength and reach to help businesses connect with potential customers, distributors 
and with the local supply chains, as well as professional and support services to  
improve productivity and increase the returns for your business.  
 
Ever since the UK voted to exit the European Union, the Chamber has been gathering 
information on what our Members’ priorities would be in the AU-UK Free Trade  
Agreement. This has been in the form of private consultation, Brexit Briefing feedback, 
submissions, case study forms and the FTA Survey. With this information, the Chamber 
continues to make representations on behalf of our Members in order to deliver an 
ambitious and comprehensive free trade agreement. Our connections through all  
levels of government enable those messages to be heard clearly. For those of you 
with your sights set further afield, Australia’s connections to Asia, in particular through 
the free trade arrangements with Japan, South Korea and China, are significant  
considerations as you look to grow your business. I look forward to welcoming you to 
Australia and invite you to be in touch with the Chamber as you look to enter the market. 
 
 
David McCredie OBE, Chief Executive Officer,  
Australian British Chamber of Commerce  
abcc@britishchamber.com 
(+61) 0292476271 
www.britishchamber.com 
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WWW.QUESTAPARTMENTS.COM.AU

However you choose to work, play, eat and sleep when travelling for business – 
our network of 170+ Quest destinations across Australasia are with you all the 

way, delivering a new standard of apartment hotel accommodation.

WORK. PLAY. SLEEP. REPEAT.

A NEW STANDARD  
OF APARTMENT HOTELS

QAH DBIA A5.indd   1 7/2/20   12:51 pm



Department for International Trade (DIT) 
  
DIT is the British Government department that helps UK-based companies  
succeed in an increasingly global economy. DIT also helps overseas  
companies bring their high quality investment to the UK’s economy. DIT’s 
range of expert services are tailored to the needs of individual businesses  
to maximise their international success. DIT provides companies with  
knowledge, advice and practical support. 
  
Through a range of unique services, including participation at selected 
tradeshows, outward trade missions and providing bespoke market  
intelligence, DIT can help you crack foreign markets and get to grips  
quickly with overseas regulations and business practice. 
 
With headquarters in London, DIT have professional advisers around the  
UK and staff across more than 100 countries.  
  
Contact DIT 
 
Contact your local International Trade Team or Scottish Development  
International (SDI), Welsh Government (WG) or Invest Northern Ireland (INI) 
offices to find out more about the range of services available to you. 
 
You can find your nearest International Trade Team at:  
 
https://www.great.gov.uk/contact/office-finder/ 
 
General enquiry number: +44 (0) 207 215 5000 
Department for International Trade 
3 Whitehall Place 
London 
SW1A 2AW 
United Kingdom 
 
Email: enquiries@trade.gov.uk
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Without support from UK Export Finance, White 
Light wouldn’t have been able to take on a major 
contract for a theme park in the Middle East. 
Working with their bank we were able to provide a 
government-backed guarantee. This freed up White 
Light’s working capital to take on the contract, 
which in turn boosted their revenues by over 20%. 

TO FIND OUT MORE

VISIT GREAT.GOV.UK/GET-FINANCE

AND DISCOVER THE EXPORTERS’ EDGE.

WHO MADE SURE
THE SHOW WENT ON FOR 
A THEATRE COMPANY
IN THE MIDDLE EAST?



UK Export Finance is the UK's 
export credit agency

 

. 

To check your eligibility for trade finance and insurance �isit: 
www.great.gov.uk/trade-finance

UK Export Finance is the operating name of the Export Credits Guarantee Department (ECGD)

Website: www.gov.uk/uk-export-finance
Telephone: +44 (0) 20 7271 8010
Email: customer.service@ukexportfinance.gov.uk





During the last ten years IMA has worked 
with the British Government's overseas 
trade and investment department, the 
Department for International Trade (DIT) 
[formerly UK Trade & Investment (UKTI)], 
and has written, designed, produced, 
launched and distributed over one  
million copies of more than 100 country-
specific print and multi-media based  
reports, guides and publications, including 
the internationally-recognised ‘Doing 
Business Guide’ series of trade publications.  
 
These are composed of market and  
industry sector-specific, multi-format print 
and digital trade reports, together with 
some of the internet’s most visited inter-
national trade websites – all of which are 
designed to advise and assist UK  
companies looking to trade with and  
invest in overseas markets. These reports 
and guides are then distributed free-of-
charge through the IMA and DIT global  
networks – over 500 distribution outlets in 
total. Further distribution takes place at 
global exhibitions, roadshows, conferences 
and trade missions, and IMA receives 
daily requests for additional copies of  
the guides from these networks and from 
businesses considering exporting.  
 
Each of IMA’s 'Doing Business Guides’ is 
produced in three formats: a full colour, 
glossy, paper-based brochure; a sup-
porting fully-interactive and updatable 
multi-media based website; and the 
website contents available as a free-of-
charge downloadable smartphone/ 
tablet app.  

The guides’ contents focus on the market 
in question, how to approach that market 
and the help and support available, and  
include informative market overviews, 
plus details of business opportunities,  
listings with website links to British and  
Foreign Government support services 
and essential private sector service-
provider profiles. 
 
Sponsoring a ‘Doing Business Guide’ 
therefore offers a unique opportunity to 
positively promote your products and  
services to high-profile business leaders, 
specific exporters, investors and effective 
business travellers who will be actively 
seeking out service providers to assist 
them in developing their business interests 
in the targeted markets. 
 
For more information on IMA  
please visit our website:  
 
www.DoingBusinessGuides.com 
 
Contact IMA 
Office address 
 
IMA Ltd. 2nd Floor, 32 Park Green 
Macclesfield SK11 7NA 
 
Email: info@ima.uk.com 
 
General enquiries switchboard 
T: +44 (0) 1298 79562 
 
Media enquiries 
Newsdesk & out of hours  
T: +44 (0) 1298 79562

About International Market Advisor (IMA) 

International Market Advisor (IMA) works with British and foreign government departments, 
Embassies, High Commissions and international Chambers of Commerce throughout 
the world. Our work helps to identify the most efficient ways for British companies to 
trade with and invest in opportunity-rich overseas markets. 
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COVID-19
COVID-19 has caused widespread disruption  

for businesses.  
 

For business support during the coronavirus pandemic  
go to gov.uk’s website:  

 
https://www.gov.uk/coronavirus/business-support 

 
Your business may have been impacted by the spread of  

COVID-19 if you export or deliver goods and services internationally.  
The Department for International Trade (DIT) can offer free  

export-related support, for more information see:  
 

https://www.great.gov.uk/campaigns/ 
local-export-support/  

 
These local trade teams are there to give tailored advice 

 to help you with a number of challenges as every company has 
been affected in different ways. 

 
There are a number of webinars taking place on a range of  

COVID-19 topics. To see the list of webinars taking place, visit:  
 

https://www.events.great.gov.uk/ehome/ 
trade-events-calendar/all-events/ 

 
 

Please be aware that this list is updated regularly. 
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ABOUT THIS GUIDE 
 
This guide aims to provide a route map of the way ahead, together with signposts to 
other sources of help. 
 
The main objective of this Doing Business with Australia Guide is to provide you  
with basic knowledge about Australia; an overview of its economy, business culture, 
potential opportunities and to identify the main issues associated with initial research, 
market entry, risk management and cultural and language issues. 
 
We do not pretend to provide all the answers in the guide, but novice exporters in 
particular will find it a useful starting point. Further assistance is available from the  
Department for International Trade (DIT) team in Australia. Full contact details are 
available in this guide. 
 
To help your business succeed in Australia we have carefully selected a variety of  
essential service providers as ‘Market Experts’. 
 
 

The guide is available in 4 formats: 
 

• the website: www.Australia.DoingBusinessGuide.co.uk    

• this full colour hard-copy brochure  

• a ‘free’ downloadable 'mobile device-friendly’ app – available from the 

Apple App Store and Google Play Store 

• PDF download/e-flipbook (available on the guide website) 
 
 
 

  Doing Business with Australia Guide Team: 
 

Project Director: Craig Smith 

Managing Editor: Megan Collingwood 

Sponsorship Managers: James Clowes / Cheryl Hughes 

Creative Managers: Paul King / Claire King 

Creative Consultants: Twistedgifted / www.twistedgifted.com 

Production Co-ordinator: Kitty Waldron-Draba 

Printed using materials 
from sustainable sources

‘Doing Business with Australia Guide’ published in the UK by International  
Market Advisor Ltd. © 2022 International Market Advisor Ltd (unless otherwise 
stated). All rights reserved. Contains public sector information licensed under 
the Open Government Licence v3.0.

www.Australia.DoingBusinessGuide.co.uk



AUSTRALIA 
 

Australia has avoided recession for 28 years, 
making it, in recent decades, one of the most  
resilient and best performing advanced 
economies worldwide. 

Aerial view of Sydney Central Business District 
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  Summary 
 
Area:  
7.692 million km2 
 
 
Population:    
25.69 million 
 
 
Urban population:  
86.2% 
 
 
Population growth rate:     
0.101% change 
 
 
Capital city:      
Canberra 
 
 
Official language:  
No official language, but primarily English 
 
 
Currency:  
Australian Dollar 
 
 
Nominal GDP:   
US $1,359.4 billion 
 
 
Real annual GDP growth: 
-2.4% 
 
 
 
 

 
 
GDP per capita:  
US $52,905.4 
 
 
Annual inflation rate:     
0.9% 
 
 
General government gross debt:   
57.3% of GDP 
 
 
Fiscal balance:  
-8.7% of GDP 
 
 
Current account balance:  
2.7% of GDP/US $36.2 billion 
 
 
Exports of goods to UK:   
£3,929 million 
 
 
Exports of services to UK:  
£2,602 million 
 
 
Imports of goods from UK:    
£4,666 million 
 
 
Imports of services from UK:    
£7,327 million

 Why Australia?
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Visit the Website and download the free Mobile App29

Australia has the 13th largest economy in the 
world. This is due to its low-risk business  
environment, high productivity levels, strong 
institutions and services sector, as well as  
its three AAA ratings from the global rating 
agencies (Moody's, Fitch, and Standard & 
Poor's). The country is currently in its 26th 

consecutive year of economic growth;  
therefore, the market remains prosperous  
and its disposable income per head  
continues to be high. 
 
The UK and Australia are very similar.  
Therefore, if your product or service is  
successful in the UK, there is a high chance 
that it will be successful in Australia. Despite 
their similarities, there are several differences; 
time should be taken to understand the  
market before you begin to export your  
product or service. 
 
[Source – DIT: Exporting to Australia, Australian 
Trade and Investment Commission (Austrade)] 
 
 

  Geography 
 
Australia is both a continent and a country in 
the Oceania region. As a continent, Australia 
is one of the smallest; however, as a country, 
it is the sixth-largest in the world, covering 
7.692 million km2 of land. 
 
The country is surrounded by water and  
is not connected to any other land. To the 
northwest of the country, Indonesia is  
separated by the Timor Sea and the Arafura 
Sea. It is separated from Papua New Guinea 
by the Coral Sea in the northeast, from 
Antarctica in the south by the Indian Ocean, 
and New Zealand in the southeast by the  
Tasman Sea. 
 
Australia is one of the flattest and driest  
continents in the world, with roughly 18% of 
the country’s landmass covered in desert. 
These deserts include: Great Victoria Desert, 
Great Sandy Desert and the Tanami Desert, 

among others. There is very little rainfall in 
Australia, for two-thirds of the country 
roughly 500 mm of rain falls per year, for the 
remaining third, 250 mm falls. This causes 
roughly 35% of the overall landmass to be  
effectively considered desert land, too. 
 
Australia is made up of six states and several 
territories. The states include: Western  
Australia, Queensland in the northeast, New 
South Wales, Victoria in the southeast, South 
Australia, and Tasmania in the south (which  
is not connected to the main landmass). The 
main territory is the Northern Territory, known 
to contain mostly Outback desert. 
 
[Source – DIT: Exporting to Australia, Australian  
Government] 
 
 

  Government 
 
Australia is a parliamentary democracy and 
has a constitutional monarchy. The country’s 
government system follows the UK model, 
which reflects on the two countries’ shared 
cultural heritage. A federation was established 
in 1901 due to the Australian Constitution, 
which defined the responsibilities of the 
Commonwealth, the federal government. 
The country’s six states retain power over 
matters that the Commonwealth have not 
been assigned. The two mainland territories, 
which are the Australian Capital Territory and 
the Northern Territory, have had the right  
to govern themselves granted. The  
Commonwealth’s legislative power is given 
to the Parliament; this consists of the Queen, 
who is represented by the Governor-General, 
as well as two Houses, which are the Senate 
and the House of Representatives. 
 
The Australian federal election, in May 2019, 
led to the return of the centre-right Liberal-
Nationals coalition. The country’s Prime  
Minister is Scott Morrison of the Liberal Party, 
and the Deputy Prime Minister is Michael  
McCormack of the National Party. The  
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coalition’s main opposition comes from  
the Australian Labor Party, which is led by  
Anthony Albanese. Morrison’s Government 
was re-elected with only a narrow majority. 
The Party holds only 77 seats out of the  
151-seat House of Representatives.  
 
Members of the House of Representatives will 
hold a term for three years, whereas Senators 
will hold a fixed term for six years. Every three 
years a full House of Representatives election 
and a half-Senate election will take place  
simultaneously. The next elections are 
planned to take place between August  
2021 and May 2022. 
 
If you are a company looking to do business 
over several states and territories, you should 
be aware that each jurisdiction will hold  
different laws and regulatory practices.  
Therefore, make sure you check the relevant 
regulations.  
 
You can find more information regarding 
how the Australian Government system  
operates, on the government’s website: 
https://info.australia.gov.au/about- 
government.  
 
[Source – FCDO Overseas Business Risk: Australia, 
Australian Government] 
 
 

  Human rights and business 
 
The promotion and protection of human 
rights standards has been acknowledged  
as important by the Australian Government.  
The government has ratified a number of  
international instruments that include the  
International Covenant on Civil and Political 
Rights, and the International Covenant on  
Economic, and Social and Cultural Rights. 
Conventions concerning anti-discrimination 
and international labour standards have also 
been ratified. Businesses are encouraged by 
the Australian Government to apply to the 
United Nations’ Guiding Principles on  

Business and Human Rights. These rights  
include making it a corporate responsibility  
to respect human rights. 
 
It is a requirement for Australian employers  
to establish a discrimination and harassment-
free workplace. For further information for 
employers, visit the Australian Human Rights 
Commission webpage: https://www.human 
rights.gov.au/education/employers. 
 
Established by the Fair Work Act 2009, the 
Fair Work Commission is the Australian  
Government’s national workplace relations 
tribunal: https://www.fwc.gov.au/. The  
Commission is an independent body that 
provides regulations for minimum conditions, 
these include working ages and the value of 
the minimum wage. The Commission also 
has mechanisms in place to resolve a range 
of collective and individual workplace  
disputes. The rights of workers have been  
extended to freedom of association as they 
have the right to form and be part of trade 
unions. Industrial action must be protected 
industrial action in order for it to be lawful. 
This action can take on several forms, such  
as employee strikes. 
 
The land rights of the indigenous population 
in Australia were recognised in the 1993 
Native Title Act: https://www.humanrights. 
gov.au/our-work/aboriginal-and-torres-strait-
islander-social-justice/projects/native-title. If 
you are a British business or developer, you 
must respect the rights of traditional land 
owners and custodians when negotiating 
deals for development proposals when  
making transactions involving land where  
the Native Title applies. For more information 
regarding the Native Title Act, see the  
National Native Title Tribunal website at: 
http://www.nntt.gov.au/aboutus/Pages/ 
default.aspx, which is an independent agency 
established by the Act. 
 
 
 



31

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Australia is a member of a number of  
multi-stakeholder initiatives, such as the  
Voluntary Principles on Security and Human 
Rights (VPs). The initiative involves governments, 
companies and non-governmental  
organisations (NGOs), and it promotes the 
implementation of a set of principles that give 
oil, gas and mining companies guidance on 
how to provide security for their operations 
alongside respecting human rights. For more 
information visit the Voluntary Principles on 
Security and Human Rights’ (VPs) website at: 
https://www.voluntaryprinciples.org/. 
 
Another initiative of which Australia is a  
member is the International Code of  
Conduct for Private Security Service Providers 
(ICoC) Association. This Association works 
with private security companies in order to 
set out international principles and standards 
for the responsible provision of private  
security services. This is particularly useful in 
environments that are described as complex. 
For more information, visit the International 
Code of Conduct for Private Security Service 
Providers (ICoC) Association’s website at: 
http://icoca.ch/the-code/.  
 
Under the Modern Slavery Act 2018, large 
companies and other entities must report  
annually on the modern slavery risks within 
their own supply chains. The Australian  
Department for Home Affairs can provide  
further information and guidance for  
reporting entities on their website: 
https://www.homeaffairs.gov.au/. 
 
[Source – FCDO Overseas Business Risk: Australia] 
 
 

  Economic overview 
 
Australia has avoided recession for 28 years, 
making it, in recent decades, one of the  
most resilient and best performing advanced 
economies worldwide. This success is due to 
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numerous factors, including its sound fiscal 
management; strong population growth; its 
close ties to fast growing Asian economies 
and its abundance of natural resources,  
including iron ore, coal, gold and gas. 
 
The country’s economic growth, however, 
has been largely below trend due to the wake 
of the resources boom. Australia is currently 
moving away from mining investment-led 
growth and the transition is almost  
complete. This transition is facilitated by  
an accommodative monetary policy and  
a flexible exchange rate and labour market. 
 
In 2020, Australia ranked 14th out of 190 
countries in the World Bank’s Ease of Doing 
Business Index (the UK ranks 8th): 
https://www.doingbusiness.org/en/data/ 
exploreeconomies/australia. 
 
Contact a DIT Export Adviser at: 
https://www.great.gov.uk/contact/triage/ 
location/ for a free consultation if you are  
interested in exporting to Australia. 
 
Contact UK Export Finance (UKEF) about 
trade finance and insurance cover for UK 
companies. You can also check the current 
UKEF cover position for Australia. See: 
https://www.gov.uk/guidance/country-cover-
policy-and-indicators#australia.    
 
[Source – FCDO Overseas Business Risk: Australia, 
DIT, UKEF] 
 
Trade and investment overview 
75% of Australia’s exports are into Asia, as the 
country’s trade and investment flows become 
increasingly regionally focused. China is  
currently Australia’s largest two-way trade 
partner, followed by Japan, the US, the  
Republic of Korea, Singapore, India, New 
Zealand and the UK. Its main exports include 
iron ore, coal, natural gas, education services 
and travel services. The country’s main  

imports include travel services, refined  
petroleum and passenger motor vehicles. 
 
At multilateral, regional and bilateral levels, 
Australia is a strong proponent for trade  
liberalisation. Australia has entered into 11 
agreements, either with single countries or 
with a group of countries, these include the 
Comprehensive and Progressive Agreement 
for Trans-Pacific Partnership, China, Japan, 
Republic of Korea, Malaysia, ASEAN, Chile, 
Thailand, the United States, Singapore and 
New Zealand. The country is currently under 
negotiations for further trade agreements, 
and several agreements’ negotiations have 
been concluded, although have not, as yet, 
come into force. 
 
The UK is Australia’s tenth-largest source of 
goods imports and second-largest in terms of 
services, showing that trade and investment  
between the two countries remains strong. In 
December 2021, the UK’s exports of goods  
to Australia was valued at £4,666 million and its 
exports of services was recorded to be £7,327 million.  
Top exports include passenger vehicles,  
machinery and pharmaceutical products. 
Goods exported from Australia into the UK 
were valued at £3,929 million in December 
2021, and its services reached £2,602 million.  
Australia’s top exports to the UK included  
precious stones and metals, lead and alco-
holic beverages. Services play a large part in 
the trade between Australia and the UK, such 
as travel services, transportation services, 
business services and financial services.  
 
In Australia, the UK is the second-largest 
source of foreign investment and the second 
-largest destination for Australian foreign  
investment. Both Australia and New Zealand 
in 2018-2019 were the source of 61 new  
foreign direct investment projects within the 
UK, creating around 1,746 new British jobs. 
 
 



A bilateral trade working group was established 
between the UK and Australia in 2016. The 
fourth meeting was held in July 2018 and it 
was convened at senior officials’ level. 
 
[Source – FCDO Overseas Business Risk: Australia] 
 
Benefits for UK businesses exporting to 
Australia 
Benefits for British businesses exporting to 
Australia include: 
 
• proximity to Asia-Pacific economies 
 
• familiar products and service provider 
 
• common language and similar culture 
 
• similar business and legal practices 
 
• similar technical standards 
 
These benefits make Australia a good place 
to test your product in a new market, success 
of new products is also due to the 1.2 million 
Britons who are currently permanently  
residing in Australia. According to the  
Australian Bureau of Statistics, Australia  
welcomed 719,000 UK short-term visitors 
between 2018 and 2019. 
 
[Source – DIT: Exporting to Australia, Australian  
Bureau of Statistics] 
 
Strengths of the Australian market 
Strengths of the Australian market include: 
 
• an extended period of strong economic 

growth 
 
• strong business and consumer base 
 
• strong technology sector 
 
• similar language, culture and business 

practices 
 

• high personal wealth 
 
• strong Intellectual Property (IP) protection 
 
[Source – DIT: Exporting to Australia] 
 
Asia 
British companies that are looking to expand 
into the Asian region can look towards Australia 
for help due to the country's exposure to and 
engagement with the fast-growing region. 
Within Australia’s top ten trading partners, 
Asian countries take up seven of the places. 
Approximately 10% of the Australian population, 
roughly 2 million people, speak an Asian  
language in their own homes. 
 
[Source – DIT: Exporting to Australia] 
 
Free trade agreements 
Australia has free trade agreements with  
several countries worldwide including Japan, 
China, South Korea, New Zealand, Singapore, 
Thailand, USA, Chile, the Association of 
Southeast Asian Nations (ASEAN) (with New 
Zealand) and Malaysia. Roughly two thirds  
of Australia’s total trade is covered by its free 
trade agreements.  
 
Due to these free trade agreements, the 
countries involved enter a legally binding 
agreement with commitments to relax  
access to the other market and vice versa. 
This relaxation of access affects goods,  
services and investment. 
 
[Source – DIT: Exporting to Australia] 
 
World rankings 
In addition: 
 
• In Transparency International's latest 

2020 Corruption Perceptions Index  
(announced January 2021) Australia  
is ranked 11th out of 180 countries  
(the UK also ranks 11th): https://www. 
transparency.org/en/countries/australia   
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• Australia ranks 14th out of 190 countries  
in the World Bank’s 2020 Ease of Doing 
Business Index (the UK ranks 8th): 
https://www.doingbusiness.org/ 
en/data/exploreeconomies/australia 

 
• The World Economic Forum’s Global 

Competitiveness Report 2019 ranks  
Australia 16th out of 141 (the UK ranks 9th): 
https://reports.weforum.org/global- 
competitiveness-report-2019/economy-
profiles/#economy=AUS  

 
• Australia ranks 3rd out of 180 countries in 

the Heritage Foundation’s 2021 Index of 
Economic Freedom (the UK ranks 7th): 
https://www.heritage.org/index/country 
/australia  

 
 

  Trade between the UK and Australia 
 
In 2019, the UK was Australia’s 4th top trading 
partner, with 3.8% of its total exports going to 
the UK. 
 
In December 2021, Australian exports of 
goods to the UK were recorded at £3,929 
million and the value of the exports of  
services to the UK was £2,602 million. 
 
Imports of goods from the UK to Australia 
were valued at £4,666 million and the imports 
of services from the UK were £7,327 million. 
 
In 2020, the top ten exports from Australia  
to the UK included: 
 
• ores, slag, ash 
 
• mineral fuels including oil 
 
• gems, precious metals 
 
• meat 
 
• inorganic chemicals 
 

• machinery including computers 
 
• cereals 
 
• pharmaceuticals 
 
• electrical machinery, equipment 
 
• aluminium  
 
You can read more about what Australia  
exports at World’s Top Exports: http://www. 
worldstopexports.com/australias-top-10- 
exports/. The International Trade Centre (ITC) 
ranks the value of Australia’s top services  
exports: http://www.intracen.org/.  
 
[Source – DIT: Exporting to Australia, Trading  
Economics, World’s Top Exports] 
 
In June 2021, the UK and Australia agreed  
the terms for a bilateral free trade agreement, 
which is due to take effect in 2022. This is the 
first FTA to be created from scratch following 
Brexit and has promised to help Britain move 
closer to becoming ‘Global Britain’. Please  
see the following link to view our law/legal 
sector’s Market Expert, Dentons’ summary  
on what the two nations had agreed upon: 
https://www.dentons.com/en/insights/ 
articles/2021/june/17/uk-australia-bilateral-
trade-agreement.  
 
In December 2021 this FTA was signed by 
both countries, with the removal of tariffs  
for 99% of Australian goods to the UK ($9.2 
billion by value). This will help a wide range  
of businesses trade more freely, including 
provisions to enable the mobility of people, 
digital trade, and investment. The agreement 
is fully supported by the Australian British 
Chamber of Commerce, whose CEO, David 
McCredie OBE, believes the ‘potential impact 
[of the agreement] is huge’. 
 
[Source – Dentons, Australian British Chamber of 
Commerce]
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Dentons is the world’s largest law firm, 
delivering quality and value to clients around 
the globe. As an established, full service 
firm with offices in all of Australia’s mainland 
capitals, we provide truly national coverage 
with a world class team of professionals. Our 
localised knowledge helps you navigate the 
process of establishing and operating your 
business successfully in Australia. 

Dentons’ polycentric approach, commitment 
to inclusion and diversity and ability to 
challenge the status quo has enabled us to 
advance our clients’ interests, wherever they 
may operate in the world.  

As a leader on the Acritas Global Elite Brand 
Index, the winner of the 2018 Innovator of 
the Year at the Lawyers Weekly Australian 
Law Awards, a BTI Client Service 30 Award 
winner and recognised by prominent business 
and legal publications for our client service 
innovation, Dentons is always striving to be 
the law firm of the future.    

To find out how we can assist you, please contact the key inbound Australian business 
Partners below:

Please refer to our key considerations when doing business in Australia contained in this guide.

Dentons’ areas of expertise in Australia: 

• Anti-Bribery and Corruption

• Banking and Finance

• Competition and Consumer Law 

• Infrastructure and Construction

• Dispute Resolution

• Employment and Safety

• Energy and Resources

• Data Security and Privacy

• Insolvency and Recoveries

• Insurance and Corporate Risk 

• Intellectual Property and Technology

• Life Sciences and Health Care 

• Mergers and Acquisitions 

• Debt and Equity Capital Markets 

• Corporate and Commercial

• Planning and  Environment

• Real Estate

John Mollard
Partner
D +61 3 9194 8354
john.mollard@dentons.com

Ben Allen 
Partner
D +61 2 9035 7257 
ben.allen@dentons.com

Robyn Chatwood
Partner
D +61 3 9194 8330  
robyn.chatwood@dentons.com
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AUSTRALIA 
 

‘GREAT’, a UK Government campaign, has  
tailored support and advice for UK businesses on 
how to start exporting or increase the amount of 
goods and services they sell overseas. 

Panorama of Brisbane skyline 
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 Help available for you 
 
 

  Support from the Australian British 
Chamber of Commerce 

 
Founded in 1910, the Australian British Chamber 
of Commerce is the leading independent  
organisation in the country. The Chamber 
promotes, fosters, and encourages further 
trade and investment between the United  
Kingdom and Australia. 
 
Members of the Chamber receive numerous 
opportunities through their programme of 
events, public policy contributions and their 
network of decision makers. These opportu-
nities help members to further their business 
interests in the private and public sectors 
through connecting, engaging and influenc-
ing leaders and key decision makers. 
 
The Chamber also help to further business’ 
success through: 
 
• introducing members to key influencers 

and decision makers 
 
• creating a platform for introductions to 

their extensive membership and business 
community 

 
• providing policy dialogues on an array of 

sectoral interests, including the upcoming 
Australia-UK Free Trade Negotiations 

 
• hosting industry expert seminars and 

thought leadership 
 
• creating a programme of bilateral  

delegations to the United Kingdom and 
Australia 

Australia has a positive and significant  
relationship with the UK. The two countries 
share history, culture, government, language, 
legal and financial institutions, as well as 
sport. They have also shared security interests 
and an important history of bilateral trade and 
investment. 
 
The UK is Australia’s fifth-largest trading partner 
in the world, with bilateral trade standing at 
over $29.1 billion. The UK is also the second-
largest source of foreign investment in  
Australia, valued at $515.5 billion. In terms  
of Australia’s investment into the UK, they  
are the second most important foreign  
investment destination, with investment 
reaching $350.5 billion. 
 
The Chamber’s business model is forged out 
of the relationship between Australia and the 
United Kingdom. 
 
[Source – Australian British Chamber of Commerce] 
 
 

  Support from the UK Department for  
International Trade (DIT) 

 
The UK Department for International Trade 
(DIT) provides tailored support packages for 
companies who are: 
 
• first time exporters (FTEs) 
 
• small and medium-sized enterprises 

(SMEs) 
 
• medium-sized businesses (MSBs) 
 
 
 
 
 

Visit the Website and download the free Mobile App41



‘GREAT’, a UK Government campaign, has  
tailored support and advice for UK businesses 
on how to start exporting or increase the 
amount of goods and services they sell over-
seas. For more information see their website 
at: https://www.great.gov.uk/international/.  
 
You can: 
 
• read guidance for new, occasional and 

frequent exporters 
 
• find out about services offered by ‘GREAT’ 

partners 
 
• use the selling online overseas tool at: 

https://www.great.gov.uk/selling-online-
overseas/ to find the best marketplaces to 
showcase your products online 

 
• you can take advantage of special deals 

negotiated by the government for UK 
businesses, and find out more about the 
UK Government’s E-Exporting Programme, 
at: https://www.gov.uk/guidance/selling-
online-overseas-with-the-digital-exporting 
-programme  

 
• apply at: https://www.great.gov.uk/ 

export-opportunities/ for overseas export 
opportunities for your products or services 

 
• create a business profile at: 

https://www.great.gov.uk/find-a-buyer/, 
which will allow you to promote your 
products and services to international 
buyers 

 
• search for events, trade fairs, missions 

and webinars relevant to your sector or 
overseas markets, at: https://www.events. 
great.gov.uk/ehome/index.php?eventid 
=200183029& 

• see upcoming DIT international  
ministerial visits, at: https://www.events. 
great.gov.uk/ehome/index.php?eventid 
=200183333& 

 
• apply for a tradeshow access grant at: 

https://www.gov.uk/guidance/tradeshow 
-access-programme to attend an  
overseas event 

 
• contact a trade adviser in your area, at: 

https://www.great.gov.uk/contact/office-
finder/ 

 
Getting local market help to sell overseas 
DIT has trade specialists who can help you 
commission services from local experts  
overseas. This includes: 
 
• country and sector advice 
 
• local market research 
 
• support during overseas visits 
 
• identification of possible business partners 
 
• preparation for exhibitions and events 
 
To find out more about commissioning any 
of these services, contact a DIT Trade Adviser 
in your region at: https://www.great.gov.uk/ 
contact/triage/location/ for a free consultation, 
or see further details at: https://www.gov.uk/ 
government/organisations/department-for-
international-trade/about-our-services.   
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In-market support 
If you already trade internationally, and have 
decided that Australia is part of your business 
strategy, you are advised to contact DIT at the 
British High Commission Canberra prior to 
your visit to discuss your objectives and what 
help you may need. See: https://www.gov.uk/ 
world/organisations/department-for- 
international-trade-australia#contact-us. 
 
They can provide a range of Australia-specific 
services for you, including the provision  
of market information, validated lists of 
agents/potential partners, key market players 
or potential customers; establishing interest 
from such contacts; and arranging in-market 
appointments. In addition, they can also  
organise events for you to meet contacts in 
Australia, or to promote your company and 
your products/services. 
 
For further information about DIT services, 
see: https://www.gov.uk/government/ 
organisations/department-for-international-
trade/about-our-services.  
 
[Source – DIT, gov.uk] 
 
 

  Support from the Institute of Export  
& International Trade (IOE&IT) 

 
Raising the profile of international trade  
qualifications and experienced members  
is only part of how IOE&IT membership is  
essential for any individual or business  
involved with global trade. 
 
Importantly, the IOE&IT also offer access to a 
unique range of benefits and services specific 
to international trade:  
 
• Help with any export issues you come 

across. Our team of experts can help with 
questions on documentation, export 

controls, the UK Bribery Act, customs and 
VAT procedures, regulatory and compliance 
issues, insurance issues, payment terms, 
transport and logistics. Members get free 
access to our experts via a technical 
helpline. See: https://www.export.org.uk/ 
page/International_Trade_Helpline. 

 
• A voice for your ideas and concerns. We 

represent your point of view and feed 
back to government, HMRC and other  
influencing bodies on issues that impact 
you, plus participate in Institute responses 
to central government with regard to 
proposed legislative changes. 

 
• A complete range of international trade 

qualifications – for those that have no  
experience, up to those who wish to 
qualify themselves to take a business  
degree. The Institute's qualifications are 
widely recognised as providing both  
employers and employees with the  
necessary international business practice 
linked to satisfying career planning and 
development. See: https://www.export. 
org.uk/page/qualifications. 

 
• A range of short courses giving you the 

skills and expertise you need to gain a 
competitive advantage in the challenging 
and complex world of export, import and 
international trade. See: https://www. 
export.org.uk/page/training. 

 
• An extensive events programme to help 

you share information and connect at 
every level in the international trade  
community, whether it is sector-specific 
or regional. See: https://www.export.org. 
uk/events/event_list.asp. 

 
• Inclusion in surveys to research the  

attitudes and changes to world trade. 
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For more information on how the IOE&IT  
can help you, or on becoming a member, 
contact the IOE&IT at: https://www.export. 
org.uk/page/about. 
 
Open to Export 
Open to Export is the IOE&IT’s free online  
advice service for UK companies looking to 
grow internationally. It offers free information 
and support on anything to do with exporting 
and hosts online discussions via its forum, 
webinars and social media, where businesses 
can ask any export question and learn from 
each other. 
 
Open to Export can be accessed at: 
http://opentoexport.com/. 
 
[Source – Institute of Export & International Trade] 



AUSTRALIA 
 

When you arrive in Australia, be aware that you 
may be required to prove that you have funds 
available to cover the cost of your stay and  
return/onward ticket. 

Sunset over Melbourne and Yarra River 
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 Getting here and advice about your stay 
 
 
Entry rules in response to coronavirus 
Due to COVID-19, Australia’s entry require-
ments are constantly being changed and  
updated in order to be in line with the  
country's guidelines during the pandemic.  
For more information see guidance from the 
FCDO at: https://www.gov.uk/foreign-travel-
advice/australia/entry-requirements, for  
up-to-date guidelines for entering Australia. 
 
 

  Entry requirements  
 
Visas 
You must have a visa in order to visit Australia. 
The following types of electronic visitor visa 
are available to British citizens: 
 
• eVisitor visa obtained directly from the 

Department of Immigration & Border 
Protection. You do not need to pay an  
application and/or service fee for this  

 
• Electronic Travel Authority (ETA) obtained 

from your travel agent or airline. You do 
not need to pay an application fee for 
this, although a A$20 service fee is  
required 

 
More information on the types of visa  
available to you can be given by the  
Department of Home Affairs: https:// 
www.homeaffairs.gov.au/, or the Australian 
High Commission in London: https://uk. 
embassy.gov.au/lhlh/home.html. 
 
In some situations, for example if you are 75 
years old or over, a health examination may 
be required before a visa will be granted.  
Ensure that you factor in extra time for these 
checks to take place. 

When you arrive in Australia, be aware that 
you may be required to prove that you have 
funds available to cover the cost of your stay 
and return/onward ticket.  
 
If you have an ePassport, you may pass 
through Australian passport control using 
SmartGate. More information on this is  
available on the Australian Border Force  
website at: https://www.abf.gov.au/entering-
and-leaving-australia/smartgates. 
 
Working holiday visas 
Ensure that you are aware of your employee 
rights if you are in Australia on a working holiday 
visa, and be aware of how to report any  
concerns you may have about unfair or 
unlawful treatment. 
 
Amongst the thousands of British travellers 
who are in Australia on a working holiday  
visa, issues are rare, and working conditions,  
accommodation and medical facilities tend 
to be good quality.  
 
According to a report published by the fair 
Work Ombudsman in October 2016,  
exploitation of people working under the 
working holiday visa program does occur in 
some isolated and remote workplaces. If you 
are worried about your treatment or the  
conditions of your workplace, contact the 
Fair Work Ombudsman on 13 13 94. You can 
report concerns anonymously. 
 
If you think your treatment at work is unfair or 
unlawful, email the UK’s National Crime 
Agency (NCA) at the British High Commission 
Canberra: Australia.WHVreferrals@fco.gov.uk. 
The NCA works with the Australian authorities 
in order to identify and address unlawful  
employer behaviour that affects British  
nationals.  
 



Visit the Website and download the free Mobile App49

For more information, see the FCDO’s 
‘Information for British working holiday makers 
in Australia’ brochure at: https://assets.publishing. 
service.gov.uk/government/uploads/system/ 
uploads/attachment_data/file/912404/Information 
_for_British_working_holiday_makers_in_ 
Australia_-_2018_brochure_Updated_FCDO.pdf. 
 
Passport validity 
In order to enter Australia, your passport must 
be valid for your proposed stay duration. You 
are not required to have an additional period 
of validity. 
 
Check the entry requirements of any country 
you are transiting on your way to Australia as 
many countries require you to have a six 
month period of validity remaining on your 
passport.  
 
Dual nationals 
Dual nationals and British nationals living in 
Australia with Australian citizenship should 
leave and enter Australia on their Australian 
passport, or there is risk of difficulties and  
delays. For more information, visit the  
Department of Foreign Affairs & Trade  
website: https://www.smartraveller.gov.au/ 
before-you-go/who-you-are/dual-nationals. 
 
Yellow fever certificate requirements 
Check whether you need a yellow fever  
certificate on the National Travel Health  
Network and Centre’s TravelHealthPro web-
site: https://travelhealthpro.org.uk/country 
/15/australia#Vaccine_recommendations.  
 
UK Emergency Travel Documents 
UK Emergency Travel Documents are valid 
for entry into, transit through, and exit from 
Australia: https://www.gov.uk/emergency-
travel-document. 
 
[Source – FCDO Foreign travel advice: Australia, 
gov.uk]  

  Local laws and customs 
 
Anyone found importing or trafficking illegal 
drugs will face consequences imposed by 
the Australian authorities. Prosecution can  
result in long prison sentences and  
deportation.  
 
Individual states across Australia have differing 
rules on the use of e-cigarettes. Liquid nicotine 
is banned from sale throughout Australia as it 
is considered a poison; however, in some 
states it can be imported for personal use and 
you can use e-cigarettes without nicotine. 
Ensure you seek local advice surrounding  
potential restrictions. 
 
On 7th December 2017, Australian national 
law changed to recognise same-sex marriage. 
Any overseas same-sex marriages that  
pre-dated this change were immediately 
recognised. Australia is traditionally tolerant 
towards homosexuality, but isolated  
homophobic crimes do occur. Be cautious 
when visiting rural communities. You can use 
the Visit Gay Australia website: https://visit 
gayaustralia.com.au to plan your trip and you 
can also visit the Australian Human Rights 
Commission website at: https://www.human 
rights.gov.au for more information on LGBT 
issues. 
 
For more information see the UK  
Government’s advice page for the LGBT 
community before you travel to Australia: 
https://www.gov.uk/guidance/lesbian-gay- 
bisexual-and-transgender-foreign-travel- 
advice. 
 
Quarantine 
There are strict quarantine rules in place in 
Australia in order to keep out pests and  
diseases that could harm plants, animals and 
people. On arrival, luggage will be x-rayed 
and items of concern are inspected, treated, 
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and potentially confiscated. If you breach  
quarantine rules, you could face a large fine.  
 
On the plane, you will receive an incoming 
passenger card on which you must declare 
food or goods of plant and animal origin, 
such as sporting equipment (including camping 
gear), nuts, dried fruit and vegetables, herbs 
and spices, biscuits, cakes, confectionary, tea 
and coffee and milk based drinks. You can 
find a complete list on the Department of 
Agriculture, Water and the Environment  
website: https://www.agriculture.gov.au.  
 
You must also declare if you have visited a 
rural area, or been in contact with, or near, 
farm animals outside Australia in the past 30 
days. 
 
Taxes 
Different tax rules and rates apply to residents 
and non-residents. If you are a working holiday-
maker, you will usually be considered as a 
non-resident when it comes to tax regulations  
so you will not qualify for tax-free personal  
allowance on any earnings. You can find 
more information on residency for tax  
purposes, as well as income tax rates, on  
the Australian Taxation Office website: 
https://www.ato.gov.au.  
 
[Source – FCDO Foreign travel advice: Australia, 
gov.uk] 
 
 

  Safety and security 
 
Crime 
Crime levels in Australia are no higher than in 
the UK. Be careful with your possessions and 
travel documents in cities and destinations 
that are popular with tourists.  
 
Split your belongings between multiple bags, 
and do not leave them unattended in vehicles, 
cafes, pubs or clubs. In cheaper hotels and 

hostels, theft from safety deposit boxes does 
occur.  
 
Take extra care at night in Sydney’s busy 
tourist areas, such as Kings Cross, downtown 
George Street, Hyde Park and Centennial 
Park. 
 
When travelling in remote areas, seek local 
safety advice from your hotel or hostel. 
Sexual assaults against British nationals  
have taken place in Australia, so be sure  
to stay alert, in control and aware of your  
environment. Know your alcohol limits and 
be aware that drinks sold in bars abroad can 
be stronger than those in the UK. 
 
Be cautious of online letting scams involving 
transferring a deposit to an overseas bank  
account in exchange for the keys to a rental 
property in Australia. British travellers have 
been victims of these scams.  
 
You should get a proof of age card in order to 
reduce your risk of losing your passport. It is 
an accepted form of ID in many situations, 
such as to open a bank account or to enter  
licenced premises. The card will reduce the 
need for you to carry your passport with you. 
 
Should you lose your passport, you may be 
able to obtain an Emergency Travel Document 
(ETD). An ETD is only to be used for urgent 
travel and not as a general identity document. 
 
Local travel 
Australia is a very large country. If you are  
exploring a national park, or bushwalking, 
emergency help could take hours to arrive. 
The terrain is also difficult and the intense 
heat can severely impede your capabilities,  
so ensure you take sufficient amounts of 
water and a way to shelter from the sun.  
 
Further advice on bush safety for each state 
and territory can be found at: 
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• New South Wales: 
https://www.police.nsw.gov.au/safety_ 
and_prevention/crime_prevention/out
door_recreation 

 
• Queensland: 

https://parks.des.qld.gov.au/before-you-
visit/visit-with-care/walk-with-care 

 
• Victoria: 

https://www.police.vic.gov.au/outdoor 
-and-bush-safety 

 
• Western Australia: 

https://parks.dpaw.wa.gov.au/know/ 
bushwalking 

 
• Northern Territory: 

https://www.pfes.nt.gov.au/emergency-
service/public-safety-advice 

 
• South Australia: 

https://www.police.sa.gov.au/your-safety 
/crime-prevention-and-security/safety-
and-security-tips 

 
• Tasmania: 

https://parks.tas.gov.au/?base=5576 
 
A variety of dangerous species inhabit  
Australia, including crocodiles, jellyfish, 
sharks, venomous insects, spiders and snakes. 
Visit the Wet Tropics Management Authority 
website at: https://www.wettropics.gov.au for 
more information. 
 
For extensive information about travelling 
around Australia, see the Tourism Australia 
website: https://www.tourism.australia.com/en.  
 
Swimming safety 
The main surf hazard for beach users in  
Australia are rip currents. These can occur  
on any beach and can sweep even strong, 
confident swimmers out to sea.  
 
The following guidelines should help you  
to keep safe:  
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F - Find the red and yellow flags and swim 
between them 

 
L - Look out for any safety signs 
 
A -Ask a lifesaver or lifeguard for advice  

before entering the water 
 
G -Get a friend to swim with you 
 
S - Stick your hand up, try to stay calm, and 

call for help if you get into trouble 
 
For further guidance on beach safety, see the 
Surf Life Saving website at: https://sls.com.au.  
 
Rivers and pools in Australia can experience 
sudden flash flooding due to heavy rainfall in 
the area. British nationals have been injured 
by diving into shallow water, so ensure that 
the water is sufficiently deep before you dive. 
Always follow any warning signs that are 
present.  
 
Diving safety 
Snorkelling accidents involving British nationals 
have occured, and some have been fatal. 
 
Australian law requires you to complete a 
medical declaration for resort diving and 
snorkelling. You can find this, alongside more 
advice, on the Workplace Health & Safety 
Queensland website: https://www.worksafe 
.qld.gov.au.  
 
In order to protect your own health and 
safety, you must be honest about your  
medical conditions.  
 
Road travel 
You can use your UK driving licence to drive  
in Australia if you remain a temporary  
overseas visitor with a valid UK licence that  
is not suspended or cancelled and you have 
not been disqualified from driving anywhere 
or had your visiting driving privileges withdrawn.  
 
If you plan to stay in Australia and you have a 
permanent visa, you can use your UK licence 

for up to three months. After the initial three 
months, you must get a local licence to  
continue driving.  
 
You are required to carry your driving licence 
and passport with you whilst driving. You 
must also make sure you have adequate  
insurance, including when borrowing a car 
from friends or relatives. Hire-car insurance 
often does not include coverage for driving 
on unsealed roads so ensure you have 
checked your policy before you leave.  
 
Driving laws depend on the state/territory you 
are in. Driving under the influence of drugs or 
alcohol is illegal and you must wear your  
seatbelt at all times. 
 
If you intend to hire a car upon arrival into the 
country, be aware that you will be tired and 
jet lagged. Take regular rest breaks, especially 
when driving long distances as there will be 
stops provided.  
 
When driving through isolated Outback areas, 
make sure you are adequately prepared.  
Always carry two spare tires, and ensure your 
vehicle is roadworthy and fitted with a working 
GPS. Take maps and extra food, water and 
fuel with you on your journey and plan your 
route carefully using local advice before you 
set off. Provide the local tourist authorities, 
police, your hotel or family and friends with 
your planned route and let them know that 
you have arrived safely.  
 
Before you set off, make sure you have 
checked the safety of any roads you intend to 
use. If your vehicle breaks down, stay nearby 
and avoid travelling during times of extreme 
heat. Sudden storms and strong wind can 
make driving difficult and dangerous. Be  
cautious when driving on unsealed roads, 
4WD tracks and desert/beach roads. If possible, 
you should stay off unsealed roads in remote 
areas as the Northern Territory Police have 
warned tourists to do so following reports of 
stranded motorists.  
 



53

All vehicles on Fraser Island must observe a 
speed limit of 80 km/h on beaches and 30 
km/h in towns. Any 4WD vehicles must not 
carry any more than eight people (including  
a driver) and all luggage must be inside. Avoid 
driving at night and be cautious of hazards 
such as ditches on the beach. Fraser Island is 
remote, so be aware that the emergency 
services can take hours to reach you. Ensure 
that your first-aid kit is well stocked and that 
you have any necessary medication with you 
as the island has no pharmacy. 
 
Mobile phones 
Mobile phone service is generally not a  
problem in cities and large towns; however, 
coverage elsewhere can be limited or  
non-existent. If you intend to visit a remote 
area, check the coverage with your phone 
provider. UK mobiles can be used in Australia 
if you have data roaming, although it can  
be expensive to make and receive calls. It is 
often advised to buy an Australian SIM on  
arrival, which are available at some airports, as 
well as convenience stores and supermarkets.  
 
Political situation 
Ensure you keep up to date with the  
Australian news, as well as with local and  
international political developments.  
 
Avoid demonstrations and large gatherings  
of people. 
 
Terrorism 
Terrorist attacks in Australia are likely.  
 
You can find advice on staying safe abroad,  
as well as information on what to do in the 
event of a terrorist attack, on the UK Counter 
Terrorism Policing website: https://www. 
counterterrorism.police.uk.  
 
Attacks may be indiscriminate and can  
include places visited by foreigners. Ensure 
you are vigilant, and keep up to date with 
local media reports. Follow any advice given 
to you by the local authorities. 
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Australia changed its national terrorism threat 
advisory system on 26th November 2015. The 
current threat level for the country is ‘probable’. 
A number of attacks have been linked to 
Daesh-inspired terrorism (formally known  
as ISIL). 
 
UK interests and British nationals face a 
heightened threat of terrorist attack globally 
from a group motivated by the conflict in Iraq 
and Syria. Ensure you remain vigilant.  
 
[Source – FCDO Foreign travel advice: Australia, 
gov.uk] 
 
 

  Natural disasters 
 
Bushfires 
There is a risk of bushfires in Australia, especially 
in the height of summer (November to  
February). Bushfires may start or change  
direction with very little or no warning. If you 
are visiting an area that has a high risk of 
bushfires, follow the advice of local authorities.  
There have been a number of devastating 
bushfires in Australia during the 2019/2020 
summer season. They have resulted in the 
loss of lives and property, and have led to 
many being evacuated until it is safe to return.  
If you are visiting or travelling near an affected 
area, stay safe and follow local authorities'  
advice: 
 
• Australian Capital Territory Fire and Rescue: 

https://esa.act.gov.au/fire-rescue  
 
• New South Wales Rural Fire Service and 

‘Fires Near Me’ app: https://www.rfs.nsw. 
gov.au 

 
• Northern Territory Fire and Rescue Service: 

https://pfes.nt.gov.au/fire-and-rescue- 
service  

 
• Queensland Fire & Emergency Services: 

https://www.qfes.qld.gov.au/ 
  
 

• South Australian Country Fire Service: 
https://www.cfs.sa.gov.au/home/ 

 
• Tasmania Fire Service: 

http://www.fire.tas.gov.au  
 
• Victorian Country Fire Authority: 

https://www.cfa.vic.gov.au/ 
 
• Western Australia Department of Fire and 

Emergency Services: https://www.dfes. 
wa.gov.au/site/ 

 
Australia operates a fire danger rating system 
across the country which indicates the  
possible consequences if a fire were to start.  
 
The highest rating is ‘catastrophic’, and has 
been issued in several locations.  
 
Smoke caused by bushfires can have a  
negative effect on air quality, which in turn 
could provoke respiratory conditions. Smoke 
can travel many kilometres away from the 
fire, including urban areas and major cities. 
Most state and territory governments provide 
in depth information on air quality and what 
to do if you find yourself in a smoke affected 
area: 
 
• Australian Capital Territory: 

https://www.health.act.gov.au/about- 
our-health-system/population-health/ 
environmental-monitoring/monitoring-
and-regulating-air  

 
• New South Wales: 

https://www.dpie.nsw.gov.au/air-quality 
  
• Northern Territory:  

https://nt.gov.au/environment/ 
environment-data-maps/air-quality-
monitoring  

 
• Queensland: 

https://apps.des.qld.gov.au/air-quality/  
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• South Australia: 
https://www.epa.sa.gov.au/environmental 
_info/air_quality/new-air-quality-monitoring  

 
• Tasmania:  

https://epa.tas.gov.au/environment/air/ 
monitoring-air-pollution/monitoring-data 
/real-time-air-quality-data-for-tasmania  

 
• Victoria: 

https://www.epa.vic.gov.au/EPAAirWatch  
 
• Western Australia: 

https://www.der.wa.gov.au/your- 
environment /air/air-quality-index 

 
Flooding 
Flooding occurs in some areas of Australia 
due to heavy rain and tropical cyclones.  
Follow local media and check with local  
state authorities for up-to-date information 
about flooding. See more information on the 
Queensland website: https://www.qfes.qld. 
gov.au/, and New South Wales website: 
https://www.ses.nsw.gov.au.  
 
Tropical cyclones 
Some parts of Australia experience tropical 
cyclones, particularly Queensland, Northern 
Territory and Western Australia. The cyclone 
season typically lasts from November to April.  
 
Keep up to date with both local and  
international weather updates from the World 
Meteorological Organization at: https:// 
public.wmo.int/en and the Australian Bureau 
of Meteorology website: http://www.bom. 
gov.au.  
 
Dust storms 
Dust storms are a regular occurance in  
Australia, although they are usually limited  
to Outback areas.  
 
[Source – FCDO Foreign travel advice: Australia, 
gov.uk] 
 
 

  Health 
 
Preparing for travel 
Make sure you check the latest country-specific 
health advice at least eight weeks before your 
trip. This advice can be found on the National 
Travel Health Network and Centre’s 
(NaTHNaC) TravelHealthPro website: 
https://travelhealthpro.org.uk/countries. This 
website has up-to-date information regarding 
outbreaks, health risks and vaccination  
recommendations. The NHS (Scotland)’s  
FitForTravel website is also available for further  
information: https://www.fitfortravel.nhs.uk/ 
destinations.aspx. 
 
The NHS has general information regarding 
vaccines: https://www.nhs.uk/conditions 
/travel-vaccinations/ and also has a checklist 
of items you may need to stay healthy 
abroad: https://www.abta.com/tips-and- 
advice/staying-safe-on-holiday. 
 
Medicines prescribed or purchased in the  
UK may have a different legal status and  
regulations in Australia. Read the guidance 
from the NaTHNaC: https://travelhealthpro. 
org.uk/factsheet/43/medicines-abroad if you 
plan to travel with prescription or over-the-
counter medicine. You will need to contact 
the British High Commission, Embassy or 
Consulate of the country/territory you are 
travelling to: https://www.gov.uk/government 
/publications/foreign-embassies-in-the-uk 
for more information regarding the legal  
status of specific medication. 
 
Although travelling can be enjoyable, it can 
have effects on your mental health. If travelling 
with a mental health condition, information 
can be found on the UK Government's  
guidance page: https://www.gov.uk/guidance 
/foreign-travel-advice-for-people-with- 
mental-health-issues as well as from the  
National Travel Health Network and Centre 
(NaTHNaC): https://travelhealthpro.org.uk/ 
factsheet/85/travelling-with-mental-health-
conditions. 
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Local healthcare 
Ensure that you have comprehensive medical 
insurance arranged before travelling to  
Australia. If you are not covered by the  
reciprocal healthcare arrangements in place 
between Australia and the UK, treatment can 
be expensive.  
 
The standard of healthcare in Australia is high.  
Under the reciprocal healthcare arrangements 
in place between the UK and Australia, British 
citizens resident in the UK, travelling with  
a British passport are entitled to limited  
subsidised healthcare for medically necessary 
treatment provided by Medicare. This does 
not apply to existing conditions or treatment 
that is not urgent. Those who are considered 
non-visitors, e.g. if you are studying in  
Australia, are not included. Other exclusions 
include pharmaceuticals when not an in- 
patient, ambulance costs, and medical  
evaluations which tend to be very costly.  
 
Should you require emergency medical  
assistance during your stay in Australia, call 
000 and ask for an ambulance. Contact your 
insurance/medical assistance company as 
soon as possible if you are referred to a  
medical facility for treatment.  
 
For more information, visit the Medicare  
website: https://www.servicesaustralia.gov. 
au/medicare. If you visit a Medicare office 
while in Australia, take your passport and NHS 
card with you if possible. 
 
COVID-19 
Australia is affected by the global outbreak of 
the coronavirus, COVID-19. Make sure you 
comply with all screening measures that local 
authorities have put into place, see: https:// 
www.gov.uk/foreign-travel-advice/australia/ 
coronavirus, for more information. 

For more information when travelling during 
the coronavirus (COVID-19) pandemic, see 
the UK Government’s advice at: https://www. 
gov.uk/guidance/travel-abroad-from-england-
during-coronavirus-covid-19.  
 
FCDO Foreign travel advice 
If you are travelling to Australia for business, 
the Foreign, Commonwealth & Development 
Office (FCDO) website has travel advice to 
help you prepare for your visit overseas and 
to stay safe and secure while you are there. 
 
For up-to-the-minute advice please visit  
the FCDO Foreign travel advice pages on the 
gov.uk website: https://www.gov.uk/foreign-
travel-advice/australia. 
 
Travel insurance 
Make sure you have comprehensive travel 
and medical insurance before you travel, as 
well as accessible funds to cover the cost of 
any medical treatment abroad and repatriation. 
 
[Source – FCDO Foreign travel advice: Australia, 
gov.uk] 



THE QUEST TO RETAIN TOP TALENT 
WITH A STRONG WORKFORCE 

MOBILITY STRATEGY
In today’s global economy, workforce mobility is more 

important than ever for companies, as it is proving to be 
a crucial link in the chain to organisational success. The 
value of a great workforce mobility strategy is allowing 
organisations to access talent they may otherwise have 

missed out on, and, more importantly, an opportunity to 
retain top talent they may have been at risk of losing.
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A recent study from the report Global 
Mobile Workforce Forecast Update, suggests 
that by 2022 the number of mobile 
employees will increase to 1.87 billion, 
equating to just over 40 per cent of the 
global workforce. With this ever-expanding 
global workforce, focus on the wellbeing of 
these employees and their families should 
be on the corporate agenda. 

AN EMOTIONAL TRANSITION 
Whilst there is no doubt that relocating 
for work provides many benefits such as 
job satisfaction, career advancement, and 
exposure to different markets, the reality 
of transitioning one’s life to a new place 
can create emotional upheaval for the 
employees concerned, not to mention 
their families. Concerns such as health, 
wellbeing, social isolation, loneliness and 
the loss of their support networks can often 
lead to employees not performing their job 
duties as expected, when such concerns 
are not identified and managed. In extreme 
cases, the employee (or employer) may 
choose to terminate the work assignment. 

A study from UrbanBound estimated 
the cost to be around US$97,000 (AUD 
$137,000) to relocate an employee in 
2017 (more if a family is involved), and 

almost triple the cost for an international 
relocation. With these costs in mind, 
it is certainly in the best interests of 
the organisation to ensure their global 
workforce mobility is set up for success.

THE QUEST FOR UNDERSTANDING
Quest Apartment Hotels is a brand that 
has been in operation for over 30 years, 
with over 170 properties in Australia, New 
Zealand, the United Kingdom and Fĳi, and 
whose business model has been created 
to understand and meet the emotional 
aspects of relocating individuals and 
their families. Quest have established 
trusted partnerships with both global 
and Australasian corporate organisations, 
looking after their employees and 
families’ relocation needs. Quest’s serviced 
apartments bridge the gap for a home away 
from home experience, as employees can 
choose from a range of spacious executive 
apartments, in locations situated close to 
key business districts. 

“When people relocate, with either partners 
and or their children, having the ability 
to prepare meals in their own kitchen, do 
their own laundry and in essence to live 
like a local, assists in creating that home-
away-from-home atmosphere. This frees up 
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individuals to be in a positive, happy frame 
of mind, and as such able to deliver their 
best at work. With every guest interaction, 
we continually strive to build a strong 
relationship that is based on exceeding 
their needs,” Ms Anthea Dimitrakopoulos, 
Quest Apartment Hotels General Manager 
of Sales, said.

Cherie Men, Senior Mobility Advisor, 
Temporary Accommodation at Crown 
Relocations chose Quest as a preferred 
supplier of temporary housing because 
of their consistent standards and service. 
“We know the apartments and facilities at 
Quest are the same no matter its location 
– so we always know what to expect, and 
confident that our employees will like 
staying there,” she said.

SETTLING IN WELL
The 2016 Trends in Global Relocation: 
Global Mobility Policy & Practices survey 
highlighted that the inability to adjust to 
a new environment was one of the main 
reasons behind unsuccessful relocations. 
The survey revealed that 1 in 5 individual 
employees had difficulty settling in, and 28 

per cent of employees left a position early 
because their family struggled to adapt to 
their new situation. 

To assist relocating employees and their 
families to settle in, they are always 
greeted by the Quest Franchisee, the 
person who owns and runs the apartment 
hotel property. Quest properties are run 
by franchisees who typically live in the 
area, and therefore able to act as a local 
guide. Quest franchisees provide relocating 
employees and families with advice on 
social and leisure activities in the area, 
recommendations for the best local family 
doctors, school recommendations, and 
local guidance on the best running and 
cycling trails, assisting employees and their 
families to settle more quickly. “Employees 
who’ve stayed at Quest apartments have 
told us they’ve received personal attention 
making them feel like a person, not a 
number. Apartments are secure, issues (if 
any) dealt with swiftly,” Ms Men expressed. 

Ford employee Gopinath Lakshmanan 
relocated with his wife and two young 
children from India to Moonee Ponds, 
Victoria for his first long-term assignment. 
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He and his family have been living in a 
Quest serviced apartment since August 
2018, at Quest Moonee Valley.

“I had a completely different idea of what a 
serviced apartment offered until we started 
living at Quest. It’s really like a ‘house’ and 
we have everything we need, including 
appliances and a fully equipped kitchen 
where we cook all our meals. The real point 
of difference however is the service levels. 
They’ve far exceeded what we expected,” 
said Mr Lakshmanan.

“The property owner took time out to 
personally talk with us and explain how 
things worked. Management takes all our 
concerns seriously and any issue is fixed 
immediately. We’re very comfortable and 
happy with all the facilities including 
housekeeping. My son attends a nearby 

school, my family is happy and content 
and so am I. I’m happy to go to work every 
day and focus on what needs to be done, 
not worry about their security or comfort,” 
he said.

“New guests receive a welcome pack, to give 
them an insight into the area. They often 
contain movie passes, local transport tickets 
and brochures on local attractions for the 
guests to read so it’s a nice personalised 
gesture,” said Ms Dimitrakopoulos.

The global workforce is on the move. People 
at all stages of life and career are embracing 
the global economy, and they have different 
needs. The right temporary accommodation 
and personalised service can be the 
difference between an employee and their 
family successfully adjusting, or returning 
home early.

If you’d like to speak with Quest Apartment Hotels regarding 
relocation accommodation or long stay accommodation  
for your employees, please call +61 3 9645 8357 or  
email contact@questapartments.com.au or visit  
questapartments.com.au/long-stays/relocation-accommodation
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AUSTRALIA 
 

There are numerous opportunities for  
UK companies wishing to do businesses  
with Australia, such as in the education,  
energy, healthcare, creative industries,  
ICT, professional and financial services,  
and transport and infrastructure sectors. 

Downtown Sydney 
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 Sector-specific opportunities 
 
 

  Opportunities in Australia 
 
There are numerous opportunities for UK 
companies wishing to do businesses with 
Australia, such as in the education, energy, 
healthcare, creative industries, ICT,  
professional and financial services and  
transport and infrastructure sectors.  
 
 

  Research 
 
Before exporting to Australia, you should 
carry out extensive planning and market  
research. Ideally, you should use both desk 
research and market visits, as you will need to 
determine whether there is a market for your 
product or service, and if your pricing is  
competitive. 
 
Contact the Department for International 
Trade (DIT) trade specialists to find local  
representatives for your products via: 
https://www.gov.uk/overseas-customers- 
export-opportunities.  
 
From its worldwide network, DIT can provide 
international export sales leads. Find export 
opportunities in Australia at: https://www. 
great.gov.uk/export-opportunities/.  
 
For more information about opportunities 
and advice on doing business with Australia, 
contact DIT at: https://www.gov.uk/world/ 
organisations/department-for-international-
trade-australia#contact-us.  
 
Do not forget to check that your goods meet 
legal requirements for export at the UK  
Export Control Joint Unit (ECJU) (formerly 
known as the Export Control Organisation) at:

https://www.gov.uk/government/organisations 
/export-control-organisation.   
 
[Source – DIT: Exporting to Australia, gov.uk, UKEF] 
 
 

  Government tenders 
 
For information regarding government tenders 
in Australia, see the Australian Government's 
procurement information system website: 
https://www.tenders.gov.au/. 
 
In order to successfully sell to the Australian 
Government you will need to set up a business 
in Australia or have a local business partner. 
 
Partnering with an Australian firm may  
improve your chance of success if applying 
for a government tender. Check with the DIT 
team in Australia at: https://www.gov.uk/ 
world/organisations/department-for- 
international-trade-australia#contact-us  
for assistance and information about  
government tenders and use of third-party 
advisers. 
 
[Source – DIT: Exporting to Australia, Australian  
Government] 
 
 

  Creative industries sector 
 
Australia’s creative industry is broad and wide 
ranging. It includes publishing, performing 
arts, visual arts, screen production, screen 
services and music. The industry contributes 
A$30 billion to Australia’s economy each year. 
The sector plays a large role in the country’s 
22 years of uninterrupted economic growth.  
The creative industries sector is also vital in 
attracting tourists to the country as over 51% 
of all international visitors to Australia visit a 
place of culture, contributing A$26.9 billion to 
the Australian economy. 

Visit the Website and download the free Mobile App67



Australia is involved in worldwide  
development, education and facilities  
management of the arts.  
 
With digital creative arts such as gaming and 
screen production growing, Australia has 
placed significant importance on these  
sub-sectors. There has, as a result, been a  
recent regrowth in Australia’s gaming industry 
and approximately 60% of Australia’s share in 
the over US $80 billion games marketplace is 
earned from mobile and web games.  
 
The Australian population is also largely  
tech-savvy, with nearly 70% playing video 
games for entertainment purposes. By the 
end of 2020, the games market was expected 
to reach US $100 million in annual sales  
globally, to which Australia contributed to 
significantly.  
 
With global streaming platforms changing the 
way films and television are watched, there 
are plenty of opportunities opening up in 
screen production. The industry has strong 
support at all levels in Australia, including 
government, at state and national levels.  
This therefore makes it a good area for UK 
businesses to get involved in.  
 
The country’s varied geography also provides 
excellent scenery and sets and filming costs 
are lower than in the US for those wishing to 
invest in the screen production sub-sector.  
The development and building of cultural 
buildings and precincts, such as theatres, is  
an area in which UK companies can partner 
with Australian firms and find numerous  
opportunities.  
 
The country has a national partnership called 
Sounds Australia which helps support the 
contemporary music sector, including the 
promotion of Australian musicians globally,  

as well as providing export training,  
resources and tailored information.  
 
Opportunities for UK companies can  
therefore be found in the following areas:  
 
• content creation 
 
• screen production 
 
• publishing 
 
• web and game development 
 
• education and research 
 
Contact the Department for International 
Trade (DIT) team in Australia for more  
information on the creative industries sector: 
https://www.gov.uk/world/organisations/ 
department-for-international-trade-australia 
#contact-us.  
 
[Source – Australian Trade and Investment  
Commission (Austrade)] 
 
 

  Education sector 
 
Australia has a high standard and high uptake 
of education, with the world’s third-highest 
secondary education enrolment rate, and 
more than 40% of the population holding  
a tertiary qualification. The country is also 
home to world-class research and  
development institutions.  
 
The Australian Government has pledged their 
commitment to ensure that every child is  
assisted through education to reach their full 
potential. The Universal Access to Early  
Childhood Education pledge ensures that 
high quality preschool education is available 
to all children for a year before they begin 
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full-time education. The government is also 
heavily investing in schools, providing a 
record amount of funding, paying particular 
attention to schools and students that need 
additional resources. 
 
In Australia the education sector is evolving  
as a result of the introduction of education 
technology. There is now a growing  
importance on skills as opposed to knowledge, 
as well as a desire to acquire these skills 
quickly in order to meet employer demands. 
As a result, the provision of online learning 
has increased in order to help students have 
more control over their own learning and 
curriculum. Further, this also helps adult 
learners and those with existing careers who 
would not necessarily benefit from classroom 
teaching.  
 
By 2022, it is expected that the edtech industry 
in Australia will grow to A$1.7 billion due to 
the increasing demand for education services 
and technology innovation. Australia is the 
third most popular destination for students in 
the world and international education is the 
country’s third-largest export, worth A$28  
billion in 2016/17. 
 
More than 1,000 online education providers 
currently exist in Australia and there are  
increasing opportunities for UK businesses 
wishing to join them.  
 
Opportunities for UK companies include: 
 
• coaching, mentoring, corporate and  

executive training  
 
• e-learning and digital solutions 
 
• the development of digital content  
 
• developing edtech and other alternatives 

to classroom-based learning 
 
Contact the Department for International 
Trade (DIT) team in Australia for more  
information on the education sector:  
 



https://www.gov.uk/world/organisations/ 
department-for-international-trade-australia 
#contact-us.  
 
[Source – Australian Trade and Investment  
Commission (Austrade), Australian Government  
Department of Education, Skills and Employment] 
 
 

  Energy sector 
 
Australia’s energy consumption continues  
to rise, with an increase of 0.9% in the 2017-
2018 period. As a result of this, Australia is  
investing in the energy sector, and putting an 
increasing amount of focus on newer energy 
types and technologies.  
 
The way energy is supplied and consumed  
in Australia is continually changing, but the 
growing economy and population ensures 
that there is an increasing demand for all 
types of energy. 
 
Renewable energy 
As demand for alternative energy increases, 
so do the opportunities for UK companies 
who are able to provide this. 
 
Australia’s renewable energy sector is  
expecting a large amount of growth in the 
near future. In 2015, the Asia-Pacific region 
invested US $179 million into renewable  
energy, which was seven times more than  
a decade earlier.  
 
Australia has plans to harvest its many natural 
resources, such as wind resources, wave 
power and high solar insolation, in order to 
turn towards more sustainable forms of  
energy production.  
 
The Australian Government’s Renewable  
Energy Target (RET) aims to reduce  
greenhouse gases and supplement energy 
supplies with alternative, sustainable forms. 
The RET is expected to help Australia reach 
50% renewable energy by 2030. 
 

In addition, the government also established 
the Solar Towns Programme to show their 
commitment to reducing greenhouse gases. 
The programme ran until 2016, and saw the 
government invest A$2.1 million into funding 
solar energy at a local level.  
 
The Solar Communities Programme, which 
began in 2017, aims to continue this investment 
into solar power. The government will  
provide A$5 million in funding to allow  
community groups to install solar panels in 
order to reduce their emissions.  
 
Due to the geography of the country, it is 
well-suited to generate wind power. There 
are strong coastal breezes around the  
country, and wide open spaces mean that 
wind can travel far. In some parts of Australia, 
wind energy penetration provides nearly 30% 
of required energy. Australia intends to grow 
its wind energy sub-sector by investing in  
designing, modelling and monitoring wind 
farms, as well as ensuring grid reliability.  
There are, therefore, many opportunities for 
UK companies who can provide assistance in 
wind farm development and help to meet the 
country’s Renewable Energy Target.  
 
There are also investments in hydro-electric 
energy with over 120 hydro-electric power 
stations in the country generating 20 Gwh 
per year. 
 
Oil and gas 
Australia has about 0.3% of the world’s oil  
reserves, although large areas remain  
underexplored, thus there are opportunities 
for UK companies to help explore, test and 
discover oil and gas resources. It is thought 
that Australia may possess large amounts of 
shale gas and tight gas as these areas have 
only recently started to be explored.  
 
Opportunities also exist in creating alternative 
transport fuels such as biofuels, coal-to-liquids, 
gas-to-liquids (GTL) and products derived 
from the mining and processing of oil shales. 
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Despite a focus on cleaner, alternative  
energy, non-renewable sources still play  
a hugely important role in Australia's energy 
sector. Over the period 2017-2018, oil was 
Australia’s main form of energy, providing 
39%. The consumption of oil in Australia is 
expected to continue to grow. It is also  
predicted that gas is expected to grow in its 
share of the Australian energy market over 
the next few decades.  
 
Opportunities for UK businesses in the  
energy sector include: 
 
• planning 
 
• operation and maintenance of energy  

facilities 
 
• regulation 
 
• research and technology 
 
• climate change research 
 
Contact the Department for International 
Trade (DIT) team in Australia for more 
information on the energy sector: 
https://www.gov.uk/world/organisations/ 
department-for-international-trade- 
australia#contact-us.  
 
[Source – Australian Renewable Energy Agency 
(ARENA), Australian Trade and Investment  
Commission (Austrade)] 
 
 

  Healthcare sector 
 
Australia is known to have one of the best 
healthcare systems in the world, with  
healthcare being both affordable and of a 
high quality. The country’s life expectancy is 
also particularly high, with a large percentage 
of people living to an average of 83 years old. 
 

Australia has both private and public healthcare. 
In regards to private healthcare, it is advised 
that you take out health insurance. Public 
healthcare is covered by the universal  
healthcare scheme, Medicare, which was  
introduced by the Australian Government in 
1984. This scheme covers medical services, 
medicines and public hospitals. Most of the 
opportunities for the UK are for individuals, 
such as nurses, especially for the elderly,  
GPs and specialist doctors. 
 
There are a number of concerns and  
challenges that Australia is facing and will 
face in the future, such as the rise in cases  
of chronic diseases. These challenges mean 
that there is higher chance of further  
opportunities for UK companies or individuals. 
Due to the high quality of Australia’s  
healthcare system, the population is living 
longer, causing the ageing population to  
increase. This is predicted to put a significant 
strain on the country’s medical services, 
therefore opportunities are arising in this area 
for nurses who can help to provide services 
for these ageing individuals. 
 
Other opportunities fall within the technology 
sector, as new technologies are needed  
to improve the healthcare system. The  
Australian Government has established the 
Medical Research Future Fund in order to  
invest in the research of new technologies 
such as for digital health technologies and 
automated diagnostic services. 
 
Australia has several investment opportunities 
for UK companies including in: 
 
• biotech 
 
• pharmaceuticals 
 
• medical devices 
 
• tropical medicines 

www.Australia.DoingBusinessGuide.co.uk71
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Investors will find that Australia is open to  
collaboration, and due to its world-class  
research facilities and infrastructure, there is  
a high commercial success rate for medical 
products and services. Australia and the UK 
are similar in many ways, therefore it is an 
ideal new market for testing new medical 
technologies, products and services. 
 
Contact the Department for International 
Trade (DIT) team in Australia for more  
information on the healthcare sector: 
https://www.gov.uk/world/organisations/ 
department-for-international-trade- 
australia#contact-us.  
 
[Source – Australian Trade and Investment  
Commission (Austrade)] 
 
 

  Information and communications  
technology (ICT) sector 

 
Globally, Australia is seen as a strategic location 
for setting up or expanding a business in the 
ICT sector, particularly due to how close the 
country is to the Asia region.  
 
As Australia’s population grows so does its 
consumer base that are demanding new and 
improved technologies, both for business 
and domestic purposes. Therefore, there is an 
increase in the need for foreign companies to 
invest their time and money into creating 
these new innovative ideas. 
 
Australia’s workforce is known to be highly 
skilled and has a significant level of knowledge 
in regards to technology. The country’s  
workforce, along with its research infrastructure 
and strong IP laws, provide UK companies 
with a base in which to establish a business 
presence within Australia. 
 
 

Opportunities for UK companies can be 
found in the following areas: 
 
• product development (R&D) facilities 
 
• content development, such as games 

development and mobile development 
 
• technical assistance centres 
 
• global sourcing, for global risk reduction 
 
The majority of sectors throughout Australia 
rely on improvements in technology in order 
to increase their success rates. Sectors that 
benefit and where opportunities lie, include: 
 
• financial services (fintech) 
 
• agribusiness 
 
• food (agtech) 
 
• resources and energy 
 
• digital health 
 
• transport and logistics 
 
• government services 
 
• education 
 
• tourism 
 
Contact the Department for International 
Trade (DIT) team in Australia for more  
information on the information and  
communications technology (ICT) sector: 
https://www.gov.uk/world/organisations/ 
department-for-international-trade-australia 
#contact-us.  
 
[Source – Australian Trade and Investment  
Commission (Austrade)] 



  Professional and financial services sector 
 
The professional services sector is vital to  
the Australian economy. It includes multiple 
sub-sectors, such as legal and accounting 
services, architecture, and business services.  
The country’s financial services are also of 
high quality, with a highly skilled and  
multilingual workforce and strong business 
infrastructure, Australia is strategically  
positioned as a financial centre for the  
Asia-Pacific region.  
 
The Australian Government is looking to 
grow its professional and financial services 
sector in order to take advantage of emerging 
global opportunities. It is hoped that Australia 
can become a centre for excellence for fund 
management in particular as this sub-sector 
rapidly expands globally and particularly in 
the Asia-Pacific region.  
 
Any UK companies who can assist in  
simplifying Australia’s professional and financial 
services sector will find a multitude of  
opportunities. Opportunities also exist in: 
 
• IT  
 
• private equity/venture capital  

e-commerce  
 
• strategic planning  
 
• finance and leasing that is asset-based 
 
• investment banking  
 
• retail banking  
 
• hedge funds  
 
• insurance  
 
• private banking  
 

• benchmarking/best practice areas  
 
• human resources  
 
• payment systems 
 
Contact the Department for International 
Trade (DIT) team in Australia for more  
information on the professional and financial 
services sector: https://www.gov.uk/world/ 
organisations/department-for-international 
-trade-australia#contact-us.  
 
[Source –Australian Trade and Investment  
Commission (Austrade)] 
 
 

  Tourism sector 
 
Due to the proximity to Asia, the country has 
seen a growth in its tourism sector, creating 
an increase in jobs and money for the country. 
The country has been recorded to be the 
seventh-largest tourism market worldwide 
and its tourism sector is three times the rate 
of the world average. 
 
The top three areas in which foreign investors 
can enter into the tourism sector in Australia 
are through arts and recreation, aviation and 
accommodation. These three areas alone 
were worth $45.3 billion in 2018 to 2019. 
 
Tourism is one of the biggest sectors within 
the country, and as it continues to grow,  
Australia is looking towards foreign investors, 
such as from the UK, to help it to keep up 
with the growing demand. Therefore,  
opportunities are found in: 
 
• infrastructure 
 
• airports 
 
• attractions, including for sports 
 

Visit the Website and download the free Mobile App73
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• hotels 
 
• business services 
 
• wildlife and areas of natural beauty 
 
• retail services 
 
Contact the Department for International 
Trade (DIT) team in Australia for more  
information on the tourism sector: 
https://www.gov.uk/world/organisations/ 
department-for-international-trade- 
australia#contact-us.  
 
[Source – Australian Trade and Investment  
Commission (Austrade), Tourism Research Australia] 
 
 

  Transport and infrastructure sector 
 
Due to the increase in the population and 
the continuing success of the economy,  
the Australian Government has made  
the improvement and expansion of the  
infrastructure sector a priority, with around 
A$50 billion being invested from the  
government alone. Therefore, improvements 
are being made on both the rail and road  
networks.  
 
Foreign companies, including those from the 
UK, are being encouraged by the Australian 
Government to invest, construct, own and 
operate infrastructure within the country,  
including its transport system, utilities and  
social infrastructure. 
 
Due to the country being a mass exporter 
and producer of bulk commodities, especially 
to the Asia region, there is a growing need  
for investors and foreign countries to help  
Australia to increase its productivity. By 2030, 
road freight is expected to increase by 50% 
and rail freight is to grow by 67% to  
accommodate this increase. 

The Australia New Zealand Infrastructure 
Pipeline (ANZIP) was established in order  
to create a detailed image that shows  
potential investors upcoming construction  
opportunities on brownfield and greenfield 
sites.  
 
There are a number of other infrastructure 
and transport projects currently taking place 
that offer opportunities for UK companies 
who are planning to do business with  
Australia, including, but not limited to: 
 
• Bruce Highway in Queensland 
 
• Western Sydney Infrastructure Plan in 

New South Wales 
 
• Western Highway in Victoria 
 
Contact the Department for International 
Trade (DIT) team in Australia for more  
information on the transport and infrastructure 
sector: https://www.gov.uk/world/organisations 
/department-for-international-trade-australia 
#contact-us. 
 
[Source – Australian Trade and Investment  
Commission (Austrade)] 



 
 

Sheltons – who are we? 
 
Sheltons is a highly professional and well- 
established independent accounting, advisory, 
and educational firm - working exclusively with 
internationally operating businesses.  
 
We have offices in Australia, Denmark, Malta, 
the United Kingdom (and soon Milan).  
 
Sheltons was established by Ned Shelton in 1994. 
Since the early days, Sheltons has delivered 
quality services to international clients, covering 
accounting, taxation, administration, law and  
general business advice; since 1997 we have 
conducted conferences and courses on interna-
tional tax throughout the world – and we have just 
launched a specialist international expat relocation 
service.  
 
Our primary services can be summarised 
as follows.  
 

Accounting and business advisory 
services: Services cover from basic  
payroll administration and bookkeeping to 
advanced accounting, preparing full annual 
reports and providing business advice.  

 
Tax services: We have extensive experience 
providing local advice, multi-jurisdictional tax 
advice and advice on tax treaty issues and 
cross-border tax efficient structuring.  

 
Legal services: We assist with a variety of 
company and commercial legal matters as 
well as HR and immigration related matters.  

 
International expat relocation services: 
We assist the employer with the relocation 
of their valuable staff.  

 
International Tax Training: Sheltons-
SITTI delivers a variety of international  
taxation courses on an ‘in-house’ as well 
as an ‘open’ course basis - in locations 
throughout the world.  

 

Sheltons Australia – our UK focus 
 
We have a very strong focus on UK-based 
businesses operating in Australia. This has 
been a major influence in our decision to open 
an office in London. The London office has 
been in operation for some years.  
 
We have already begun to employ Australian 
qualified professionals in our London office.  
 
We are a multinational team including individu-
als from Australia, the UK, Asia and continental 
Europe.  
 
For an Australian firm we at Sheltons Australia 
are very familiar with the UK, from the tax and 
company law aspects through to business 
knowledge, business culture, history, geography 
and politics.  
 
We are very frequently in the UK, visiting 
clients and potential clients in all areas.  
 
Our independence 
 
We refuse to become a member of any  
accounting firm network, and indeed have  
not been a member of any such network since 
1997. This facilitates a smooth and stress-free 
working relationship with our UK-based clients’ 
accountants.  
 
Sheltons Australia – our focus and our size, 
and our efficiency  
 
We are a small, independent firm, with more 
than 20 years’ experience working only with  
internationally operating businesses – indeed 
working exclusively with inbound investors into 
Australia, exporters to Australia and overseas-
based businesses selling on-line. Accordingly, 
we are able to deliver quality services excep-
tionally efficiently.  
 

Sheltons Australia 
Working exclusively with inbound investors into Australia 



Sheltons Australia – our services 
 
Sheltons Australia focuses on providing a wide 
range of highly professional accounting, tax, 
administration, business advisory and expat  
relocation services to foreign companies doing 
business in or with Australia, and to individuals 
moving to Australia.  
 
Our primary services are outlined below. 
 

Accounting services and business advice  
 

Full range of tax consulting and compliance 
services, from extensive advice on complex 
international tax issues to the preparation 
of tax returns for staff  

 
GST (VAT) advice and administration  

 
Company and commercial law advice and 
assistance  

 
Legal services in the HR and immigration 
fields  

 
Company secretarial services  

 
Expat relocation services, covering from 
assisting with visas, opening bank accounts 
and finding accommodation through to  
advising and recommending cultural 
groups and schools  

 
Payroll services including tax advice to  
employers and employees  

 
Permanent establishment issues, taxation 
of employees, responsibilities as employer, 
the need to register a branch, etc.  

 
Registration of branches of foreign comp- 
anies in Australia as well as subsidiaries 

 
Market research and market entry advice 

Advice and assistance in relation to exports 
to Australia (especially on GST and customs 
duty aspects as well as licences, ware-
housing and distribution)  

 
Periodic bookkeeping and financial reporting  

 
Advice and assistance in relation to on-line 
selling  

 
Year-end compliance and reporting under 
IFRS or Local GAAP.  

 
Why Sheltons Australia? 
 

We are highly specialised and skilled – 
working exclusively with overseas clients 
doing business in or with Australia  

 
We are a ‘one-stop shop’ - providing a 
wide range of services focused on that  
narrow target group 

 
We have an in-depth knowledge of the  
issues facing  

 
• exporters to Australia  
• overseas companies employing staff  

in Australia  
• overseas companies setting up  

physical operations in Australia  
 

We are efficient. With our pre-existing 
knowledge we can answer many questions 
and provide advice using less time  

 
Further information  

 
Sheltons Australia  
Three International  
Towers, Level 24  
300 Barangaroo Avenue  
Sydney NSW 2000  
Australia  

 
AU@SheltonsGroup.com  
www.SheltonsGroup.com  
+61 2 9299 8882  

© Copyright Sheltons 2020  
All rights reserved. The information contained in the leaflet may be shared, quoted or otherwise reproduced provided 

that due reference to Sheltons is made and its copyright is not violated. 



AUSTRALIA 
 

Rather than export directly, it may be easier  
to work with an Australian partner or advisor. 
They will be more familiar with the business  
environment in Australia and should be able  
to help. 

Sunset in Perth city 
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Preparing to export 
 
 

  Consultation and bespoke research 
 
A range of information for exporters can be 
found online, including advice and guidance 
on how to research overseas markets  
thoroughly. For more information, visit: 
https://www.great.gov.uk/. 
 
Researching the Australian market 
When you start to sell your products or  
services in Australia, it is essential that you 
have a clear plan and carry out extensive 
market research. 
 
Australia’s states and territories have some 
regulatory differences, therefore you must 
make sure you are up-to-date with the  
regulations that apply to the area you are 
doing business with. Half of the country’s 
population resides in four of its major cities;  
it is advised that you prioritise these areas 
once you begin your market research for 
your product or service. You can carry out  
a combination of desk research and market  
visits, which will help you to determine 
whether: 
 
• there is a market for your product or  

service 
 
• your pricing is competitive 
 
• you need to localise your product 
 
• you need to adapt your business model 
 
• you have the resources in place to tackle 

a market this size 
 

For more information and guidance regarding 
how to carry out overseas market research,  
see the DIT’s ‘Understand export market  
research’ page at: https://www.great.gov.uk/ 
advice/find-an-export-market/understand-
export-market-research/.  
 
Also see DIT’s events portal page to find  
upcoming events that are taking place in  
Australia: https://www.events.great.gov.uk/ 
ehome/index.php?eventid=200183029&. 
 
DIT’s trade specialists can help you commission 
services from local experts in Australia. This 
includes: 
 
• country and sector advice 
 
• local market research 
 
• support during overseas visits 
 
• identification of possible business partners 
 
• preparation for exhibitions and events 
 
Make regular visits to Australia, and make 
contact with others in your industry/sector 
that are already in Australia. This will keep you 
updated on all advice and information, and 
can give you a new understanding of the 
country. At the very least, this can help you 
form the foundation for further research. 
For more information and guidance on  
how to develop your marketing strategy, 
competitor and SWOT analyses and  
customer/market segmentation, visit: 
https://www.great.gov.uk. The IOE&IT can 
also help with this: https://www.export.org. 
uk/.  
 
 

www.Australia.DoingBusinessGuide.co.uk79



You need to make sure that there is a market 
for your product/service, if your pricing is 
competitive, whether you will need to 
change your product in terms of its packaging 
or marketing, and whether you need to adapt 
your business model. 
 
The questions listed here should help to 
focus your thoughts. Your answers to them 
will highlight areas for further research and 
also suggest a way forward that is right for 
your company. You may then want to use this 
as a basis for developing a formal strategy,  
although this may not be necessary or  
appropriate for all companies: 
 
Your aims: 
• Do you wish to buy from Australia, sell to 

Australia or both? 
 
• Do you wish to establish your own  

company presence in Australia, or  
consider for example direct sales,  
licensing or franchising? 

 
• Do you need to be involved in Australia at 

all? 
 
• Do you see Australia as part of a wider 

plan including e.g. other Oceanian markets, 
now or in the future? 

 
Your company: 
• Can you carry out a detailed SWOT 

analysis of your company? 
 
• Are your competitors already in Australia? 

If so, what are they doing? 
 
• Can you carry out a detailed SWOT 

analysis of your competitors? 

 
• What are the Unique Selling Points (USPs) 

of your product or service? 
 
• Do you know if there is a market for your 

product or service in Australia? 
 
• Do you know if you can be competitive 

in Australia? 
 
• Do you have the time and resources  

to handle e.g. the demands of  
communication, travel, product delivery 
and after-sales service? 

 
Your knowledge: 
• Do you know how to secure payment for 

your products or service? 
 
• Do you know how to locate and screen 

potential partners, agents or distributors? 
 
• Have you carried out any Australia-specific 

customer segmentation, and do you 
know how to best reach potential  
customers in-market? 

 
It is unlikely that you will have the answers  
to all these questions at the outset and these 
‘knowledge gaps’ could form the basis for 
further research and investigation. Some of 
these questions will require quantitative  
research in your sector, while others involve 
more contextual and cultural considerations. 
 
Talking to other people in your industry  
and regularly visiting Australia will give you 
access to the most current advice and such 
experience can often lead to new insights 
and form the basis for further research. 
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Export plan 
You will need to create an export plan after 
you have carried out your initial research, 
which will identify your best route into the 
Australian market. Guidance on developing 
an export plan, including marketing strategy, 
customer segmentation, competitor and 
SWOT analyses, etc. is available on the: 
https://www.great.gov.uk/advice/create-an-
export-plan/how-to-create-an-export-plan/ 
site, and also on the Institute of Export’s Open 
to Export site at: https://opentoexport.com/ 
info/export-action-plan/. 
 
Trade shows held in Australia each year are a 
way for you to test whether your product/ 
service would be viable in the Australian  
market. The UK’s Department for International 
Trade (DIT) provides funding in the form of 
grants via the Tradeshow Access Programme 
that allows eligible businesses to attend  
overseas trade shows. 
 
This funding helps businesses to gain the 
most out of overseas trade shows, including 
market knowledge, experience and advice 
from trade experts. Visit: https://www.gov.uk/ 
guidance/tradeshow-access-programme for 
more information. 
 
For information on future events and trade 
missions in Australia, visit the DIT events  
portal at: https://www.events.great.gov.uk/ 
ehome/index.php?eventid=200183029&.  
 
For company launches and events held at 
British High Commission locations, contact 
the Department for International Trade (DIT) 
in Australia at: https://www.gov.uk/world/ 
organisations/department-for-international-
trade-australia#contact-us.  
 
[Source – DIT, gov.uk] 
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  Start-up considerations 
 
Setting up a company or office 
In Australia, business enterprises can operate 
in a number of ways, including as a: 
 
• company 
 
• foreign branch 
 
• trust 
 
• joint venture 
 
• partnership 
 
• sole trader 
 
The formation of a business is mostly carried 
out through registration as: 
 
• an Australian company to establish an 

Australian subsidiary: https://asic.gov.au/ 
for-business/registering-a-company/ 
steps-to-register-a-company/ 

 
• a foreign company: https://asic.gov.au/ 

foreign-companies 
 
Depending on the business structure you  
decide to choose, the taxation and legal  
obligations your business will be subject  
to will differ. 
 
See the Australian Trade and Investment 
Commission’s ‘Setting up a business in  
Australia’ webpage at: https://www.austrade. 
gov.au/International/Invest/Guide-to-investing 
/Setting-up-a-business. 
 
In order to start out in the Australian market  
in a way that is best suited to your sector or  
activity and to help you avoid making any 
costly mistakes, make sure you consult a local 
lawyer before you enter the new market. 
 
[Source – DIT: Exporting to Australia] 

Distributorship agreement 
Rather than export directly, it may be easier  
to work with an Australian partner or adviser.  
 
They will be more familiar with the business 
environment in Australia and should be able 
to help with: 
 
• keeping in contact with customers 
 
• seeking new business 
 
• getting information on the latest market 

trends 
 
Before choosing an agent or distributor,  
research several potential associates, visit the 
market numerous times and make sure you 
are positive you have made the best choice 
for your company. Make sure you check their 
reputation, marketing ability and resources. 
Be aware of those who promote similar or 
the same products/services as you. 
 
The Department for International Trade (DIT) 
team in Australia at: https://www.gov.uk/world 
/organisations/department-for-international-
trade-australia#contact-us can assist you in 
locating and meeting potential agents and 
distributors for your products in Australia. 
 
[Source – DIT: Exporting to Australia] 
 
Direct exports and sales 
When you directly export, you must take  
care of the logistics of marketing, selling and 
sending your products or services overseas, 
and getting paid. If you plan to sell your 
goods/services online to potential Australian 
purchasers, or you are responding to  
enquiries, this may be the most viable option. 
Further information on selling directly  
overseas can be found at: https://www.great. 
gov.uk/advice/define-route-to-market/direct-
sales/. 
 
[Source – DIT: Exporting to Australia] 





Selling in Australia through local agents, 
distributors or wholesalers 
It can be more effective to use a local  
representative due to the distance and time 
zone issues. 
 
If you need to service customer queries and 
problems regarding your product or service,  
a local point of contact can be of particular 
importance. This point of contact can take 
the form of an agent, distributor or  
wholesaler, among other options. 
 
DIT’s trade specialists can help you to identify 
local representatives that can be your local 
point of contact regarding your product and 
services in Australia: https://www.gov.uk/ 
government/organisations/department-for-
international-trade/about-our-services# 
getting-local-market-help-to-sell-overseas. 
 
[Source – DIT: Exporting to Australia] 
 
Online selling 
If your business has a digital presence, you 
will gain new customers due to them being 
able to access your business 24/7. This is also 
often at a low cost. 
 
Value added tax (VAT) must not be charged 
for online sales in Australia. When you ship 
the products, you must fill out a customs 
declaration and also keep proof of the  
exportation of the goods. 
 
DIT can help to find suitable online  
marketplaces for your product/service.  
They can also help to access preferential 
government deals. 
 
The Department for International Trade (DIT) 
can help you export your goods to Australia 
through the E-Exporting Programme. Find 
out more at: https://www.gov.uk/guidance/ 
selling-online-overseas-with-the-digital- 
exporting-programme.  

DIT has also negotiated listings at  
better-than-commercial rates. See online  
marketplaces in Australia at: https://www. 
great.gov.uk/selling-online-overseas/.  
 
[Source – DIT: Exporting to Australia] 
 
Licencing and franchising 
You can licence your products and services 
for them to be sold in Australia if they are 
deemed suitable. This is a cheaper way to 
enter the Australian market as apart from the 
cost of any legal agreements, there are no 
other set-up costs. 
 
In order to make sure that your Intellectual 
Property (IP) rights are protected, carry out 
due diligence on licensees. 
 
For more information concerning the licensing 
of Intellectual Property, see the gov.uk’s  
website at: https://www.gov.uk/guidance/ 
licensing-intellectual-property. 
 
The Australian Government heavily regulates 
their franchise industry. 
 
When setting up a franchise in Australia you 
must comply with the Australian Franchising 
Code of Conduct: https://www.accc.gov.au/ 
business/industry-codes/franchising-code-
of-conduct/thinking-about-buying-a- 
franchise.  
 
You must also be registered at the Australian 
Franchise Registry: http://www.thefranchise 
registry.com.au/. 
 
For further information on franchising,  
see the British Franchise Association’s  
international section at: https://www.thebfa. 
org/international/. 
 
[Source – DIT: Exporting to Australia] 
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Consumer protection 
You must comply with Australia’s consumer 
protection law if you are selling to Australian 
consumers. This law guarantees the rights  
of consumers when they buy products or 
services. See the Australian Consumer Law 
website for more information: https:// 
consumerlaw.gov.au/. 
 
Legislation is set at federal, state and territorial 
level within Australia, therefore be aware that 
consumer rights may differ. To confirm 
whether you are complying with the correct 
legislation, check with the fair trading offices 
for the Australian state you are to do business 
with, on the Australian Government’s Business 
website: https://www.business.gov.au/ 
Products-and-services/Fair-trading/Fair- 
trading-laws.  
 
The Competition and Consumer Act 2010 
outlines the national law for fair trading in 
Australia. The law regulates how businesses 
should deal with their customers,  
competitors and suppliers. 
 
[Source – DIT: Exporting to Australia, Australian  
Government, Australian Competition & Consumer 
Commission] 
 
Professional indemnity insurance 
You may require professional indemnity  
insurance if you provide a service and need  
to protect yourself against negligence claims 
from clients or third parties in Australia. 
 
See the Association of British Insurers (ABI) 
website at: https://www.abi.org.uk/products-
and-issues/choosing-the-right-insurance/ 
business-insurance/liability-insurance/ 
professional-indemnity-insurance/ for further 
information, or alternatively, contact the DIT 
team in Australia at: https://www.gov.uk/ 
world/organisations/department-for- 
international-trade-australia#contact-us  

for further advice, and for contacts of local 
insurers or specialist brokers if appropriate. 
 
[Source – DIT: Exporting to Australia] 
 
 

  Financial considerations 
 
Getting finance to fulfil an export contract 
Australia ranks 4th out of 190 economies 
globally for ease of ‘Getting Credit’ according 
to the World Bank’s Doing Business Report 
2020. See: https://www.doingbusiness.org/ 
en/data/exploreeconomies/australia.  
 
Schemes are available to UK companies to 
make it easier for them to fulfil an export  
contract and grow their business. These 
schemes are for those who are selling  
products and services in Australia.  
 
For further information and assistance,  
contact your bank or a specialist financial  
organisation. UK Export Finance (UKEF) has 
significant risk capacity to support exports to 
Australia: https://www.gov.uk/guidance/ 
country-cover-policy-and-indicators# 
australia. 
 
Contact one of UKEF’s export finance  
managers for a free and impartial consultation: 
https://www.gov.uk/government/publications 
/find-an-export-finance-manager. They can 
help check you are getting the appropriate  
financial support and, if not, explore how to 
bridge any gaps. 
 
[Source – DIT: Exporting to Australia] 
 
Getting paid in Australia 
To get information regarding finance, such  
as how to get paid, you may want to contact 
a specialist. Specialists include banks or  
accountants. Alternatively, you could contact 
the DIT team in Australia who will be able to 
help you find a financial adviser: 

Visit the Website and download the free Mobile App85
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https://www.gov.uk/world/organisations/ 
department-for-international-trade-australia 
#contact-us. 
 
The terms of payment should be specified in 
your contract. You will need to secure terms 
of payment in Australia. This can be through  
a letter of credit, cash, or a partial payment in 
advance. 
 
See the Institute of Export & International 
Trade’s webpage which addresses different 
methods of payment: https://www.export. 
org.uk/page/Methods_of_Payment. 
 
Only when you have established a trading  
relationship should you consider the use of 
open account payment terms. This means to 
deliver the goods before payment has been 
made. 
 
In order for consumers to buy your products 
and services, they may require credit terms. 
When considering prices, payment  
conditions must be factored in. In terms  
of business-to-business transactions, these 
conditions could include immediate  
payments on receipt of goods (often with  
a negotiated small discount) to a negotiated 
60-day payment. 
 
[Source – DIT: Exporting to Australia] 
 
Payment risks 
UKEF can help UK companies to get paid for 
the products and services they export by  
insuring against buyer default.  
 
Before exporting, make sure you are  
confident you will be paid, as you may face 
difficulty when accessing foreign exchange. 
Contact one of UKEF’s export finance  
advisers at: https://www.gov.uk/government 
/publications/find-an-export-finance- 
manager for free and impartial advice on your 

insurance options, or contact one of UKEF’s 
approved export insurance brokers at: 
https://www.gov.uk/government/publications 
/uk-export-finance-insurance-list-of-approved 
-brokers/export-insurance-approved-brokers.   
 
[Source – DIT: Exporting to Australia] 
 
Currency risks when exporting to Australia 
In order to fix your price, it is essential to fix 
your exchange rate. Before signing any  
contract, you need to consider whether  
the best option for you is to agree terms  
in Pounds Sterling (GBP), US Dollars (USD)  
or Australian Dollars (AUD). It may also be  
advisable to seek expert financial advice  
on exchange rates (FX). 
 
[Source – DIT: Exporting to Australia] 
 
Transferring money from Australia 
In principle, capital can be moved into and 
out of Australia without any restrictions. 
Currency transfer that amounts to A$10,000 
or more must be reported to the Australian 
Transaction Reports and Analysis Centre 
(AUSTRAC): https://www.austrac.gov.au/.  
 
[Source – DIT: Exporting to Australia] 



Could local 
insights 
accelerate 
your Australian 
expansion?
As you launch or expand your operations in Australia,  

Commonwealth Bank will work with you to establish banking  

services that support your direction and ambition.

To find out more about how we can help 
you expand your business into Australia

Contact an Australian specialist: 

GlobalConnectivity@cba.com.au 

Or visit www.commbank.com.au/GlobalConnectivity

Building a brighter Australia

With offices in major cities around the world, 

we blend a global perspective with deep 

insights into the Australian market. This 

unique combination positions us to assist your 

business expansion and share perspectives 

across industries, markets and countries, 

helping you see and solve problems differently.

Commonwealth Bank is Australia’s  

leading provider of integrated financial  

services, including retail, business and 

institutional banking.



Things you should know: Commonwealth Bank of Australia (CBA) ABN 48 123 123 124 AFSL and Australian credit licence 234945 

is a company incorporated in Australia with limited liability and is authorised and regulated by the Australian Prudential Regulatory 

Authority. In the UK CBA is authorised by the Prudential Regulation Authority (PRA) (FRN 139185) and is subject to regulation 

by the Financial Conduct Authority and limited regulation by the PRA. Details about the extent of our regulation by the PRA are 

available from us on request. The products and services that are the subject of this communication may be subject to Australian 

regulation only and are not covered by the Financial Ombudsman Service in the UK. This communication has been approved by CBA 

for the purposes of section 21 of the UK’s Financial Services and Markets Act 2000.

1 World’s largest bank by capitalization 2021: advratings.com/banking/worlds-top-banks-by-market-cap

As Australia’s largest bank  

(by market capitalisation1),  

we serve 15 million+ customers and  

maintain an AA- Standard and Poor’s  

Credit Rating, A+ Fitch Rating and

Moody’s Rating of Aa3.

Our dedicated teams specialise  

in finding client-centric solutions and  

strategies that help maximise shareholder 

value across a wide range of industries. We are 

well placed to help our international clients 

expand into Australia to capitalise on trade 

opportunities while managing risk in a rapidly 

changing business environment.



AUSTRALIA 
 

Wherever possible, Australia uses international 
standards. However, some Australian standards 
have no international equivalent so may require 
your product to be modified, and could impact 
how your product enters the market. 
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How to do business with Australia 
 
 

  Legal considerations 
 
Trade, commerce, banking and taxation  
are under the legislation of the Federal  
Government of Australia. 
 
The Competition and Consumer Act 2010  
is a national law that applies to the whole  
of Australia; however, there are a number  
of regulatory laws and acts that provide a  
framework in which businesses can operate 
in individual Australian territories. Specific  
acts and laws include, but are not limited to: 
 
• ACT Fair Trading Act 1992 (Canberra)  
 
• NSW Fair Trading Act 1987 (New South 

Wales) 
 
• NT Consumer Affairs and Fair Trading Act 

1990 (Northern Territory) 
 
• QLD Fair Trading Act 1989 (Queensland) 
 
• SA Fair Trading Act 1987 (South Australia) 
 
• Further Education Act 1975 (South  

Australia) 
 
• Australian Consumer Law (Tasmania) Act 

2010 (Tasmania) 
 
• Australian Consumer Law and Fair  

Trading Act 2010 (Victoria) 
 
• Goods Act 1958 (Victoria) 
 
• WA Fair Trading Act 2010 (Western  

Australia) 
 
• Food Act 2008 (Western Australia) 

Contact the Department for International 
Trade (DIT) team in Australia at: https://www. 
gov.uk/world/organisations/department-for-
international-trade-australia#contact-us for 
further advice and guidance when finding  
tax and legal advisers before entering into 
agreements. 
 
[Source – DIT: Exporting to Australia, 
business.gov.au] 
 
Standards and technical regulations 
Wherever possible, Australia uses international 
standards. However, some Australian standards 
have no international equivalent so may  
require your product to be modified, and 
could impact how your product enters the 
market.  
 
Standards Australia is the body with  
responsibility for Australian standards.  
 
Ensure you are meeting Australia’s legal  
requirements for products by checking the 
voluntary and mandatory standards and 
codes of practice at: https://www.business. 
gov.au/Products-and-services/Product- 
labelling/Product-safety-rules-and-standards.  
 
Australia uses mandatory and voluntary  
‘conformity marks’ that indicate whether a 
product, service or process fulfils certain legal 
requirements.  
 
You must also consider whether you need to 
comply with environmental standards in the 
country. These are impacted by both federal 
and state legislation.  
 
Visit Product Safety Australia at: 
https://www.productsafety.gov.au for an 
overview of the product safety laws and 
mandatory standards implemented in  
Australia.  
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Under the Competition and Consumer Act 
2010, you risk action if you do not comply 
with mandatory standards.  
 
You must express any units of measurement 
in the metric system and any pre-packaged 
goods must comply with Australia’s trade 
measurement laws, which include meeting 
certain requirements for:  
 
• type and unit of measurement 
 
• label size and placement 
 
• measuring instruments 
 
Regulations imposed by individual states  
and territories may have an effect on safety 
requirements.  
 
[Source – DIT: Exporting to Australia, Product Safety 
Australia] 
 
Labelling your products 
Australia requires specific labelling  
requirements for: 
 
• electronic products 
 
• foodstuffs 
 
• chemical products 
 
• cosmetics 
 
• most therapeutic products 
 
You must use the metric system on any  
labelling, and ‘net’ should express mass.  
 
Australian customs requires you to use a ‘Made 
in’ mark-of-origin label. 
 

Some products require a trade description 
label that meets Australia’s Commerce  
(Trade Descriptions) Regulation 2016. 
 
Find more information on Australian food  
labelling on the Real Food Standards Australia 
New Zealand (FSANZ) website: https://www. 
foodstandards.gov.au/Pages/default.aspx.  
 
[Source – DIT: Exporting to Australia] 
 
Product liability insurance 
Product liability insurance covers the cost of 
compensation for anyone injured by a faulty 
product. If you design, manufacture or supply 
a physical product that is sold or given away 
for free, you should therefore consider taking 
out product liability insurance. 
 
See the Association of British Insurers (ABI) 
website at: https://www.abi.org.uk/products-
and-issues/choosing-the-right-insurance/ 
business-insurance/liability-insurance/product 
-liability-insurance/ for further information, or 
alternatively, contact the DIT team in Australia 
at: https://www.gov.uk/world/organisations/ 
department-for-international-trade-australia 
#contact-us for contacts of local insurers or 
specialist brokers. 
 
[Source – DIT: Exporting to Australia] 
 
 

  Taxation 
 
Double taxation agreement 
The UK and Australia have signed a double 
taxation agreement, which should, in most 
cases, prevent any double tax liability from the 
UK and Australian authorities over the same  
income. If you or your company make money 
that is taxed in Australia, it should not be taxed 
a second time in the UK. 
 

www.Australia.DoingBusinessGuide.co.uk93
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If you are a UK company operating in  
Australia, you will be subject to local taxation 
requirements.  
 
Find out more about taxation in Australia on 
the Austrade website: https://www.austrade. 
gov.au/International/Invest/Guide-to-investing 
/Running-a-business/Understanding- 
Australian-taxes.  
 
[Source – DIT: Exporting to Australia, Austrade] 
 
Value added tax (VAT) 
The sale of goods exported to Australia can be 
zero rated. You must provide evidence that the 
goods were exported and keep it as part of 
your records.   
 
A 10% tax also applies on the sale of most 
goods and services. 
 
More information on VAT in non-EU markets 
can be found at: https://www.gov.uk/guidance 
/vat-exports-dispatches-and-supplying-
goods-abroad#vat-on-exports-to-non-eu-
countries.  
 
[Source – DIT: Exporting to Australia, Exporting is 
GREAT] 
 
Goods and services tax (GST) 
The goods and services tax in Australia is 10% 
on the sale of most goods and services.  
 
As of 1st July 2018, GST applies to the sales of 
low value goods imported by consumers into 
Australia. The new registration threshold is 
A$75,000.  
 
You may need to register for GST if you are  
a non-resident business selling goods to  
Australia.  
 
 

Find out more about the GST on low value  
imported goods at: https://www.ato.gov.au/ 
Business/GST/.  
 
[Source – DIT: Exporting to Australia] 
 
Excise duty 
You should make sure that, if you are sending 
alcohol, fuel, tobacco or other excise  
equivalent products to Australia, you have  
paid excise duty.  
 
Visit: https://www.gov.uk/government/ 
publications/excise-notice-207-excise-duty-
drawback/excise-notice-207-excise-duty-
drawback to find out more about excise duty 
and duty drawback outside the EU. 
 
You can also find out about excise duty in  
Australia on the Australian Taxation Office 
website at: https://www.ato.gov.au/Business/. 
 
[Source – DIT: Exporting to Australia] 
 
Company and corporate tax 
Australian resident companies will need to pay 
30% of their taxable income in company tax. 
For SMEs the tax rate is 28.5% for any income 
years commencing on or following July 2015.  
 
Find out more about corporate tax in Australia: 
https://www.ato.gov.au/rates/company-tax/.  
 
Capital gains tax 
Capital gains tax is a tax that you pay on  
any capital gain your company makes. It is  
incorporated into any income tax you pay. 
 
Payroll tax 
If you pay Australian wages over the tax-free 
threshold of the relevant state, you will need to 
pay payroll tax. 
 
 



You can check the threshold for each state  
at: https://www.business.gov.au/Finance/ 
Taxation/Payroll-tax to see if you need to 
 register to pay payroll tax.  
 
The rate of payroll tax is dependent upon the 
state in which your employees are located.  
 
[Source – DIT: Exporting to Australia, business.gov.au, 
Australian Taxation Office] 
 
 

  Customs and documentation 
 
Complying with HMRC regulations to  
export 
To export your goods to Australia, you must 
make export declarations to HMRC through 
the National Export System (NES). Visit: 
https://www.gov.uk/guidance/export- 
declarations-and-the-national-export- 
system-export-procedures for further details. 
 
You can find out how to declare your exports 
to Australia through the NES at: https:// 
www.gov.uk/guidance/export-declarations-
and-the-national-export-system-export- 
procedures. You must classify your goods as 
part of the declaration, including a commodity 
code and a customs procedure code (CPC). 
 
Commodity codes and other details applying 
to exports in the UK Trade Tariff can be found 
at: https://www.gov.uk/trade-tariff.  
 
Contact the HMRC Tariff Classification Service 
at: https://www.gov.uk/guidance/finding-
commodity-codes-for-imports-or-exports 
#list-of-useful-contacts for more help. 
 
Access2Markets, has more information  
regarding import tariffs, see: https://trade.ec. 
europa.eu/access-to-markets/en/content 
/welcome-access2markets-market-access-
database-users.  

You must declare any goods that you take 
with you in your luggage to sell outside the 
EU. See: https://www.gov.uk/take-goods-sell-
abroad for further information. 
 
[Source – DIT: Exporting to Australia] 
 
Temporary export of goods 
You can use an ATA (Admission Temporaire 
/Temporary Admission) Carnet to simplify the 
customs procedures needed to temporarily 
take any goods on the UK export controls lists 
into Australia, such as commercial samples or 
goods for: 
 
• demonstration 
 
• exhibition 
 
• use in repair or maintenance 
 
Visit: https://www.gov.uk/taking-goods-out-
uk-temporarily for further information. 
 
You can check at: https://www.ecochecker. 
trade.gov.uk/spirefox5live/fox/spire/OGEL_ 
GOODS_CHEKER_LANDING_PAGE/new 
whether you can use an open general export 
licence (OGEL) for your temporary export. If 
not, you will need to apply for a temporary 
export licence. You will need a permanent 
export licence if the goods are not being  
returned. To apply for a temporary export  
licence, use the SPIRE system at: 
https://www.spire.trade.gov.uk/spire/fox/ 
espire/LOGIN/login.  
 
[Source – DIT: Exporting to Australia] 
 
Customs 
The Australian Border Force regulates any 
goods imported into the country.  

Visit the Website and download the free Mobile App95
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Import requirements include: 
 
• import declarations and documents  
 
• any duty and tax payments 
 
Most goods are liable for duties and taxes in 
Australia unless they apply for certain exemptions.  
 
A goods and services tax of 10% applies to 
any product imported into the country, a 
change that came into effect on 1st July 2018. 
Prior to this, goods valued at under A$1,000 
or less were exempt.   
 
Some products exempt from duty include, 
but are not limited to:  
 
• cars for use by disabled people 
 
• precious metals 
 
• health goods 
 
• certain food and beverages 
 
Check the Australian Border Force website to 
keep up to date with exemptions from duty 
at: https://www.abf.gov.au/importing-export-
ing-and-manufacturing/importing/cost-of-
importing-goods/gst-and-other-taxes/ 
gst-exemptions.  
 
[Source – DIT: Exporting to Australia] 
 
Controlled goods export licences 
In order to supply any goods, software,  
technical information and technology that 
are on the UK Strategic Export Control Lists, 
you must have a licence.  
 
Numerous open licences are available if you 
intend to export military or certain dual use 
items into Australia. The registration process 
for these licences is straightforward. 

If you are unable to use an open licence to 
export your goods, you will need to apply for 
a standard licence.  
 
You can check whether you need an export 
licence and apply on SPIRE at: https://www. 
ecochecker.trade.gov.uk/spirefox5live/fox/ 
spire/OGEL_GOODS_CHEKER_LANDING_ 
PAGE/new. 
 
There are certain products, such as consumer 
items, that may need additional certification 
and licensing. These include, but are not 
limited to: 
 
• livestock and poultry 
 
• animal feed 
 
• medical devices 
 
• radioactive substances 
 
• antiques, artworks and other items of  

cultural significance 
 
• firearms and ammunition   
 
You can find a full list of products that may 
need certification and licencing before they 
can be exported into Australia at: https:// 
www.gov.uk/export-goods.  
 
[Source – DIT: Exporting to Australia] 
 
Documentation 
To start importing goods into Australia, you 
will need to provide:  
 
• a bill of lading/air waybill 
 
• a commercial invoice 
 
• a fumigation certificate (if applicable) 
 



• a manufacturing declaration (if applicable) 
 
• a packing declaration form 
 
• packing list permits and licences for  

regulated products 
 
[Source – DIT: Exporting to Australia] 
 
 

  Shipping your goods 
 
You can use a freight forwarder to move your 
goods if you are not knowledgeable about 
international shipping procedures. A freight 
forwarder will have vast expertise and  
familiarity with local documentation  
requirements, regulations, transportation 
costs and banking practices in Australia. 
 
The British International Freight Association 
(BIFA) at: http://www.bifa.org/home and 
Logistics UK at: https://logistics.org.uk/  
can assist in locating freight forwarders  
to transport your goods to Australia. 
 
Posting goods 
For information about sending goods by post 
to Australia, visit Royal Mail at: https://www. 
royalmail.com/sending/international/country 
-guides/australia.  
 
[Source – Royal Mail] 
 
Packaging regulation 
Australian consumer health and safety  
legislation outlines the requirements for 
packaging. There are state government  
packing requirements in place for certain 
consumer goods.  
 
In order for your product to be released from 
quarantine, certain requirements must be  
met. Quarantine regulations in Australia  
require: 
 

• a certificate of fumigation to accompany 
packaging and pallets 

 
• that packaging made of wood or plant 

matter is subject to phytosanitary controls 
 

Wood packaging, including packing cases, 
boxes and crates, drums and similar packing, 
pallets, box pallets and pallet collars and  
dunnage (loose wood used to protect goods 
and their packaging), is subject to certain  
specific requirements. These can be found  
at: https://www.gov.uk/wood-packaging- 
import-export.  
 
[Source – DIT: Exporting to Australia] 
 
Shipping restricted, banned and dangerous 
goods 
Certain goods are prohibited from importation 
and/or exportation. You may not ship these 
goods into or out of Australia without express 
permission. 
 
Goods that are prohibited from import/export 
in Australia include, but are not limited to: 
 
• asbestos 
 
• tobacco 
 
• drugs and narcotics 
 
• growth hormones 
 
• firearms 
 
• cultural heritage goods 
 
• goods including the image of an  

Australian state or territory flag, coat  
of arms or seal 

 
• goods bearing the image of the  

Australian arms, flag or seal of the  
Commonwealth 

www.Australia.DoingBusinessGuide.co.uk97
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For more information visit gov.uk’s Shipping 
dangerous goods page: https://www.gov.uk/ 
shipping-dangerous-goods/what-are- 
dangerous-goods. 
 
Import restrictions 
Australia’s sanitary (animal-related) and  
phytosanitary (plant-related) restrictions  
for products that may contaminate its  
agricultural industry or the environment  
are very strict.  
 
Before your products enter Australia, an import 
risk analysis (IRA) must be undertaken on:  
 
• animals, their genetic material and animal 

products 
 
• plants (including for potential weed  

assessment) 
 
• biological control agents for control of 

pests 
 
Some goods may be imported but have their 
use restricted under state laws.  
 
There is a quota on imports of cheese and 
curd in Australia, applied under the rights 
given by the World Trade Organization (WTO). 
 
[Source – DIT: Exporting to Australia] 
 
Quarantine regulations 
Australia has strict biosecurity regulations in 
place in order to prevent disease and pests 
coming into the country. They have a  
thorough inspection or treatment regime.   
 
You can check whether your goods will be 
subject to biosecurity import conditions in  
either Australia or its external territories, such 
as Christmas Island and the Cocos (Keeling)  
Islands, on the Department of Agriculture, 
Water and the Environment website at: 
https://www.awe.gov.au/biosecurity-
trade/import/online-services/bicon.  
 

If your goods encounter quarantine problems 
at Australian Customs, there is very little you 
can do.  
 
Products that could be affected by quarantine 
issues at Australian Customs include:  
 
• farming, mining and construction  

machinery 
 
• packaging goods 
 
• food 
 
• animals 
 
• plants 
 
• minerals 
 
You can reduce the likelihood of your goods 
being inspected by providing all required  
documents with your shipment.  
 
You can find out more about Australian  
quarantine requirements at: https://business. 
gov.au/.  
 
[Source – DIT: Exporting to Australia, 
business.gov.au] 
 
Terms of delivery 
You should have a clear written contract in  
all international commercial transactions to 
minimise any risk of misunderstanding. 
Incoterms are a series of widely-used  
commercial terms for international trade  
in goods, which clarify, for example: 
 
• where the goods will be delivered 
 
• who arranges transport 
 
• who handles customs procedures 
 
• who is responsible for insuring the goods, 

and who pays for insurance 
 



• who pays any duties and taxes 
 
Incoterms do not apply to the delivery of 
services. Contracts for the international  
delivery of services should include a Service 
Level Agreement (SLA), focusing on desired 
outcomes such as what the service should 
achieve. 
 
International trade rules changed in  
September 2019, so you should check with 
the International Chamber of Commerce 
(ICC), which publishes Incoterm rules, at: 
https://iccwbo.org/resources-for-business/ 
incoterms-rules, for details of the new rules, 
and also with the UK Government for further 
general advice and details about current  
Incoterms at: https://www.gov.uk/guidance/ 
international-trade-paperwork-the-basics 
#international-trade-contracts-and- 
incoterms. 
 
[Source – DIT: Exporting to Australia, ICC] 
 
Reporting a trade barrier 
You should report any trade barriers to DIT’s 
Market Access Team at: https://www.gov.uk/ 
guidance/report-a-trade-barrier, as they can 
make any imported goods and services less 
competitive than those locally produced  
by creating regulatory, tariff or technical  
obstacles.  
 
[Source – DIT: Exporting to Australia] 
 
UK Export Finance 
The UK Government’s credit agency, UKEF, 
wins export contracts by providing attractive 
financing terms to their buyers. They can  
help you: 

• fulfil orders by supporting working capital 
loans 

 
• get paid by insuring against buyer default 
 
You can find out more about UKEF’s services 
and products at: https://www.gov.uk/ 
government/collections/our-products. 
 
For new business enquiries, email UKEF at: 
customer.service@ukexportfinance.gov.uk  
or telephone: 020 7271 8010 between  
9am and 5pm. 
 
For up-to-date country-specific information 
on the support available see UKEF’s cover 
policy and indicators for Australia at: 
https://www.gov.uk/guidance/country-cover-
policy-and-indicators#australia. 
 
[Source – UKEF, gov.uk] 
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Australian Corporate Law 
Key considerations when setting up 
and operating a business in Australia

Dentons understand the legal complexities of 
establishing and operating a business in Australia 
and we can guide you through the process with 
commercially focused, practical legal advice.

Below are some key areas that you need to be aware 
of when setting up and operating your business.

HOW DO YOU PLAN TO STRUCTURE YOUR 
BUSINESS IN AUSTRALIA? 

Choosing the right structure for your business is 
crucial. Establishing an Australian private company 
needs at least one Australian resident director. 
An Australian public company must have at least 
three directors (including two Australian residents) 
and at least one Australian resident secretary. 
It’s also worth noting that there are no minimum 
capital requirements when establishing a company. 

A foreign company engaging in business in Australia 
may register itself as a foreign company rather than 
establishing a local subsidiary, however, please note 
that this can be administratively burdensome.

Other business structures include operating as 
a Partnership, Sole Trader or a Trust.

BUSINESS LODGEMENT REQUIREMENTS

Australian companies must update the Australian 
Securities and Investment Commission (ASIC) 
on certain changes. Additionally, subsidiaries of 
foreign entities may be required to lodge audited 
financial statements, though relief is available in 
some circumstances.

It’s important to note that if you are undertaking 
business in Australia, you will also need an Australian 
business number (ABN) and normally you must 
register for goods and services tax (GST).

© 2020 Dentons. Dentons is a global legal practice providing client services worldwide through its member firms and affiliates. This publication is not designed 
to provide legal or other advice and you should not take, or refrain from taking, action based on its content. Please see dentons.com for Legal Notices.

John Mollard
Partner, Corporate Law
D +61 3 9194 8354
john.mollard@dentons.com

Please see the next page for another key area  
to be aware of.

HOW DENTONS CAN HELP YOU SET UP AND 
OPERATE YOUR BUSINESS IN AUSTRALIA

We offer a range of services that can assist you, 
including but not limited to:

Incorporating new companies, 
providing a registered office address 
and help with ongoing company 
secretarial administration. 

Applying for relief from financial 
reporting requirements, where 
available.

Training for directors on their 
responsibilities and duties.

“Australianise” standard contracts 
and policies of the parent company 
or Group.

Advise on risk management in areas 
including privacy, employment, 
work health and safety, competition 
and ethical conduct.
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HOW TO MINIMISE RISKS AND MAXIMISE 
REVENUE FROM A LOCAL AGENT

Trade marks, designs, patents and copyright are 
the principal forms of intellectual property available 
under Australian law. Each category of intellectual 
property is governed by specific legislation. 
Your intellectual property should be registered in 
Australia ahead of entering the market to minimise 
the risk of expensive infringement actions and to 
provide you with rights to stop third parties using 
your intellectual property.

One important factor is registering your business’ 
website domain name. There are no proprietary 
rights in website domain names, but there are 
restrictions on who is eligible to register a domain 
name using .au.

Generally, registrants for a .com.au must be either:
• An Australian registered company

• Trading under a registered business name in 
an Australian State or Territory

• A foreign company licensed to trade in Australia

• An owner or applicant for an Australian 
registered trade mark

A common and low cost way for a new brand to 
enter the Australian market is by appointing either 
a local distributor, or a licensee or commercial 
agent who can represent your brand and sell the 
products and services by reference to that brand.

New companies entering the Australian market 
by these methods need to know that Australia 
has very strict laws which regulate commercial 
relationships that fall into the category of being 
a “franchise agreement” regardless of the name 
of the agreement, as it is the substance of the 
agreement which is determinative.

Whether the trade mark licence, distribution 
agreement, agency/service, partner, collaboration 

agreement or other types of commercial 
arrangement is in fact a “franchise agreement” 
as defined under the law, this should be checked 
before signing as it is easy to accidentally be a 
“franchisor” and breach the franchising laws, with 
very high penalties enforced.

KEY POINTS

• Apply to register intellectual property and 
website domain names before you enter the 
Australian market or commence discussions to 
appoint a local representative.

• Do not sign any trade mark licence, distribution 
agreement, agency/service, partner or 
collaboration agreement or other type of 
commercial arrangement where a trade mark 
is part of the licensed arrangements without 
first checking if the commercial arrangement 
is in fact a “franchise agreement” as defined 
under the competition law framework.

HOW DENTONS CAN HELP BUSINESSES 
NAVIGATE THROUGH THIS PROCESS

Dentons Intellectual Property team is 
experienced in advising on all forms 
of commercial arrangements and can 
assist businesses to cost effectively 
protect their intellectual property. 

Please see the next page for another key area to 
be aware of.

Australian Intellectual Property and Distribution Laws 
Considerations when appointing a distributor or licensee

© 2020 Dentons. Dentons is a global legal practice providing client services worldwide through its member firms and affiliates. This publication is not designed 
to provide legal or other advice and you should not take, or refrain from taking, action based on its content. Please see dentons.com for Legal Notices.

Robyn Chatwood
Partner, Intellectual Property & Technology Law
D +61 3 9194 8330 
robyn.chatwood@dentons.com
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In an increasingly connected world, rapid 
technological innovation is creating 
broader and more diverse opportunities 
for cyber-attacks. Australia has developed 
a comprehensive Privacy Act 1988 (Cth) 
(Privacy Act) that is continually amended 
to help protect Australian individuals 
and businesses, so it’s crucial to ensure 
that you comply and are able to respond 
to potential breaches.

In addition to the requirement for organisations 
to act openly and transparently when dealing 
with personal information (including to 
have an up-to-date privacy policy), recent 
amendments to the Privacy Act now require 
mandatory data breach notification for 
organisations that are regulated by the Privacy 
Act, which includes those with an annual 
turnover of more than AUD$3 million.

Organisations face penalties for misuse of 
personal information of up to AUD$2.1 million, 
but this is expected to increase to penalties up 
to the greatest of AUD$10 million, three times 
the value of benefit obtained or 10% of the 
company’s annual domestic turnover to bring 
Australia more in line with the General Data 
Protection Regulation (GDPR) penalty regime.

HOW DENTONS CAN HELP YOU COMPLY 
WITH AUSTRALIA’S PRIVACY ACT

Dentons has developed Dentons Cyber Ready, 
a fixed priced package which is tailored to each 
organisation. With Dentons Cyber Ready, you 
can feel confident knowing that you have a plan 
and all the necessary tools are in place to deal 
with a data breach should it occur. 

REVIEW: A comprehensive review 
of your current policies and incident 
response plan.  
 

PLAN: A tailored incident response 
plan for your organisation and an 
updated privacy policy.  
 

TRAINING: For your executives 
and staff so that they’re ready to 
implement your incident response 
plan in the event of a data incident.  

ONLINE ACCESS: Your personalised 
Dentons Cyber Ready portal contains 
all of your relevant policies, procedures 
and response templates in a centrally 
accessible location.

HELPDESK: A 24-hour incident 
reporting helpdesk so Dentons 
can help you respond quickly and 
effectively to any incident. 

To find out more information about Dentons’ capabilities in Australia, visit dentons.com. 

Australian Privacy Laws 
Are you cyber ready?

Dentons Cyber Ready includes: 

Ben Allen 
Partner, Dispute Resolution
D +61 2 9035 7257 
ben.allen@dentons.com

© 2020 Dentons. Dentons is a global legal practice providing client services worldwide through its member firms and affiliates. This publication is not designed 
to provide legal or other advice and you should not take, or refrain from taking, action based on its content. Please see dentons.com for Legal Notices.
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AUSTRALIA 
 

Like in many countries, Australian business can 
be hierarchical in nature, although it is more 
egalitarian than a lot of other places. 

Sydney city waterfront 
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Business etiquette, language & culture 
 
 

  Language 
 
There is no official language of Australia,  
although English is the primary language with 
roughly 80% of the population using this as 
their first language. Therefore, English will 
likely be used during business meetings and 
is used in government.  
 
Other languages that can be heard  
throughout Australia include Chinese  
(such as Mandarin and Cantonese), Arabic,  
Vietnamese, Greek and Italian. This may be 
due to different immigrant groups that have 
entered Australia. 
 
There is also a small percentage of the  
population that continues to speak some  
of the many aboriginal languages. 
 
[Source – DIT] 
 
 

  Religion 
 
The predominant religion in the country is 
Christianity, with almost a quarter of the  
population identifying as Protestant, a further 
22.6% are Roman Catholic and 4.2% identify 
with other types of Christianity, taking the 
total amount of Christians in the country  
to just over half of the population.  
 
Other religions significant in the country  
include Islam, Buddhism and Hinduism. 
 
[Source – DIT, CIA] 
 
 
 
 
 
 

 
 
 

  Ethnicity 
 
Australia is a multicultural, multi-ethnic society 
made up predominantly of English and  
Australian individuals, as well as Asian  
ethnicities, such as Chinese and Indian, and 
Aboriginal people.  
 
There are also people of Scottish, Italian,  
German, Greek and Dutch nationality living 
within the country. 
 
[Source – DIT, CIA] 
 
 

  Meetings and greetings 
 
Australian business culture is relatively informal. 
It is usually appropriate to greet your  
Australian counterparts using their first names 
and you can expect them to do the same.  
 
Australians also value punctuality and as a  
result meetings will usually begin on time. 
You should make an effort to not be late in 
order not to appear rude, and if you cannot 
avoid being delayed, you should let the  
people you are meeting know.  
 
Small talk is not generally appreciated as  
Australians tend to be fairly direct. This means 
meetings tend to get straight to the point and 
are not overly conversational. This directness 
also means that your Australian colleagues 
will be likely to tell you if they disagree with 
something you say. Be prepared for this as 
they are not trying to be rude.  
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Despite the informality of many Australians, 
handshakes and introductions will usually 
begin any meeting and this is to show  
respect.  
 
[Source – DIT] 
 
 

  Hierarchy 
 
Like in many countries, Australian business can 
be hierarchical in nature, although it is more 
egalitarian than a lot of other places. Whilst 
business decisions are made from the top 
down, those lower down the business are 
often consulted before any major decisions  
are acted upon.  
 
Respect is often earned through individual 
achievement and dedication as opposed to 
your title or rank.  
 
[Source – DIT] 
 
 

  Titles 
 
Titles are not vital in Australia, although it is  
advisable that you refer to your Australian  
business partner as Mr. or Ms/Mrs/Miss,  
followed by their surname, particularly if it is the 
first time you are speaking to them. You will 
usually be on first name terms after this initial 
greeting. 
 
It is unusual that you would have to refer to a 
colleague by an academic or business title in 
Australia as these are not emphasised.  
 
[Source – DIT] 
 

 
 
 

  Attire 
 
When conducting business in Australia, make 
sure you dress formally. Men should wear a 
suit, including suit trousers, a long sleeve shirt  
and a tie. Depending on the temperature, a 
jacket may be unnecessary.  
 
Women should wear a skirt or trousers with a 
long sleeve blouse, or a formal, conservative 
dress.  
 
[Source – DIT] 
 
 

  Gifts 
 
If you are invited to a colleague’s home for a 
dinner meeting, it is considered polite to bring 
a small token gesture such as a bottle of wine. 
If you are given a gift by an Australian  
counterpart, note that it is common to  
open gifts on receiving them. 
 
[Source – DIT] 
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> Clear, consistent content is vital to 
making your business understood 
overseas. So don't leave it to chance. 
 
 
 
 
 
 
 
 
 
 
> Well-known companies we already work  

with include: Serco, Experian, Intertek, IKEA  
and Caterpillar 

 
> For a structured approach to translation, 

please read the article that follows 

T: 0115 9705633  |  E: office@astls.co.uk  |  www.astlanguage.com



Buying decisions carried out in  
isolation of wider and constantly 
changing sector, economic or  
social contexts are a thing of the  
past. This means that increasingly  
any product or service has to be  
supported with professional  
technical, marketing or other  
contextual content.  
 
As examples of this, exporters  
need their technical documentation  
to be easily assimilated, their marketing  
content to be compelling, and their 
website to be informative and  
memorable. Human resources  
departments on the other hand need 
sensitive localisation of policies &  
procedures in line with local legislation, 
corporate guidelines and house style.  
 
After all an international expansion 
strategy or company restructuring 
could easily be undermined by  
insensitive internal communication. 

In non English-speaking markets,  
all of the above can be achieved by 
working with a reliable and  
professional translation partner.  
 
So how can really good translation 
help build your export success: 
 
• clear and accurate foreign- 

language branding and  
content will motivate foreign 
customers to buy from you 

 
• consistent and harmonised  

messaging helps to convey and 
reinforce your company's values 
and ethos 

 
• corporate and operational  

risk through poor quality  
communication and  
misunderstanding is eliminated  

 
• overall brand integrity and  

reputation are enhanced 

If you're reading this guide, the chances are you're either a seasoned exporter,  
or you're committed to investigating new export opportunities for your business. 
Whichever category you fall into, you'll have a good idea of the huge investment  
in time, effort and resources which is required for export success.  
 
Your priority will be to get your product or service to market, and it's a fact of life 
that procurement of peripheral resources such as translation is often left to the  
last minute. In this article we'd like to demonstrate to you how building translation 
into the early planning stages of your export campaigns can pay dividends. 
 
The internet, mobile connectivity and social media mean that now more than ever 
before customers, be they B2B or B2C, are buying goods and services within the 
context of a connected world of instant communication. 



The following components are key to 
a successful translation project, and 
show how AST can make the process 
of internationalising outward-facing 
and internal communications simpler, 
more professional and more cost- 
effective: 
 
Rigorous selection of translators 
 
AST’s ISO9001 certified and 
ISO17100 compliant processes 
mean that the company has  
approved sector-specialist translators 
whatever the language and deadline  
requirements, with experienced 
proofreaders to give the text  
precision and professionalism to  
really focus the reader’s attention. 
 
Translation memory technology 
 
Client-facing documents produced 
periodically often contain sections 
which stay the same and sections 
which need updating. Similarly  
company websites and technical 
data or manuals can contain identical 
paragraphs and sections. Translation 
Memory technology is used in this 
situation to identify duplicate and 
legacy text. The duplicates are 
logged and reused – leading to  
reduced turnaround times and  
resulting  
 

cost savings – with company  
wordings for products, processes,  
titles and descriptions translated  
consistently. 
 
Terminology management 
 
The key words used to describe your 
company’s products, services and 
processes support your brand and 
identity. This is equally true in your 
foreign language communications.  
Unfortunately, once translated it  
is often easy to lose control of key 
terms, leading to uncertainty as  
to whether the translations are  
having the desired impact. AST’s  
terminology management prevents 
this. Glossaries are maintained in 
multiple languages and client  
terminology is checked in each  
language by industry sector experts. 
As the glossary grows it can be 
reused with each new project, so 
client content is always on-message 
and brand integrity consistent. 
 
So there’s really no need for you to 
leave the “softer” aspects of your  
export campaign to chance. Using a 
professional translation company like 
AST provides a guarantee that your 
international content will be clear, 
consistent and effective. Whatever 
the language. 



> YOU NEED YOUR SALES,  
TECHNICAL AND WEBSITE CONTENT  
TO BE TRANSLATED BY EXPERTS!

> We’re recognised as a UK leader for translating high profile, 
client-facing documents 

 
> All our translators are rigorously selected so your text will be  

translated by the best people in the business 
 
> We ensure you get premium quality translations every time,  

on time and within budget 
 

T: 0115 9705633  |  E: office@astls.co.uk  |  www.astlanguage.com

No matter how urgent your assignment we can translate it.

 



AUSTRALIA 
 

Australia has some unique challenges due to  
its sheer size and shipping distance between  
the UK and Australian markets. 

Warringah freeway entering Sydney Harbour 



112

W
H

A
T 

A
R

E 
TH

E 
C

H
A

LL
EN

G
ES

?



What are the challenges? 
 
 

  Challenges when doing business with 
Australia 

 
Certain products and packaging, when  
imported into Australia, have strict biosecurity 
regulations.  
 
Australia has some unique challenges due to 
its sheer size and shipping distance between 
the UK and Australian markets. These  
challenges include: 
 
• by plane, it can take you around 24 hours 

to reach Australia from the UK 
 
• it can take a long period of time to ship or 

send your products to Australia 
 
• due to the distance, the cost to send your 

products is increased 
 
• arranging a time for business calls can  

be difficult due the time difference, as 
Australia is 7-11 hours ahead of the UK 

 
• there is vast distance between the  

different states and cities in Australia 
 
[Source – DIT: Exporting to Australia] 
 
Intellectual Property (IP) 
For UK businesses looking to do business 
with Australia, the country’s IP protection is  
a strong and important consideration. The  
principal forms of Intellectual Property  
protection that are available under the  
Australian common law are for trademarks, 
designs, patents, plant breeder’s rights and  
 
 

 
 
 
copyright. Legislation governs all of these 
forms of protection. This common law also 
provides protection against those that pass  
off the goods and services of another as their 
own, and protects a company’s/business’s 
confidential information and trade secrets. 
 
Australia is party to the World Trade  
Organization’s Agreement of Trade-Related 
Aspects of Intellectual Property Rights, as well 
as a signatory to a number of multilateral 
treaties that have been administered by the 
World Intellectual Property Organization. If 
you require further information regarding the 
protection of Intellectual Property in Australia, 
see the Australian Trade and Investment 
Commission (Austrade) website at: https:// 
www.austrade.gov.au/International/Invest/ 
Guide-to-investing/Running-a-business/ 
Understanding-Australian-business-regulation/ 
Australian-Intellectual-Property-laws/ 
Australian-Intellectual-Property-laws, and 
also the IP Australia website at: https://www. 
ipaustralia.gov.au/. 
 
The UK Government’s ‘Intellectual Property 
and your work’ webpage also provides  
information on protecting your Intellectual 
Property. See: https://www.gov.uk/intellectual 
-property-an-overview. 
 
[Source – FCDO Overseas Business Risk: Australia] 
 
Bribery and corruption 
Bribery is illegal. It is an offence for British  
nationals or someone who is ordinarily  
resident in the UK, a body incorporated in  
the UK or a Scottish partnership, to bribe  
anywhere in the world. 
 

Visit the Website and download the free Mobile App113



 
 
 
In addition, a commercial organisation carrying 
on a business in the UK can be liable for the 
conduct of a person who is neither a UK  
national or resident in the UK or a body  
incorporated or formed in the UK. In this case 
it does not matter whether the acts or omissions 
which form part of the offence take place in 
the UK or elsewhere. 
 
In Transparency International's latest 2020 
Corruption Perceptions Index (announced 
January 2021) Australia is ranked 11th out  
of 180 countries, the UK equally  ranks 11th: 
https://www.transparency.org/en/countries/ 
australia.  
 
In previous years Australia’s corruption level 
was recorded as higher than that of the UK, 
meaning that, as of 2021, the corruption level 
has lowered in Australia. 
 
The Business Anti-Corruption portal can  
provide advice and guidance on how to  
protect your company from corruption using 
basic effective procedures: https://www. 
ganintegrity.com/portal/. 
 
The UK Government’s ‘Anti-bribery policy’ 
page also has information regarding  
corruption: https://www.gov.uk/anti-bribery 
-policy.  
 
[Source – FCDO Overseas Business Risk: Australia] 
 
Protective security advice 
When doing business with Australia, take  
sensible precautions for individual or business 
security, like you would in any country. When  
compared to the UK, Australia’s threat, on the 
whole, is very similar. 

 
 
 
The Centre for the Protection of National  
Infrastructure (CPNI) provides protective  
security advice to businesses: https://www. 
cpni.gov.uk/. 
 
For further advice see the UK Government’s 
safety and security advice for Australia at: 
https://www.gov.uk/foreign-travel-advice/ 
australia/safety-and-security. 
 
[Source – FCDO Overseas Business Risk: Australia] 
 
Organised crime 
In Australia, like most major countries,  
organised crime takes place. This crime is 
usually linked to drugs, people smuggling  
and people trafficking. 
 
For further information see the UK  
Government’s organised crime page at: 
https://www.gov.uk/guidance/crime- 
and-fraud-prevention-for-businesses- 
in-international-trade.  
 
[Source – FCDO Overseas Business Risk: Australia] 
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A HOME
AWAY FROM HOME

SINCE 1988
Whether it’s an extended work placement or employee  

relocation, Quest Apartment Hotels are equipped to provide  
a seamless professional transition to new cities, countries 

and continents across the globe. 

With a network of more than 170 centrally located 
Apartment Hotels across Australasia, comfort is assured  
through a range of premium property features including  

a fully equipped kitchen, separate workstations,  
gym facilities and high speed unlimited Wi-Fi.

In partnership with The Ascott Limited, Quest has a growing 
network of accommodation throughout Australasia, the UK,  

the Americas, Europe and the Gulf region, setting a new  
global standard of apartment hotels.

To discover a new standard of apartment hotels visit  
questapartments.com.au/long-stays/relocation-accommodation

AUSTRALIA • FIJI • NEW ZEALAND • UK
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AUSTRALIA 
 

There is no official language of Australia, although 
English is the primary language with roughly 80% of 
the population using this as their first language.  
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Innovation is key to the success of the 
Institute and new ideas include our 
New Exporter package. This allows a 
business to enter a new market secure 
in the knowledge that they have an  
understanding of how they will operate 
and comply with any specific  
regulations and standards. Practical 
help and assistance is always  
available from the Institute so any  
additional training can be tailored  
to the business and the team that  
needs the knowledge.  
 
The work of the IOE&IT also extends  
to representing membership views. 
Knowledge gained from our members’ 
feedback, those who get involved with 

the forums and Special Interest 
Groups, and those who attend our 
training courses or study with us,  
enables us to represent the industry at 
government levels in both the process 
and delivery of policy for international 
trade. These views also help us to  
ensure that the training programmes 
are effective and pertinent to the  
industry needs. Our Diploma in World 
Customs Compliance and Regulation 
is testament to the way we listen to our 
members’ needs. This was driven by 
Nissan, Adidas, John Lewis and many 
others and will neatly dovetail into any 
AEO work ensuring that quality  
standards are met at manager and  
junior staffing levels.  

What does membership of the Institute of Export &  
International Trade mean?  
 
To most the Institute of Export & International Trade simply plods away providing 
much needed qualifications to professionalise the industry however, did you realise 
that our helpline is one of the busiest and best in the industry? It’s all part of  
membership and, if you need more than a phone call, we can put together a project 
to fulfil your needs. 2015 saw the launch of our Technical Help for Exporters that  
recognises the volume of legislation and regulation that covers our industry and 
gives you the comfort of knowing that if you don’t know, you know someone who does!  
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Starting in 1935, the Institute committed 
itself to building competence and  
growing confidence for businesses 
trading in goods and services, which  
at the time, was a far reaching remit. 
Over the years this remit has seen us 
develop from simply providing training 
in short course format over a day, or 
perhaps two, into a fully-fledged Ofqual 
Awarding Organisation that operates 
specifically to deliver international 
trade education.  
 
 
 
 
 
 
 
 
 
 
This status allows our individual  
members and corporates alike to be 
sure that they are part of a quality  
organisation with plans for growth  
integrated with a sustainable future  
for the global prosperity of UKPlc.   
 
Part of our work includes mapping  
existing qualifications to roles and  
producing training needs analyses  
to ensure staffing progression and  
continuity. The need to upskill our 
workforce to match those of our  
competitors is a key element vital for 
growth. Our focus is on recognising 
that International trade needs specific 
knowledge, coupled with a strong  
belief that we must start to talk to  

our young people at an earlier stage.  
We need to engage the next generation 
in thinking about how world trade 
works and how it will be great for 
British businesses. They need to know 
how items arrive in the shops which, in 
turn, will begin to spark ideas. As these 
young people join companies they will 
bring a fresh outlook that all things are 
possible especially if you operate  
globally.  
 

Why not call us and get involved?  
It has never been more important that 
we act as an industry to help – we 
need experts and commitment to  
professionalising international trade 
from businesses large and small –  
help your institute to stay ahead of  
the curve.  
 
 
Institute of Export  
& International Trade 
Export House 
Minerva Business Park, Lynch Wood, 
Peterborough, Cambridgeshire, 
PE2 6FT, UK 
Telephone: +44(0)1733 - 404400 
Fax: +44(0)1733 - 404444 

www.export.org.uk



www.export.org.uk       @ioexport

Choosing a great export training partner can really help your company take off in 
the export trade! We can help develop new ideas and find ways to drive down 
costs and produce sustainable improvements in your export business. Join us today

Call: +44 (0) 1733 404 400  :  email: institute@export.org.uk

Membership  :  Training  :  Qualifications  :  Advice
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IOE&IT Qualifications in brief 
www.export.org.uk/page/qualifications 
 
Level 1 Young International Trader  

(Available electronically) 
Level 2 International Trade Logistic  

Operations* 
Level 3 Certificate of International Trade 

Level 3 Customs Practitioner Award 
Certificate in Customs Legislation 
and Procedures (Delivered by 
KGH Customs) 
Certificate in Customs Duty  
Calculation (Delivered by KGH 
Customs) 

Level 4 Diploma in International Trade 
Customs Practitioner Award 

Level 5 Diploma in International Trade 
Diploma in World Customs  
Compliance and Regulations 
Foundation Degree jointly delivered 
with the University of Plymouth 

Level 7 MSc International Trade, Strategy 
and Operations with Warwick  
University 

 
Specialist Courses 
 
• Award in International Transport and 

Documentation 
• International Marketing Specialist 
• Finance of International Trade Specialist 
• Selling Services, Software and Skills 

Overseas 
 

Apprenticeships 
Working in conjunction with employers and 
Universities, the Institute has access to 
qualifications which are available now and 
funded through the apprenticeship levy, 
these apply for professional and degree 
qualifications, including Bachelors and  
Masters Degrees. 
 
• International Freight Forwarding  

Specialist Apprenticeship (Level 3) 
• Chartered Manager Degree Apprentice-

ship (BSc Professional Management 
Practice) with the University of Plymouth 

• Supply Chain Leadership Degree  
Apprenticeship (BSc Professional  
Practice in Supply Chain Leadership) 
with CP Training Services 

 
Using our 4 Pillars of Learning, the IOE&IT 
qualifications offer students the opportunity 
to apply their learning to their current  
employer, or a business that they know well: 
 
Learning Pillar 1:  
World Business Environment 
Learning Pillar 2:  
Market Research & marketing / selling  
in a different culture 
Learning Pillar 3:  
Finance of international trade, getting  
paid and how foreign exchange works 
Learning Pillar 4:  
Compliance, regulations and logistics  
OR Selling services overseas 
 

*International Trade Logistic Operations is delivered through our approved centres

As part of IOE&IT qualifications, students will plan, research and implement a work-based 
project that will act as a useful strategic management tool in each of the main topics they 
study.  Each paper will produce a useful piece of work based on the company’s own product 
or offering which allows the student to gain new knowledge to be useful in the business.  
This style of work-based projects ensures that all study is relevant to the student’s business 
context. Working on these projects using the organisation’s structure provides excellent  
opportunities for the student to apply theoretical ideas in real world contexts. 
 
The employee will essentially become a practitioner-researcher to undertake each project,  
producing pieces of work with the potential to yield tangible benefits for the sponsor business – 
a benefit for both the student who qualifies and the employer who has a set of reports  
specifically about exporting and their own business.







The British High Commission Canberra maintains and 
develops relations between the UK and Australia. 
 
They represent the British Government in its relations with the Australian Government 
and present British policies to the Australian Government and to Australians. They  
report and explain Australian policies to the British Government and support British  
interests. They also co-ordinate the political, economic, environmental and commer-
cial activities of the British Government. 
 
Find out more on their UK and Australia news page, here: https://www.gov.uk/world/ 
australia/news. The British High Commission Canberra provides services to British  
nationals living in and visiting Australia. You can access UK Government services  
while in Australia, here: https://www.gov.uk/world/australia. 

Urgent assistance 
 
If you are abroad, read the British High 
Commission Canberra’s dedicated  
coronavirus travel advice, at: https:// 
www.gov.uk/guidance/travel-abroad-
from-england-during-coronavirus-covid-
19 for all their latest guidance on travel 
during the COVID-19 pandemic. 
 
If you are in Canberra and you need  
advice which is not covered by reading 
the British High Commission Canberra’s 
travel advice then you can contact 
them online: https://www.contact- 
embassy.service.gov.uk/?country= 
Australia&post=British%20High%20 
Commission%20Canberra. 
 
If you are in Canberra and you need  
urgent help (for example, you have 
been attacked, arrested or someone  
has died), call +61 (0)2 6270 6666. 

 
 
Get an emergency travel document 
You can apply for an emergency travel 
document if you are abroad and your 
passport has been lost or stolen, damaged 
or expired, and you cannot get a new or 
replacement passport in time to travel. 
 
Apply online for an emergency travel 
document, here: https://www.gov.uk/ 
emergency-travel-document. 
 
If the person needing the emergency 
travel document is under 16, a parent or 
guardian should apply on their behalf. 
 
If you are travelling in more than three 
weeks, check if you can get a new or  
replacement passport in time to travel, 
here: https://www.gov.uk/renew-adult-
passport. 
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If you are not a British citizen or have 
not had a British passport before 
If you are not sure, check if you are a 
British citizen at: https://www.gov.uk/ 
check-british-citizenship. 
 
If you are not a British citizen but think 
you may be eligible, contact the British 
High Commission Canberra to apply for 
an emergency travel document: https:// 
www.contact-embassy.service.gov.uk/ 
?country=Australia&post=British%20High 
%20Commission%20Canberra.  
  
 
Other consular services 
 
Register a same-sex marriage 
While registering same-sex marriages in 
all our consulates around Australia was  
a service the British High Commission 
Canberra once provided, due to  
updates in Australian legislation and the 
legalisation of same-sex marriages, they 
no longer register same-sex marriages in 
British consulates in Australia.  
 
Convert a civil partnership into a  
marriage 
The British High Commission Canberra 
can convert an existing civil partnership 
into marriage, visit: https://www.gov.uk/ 
convert-civil-partnership. 
 
You must have been living in Australia for 
28 days. 
 
You do not have to convert your civil 
partnership into a marriage in the  
country you formed it in. 
 
What to bring with you: 
 
• your original passport and your  

partner’s original passport 
 
• original civil partnership certificate 
 

• proof of residence, such as your  
driving licences, employer’s letters,  
or bank statements/utility bills  

 
You must pay fees, see the list of 
fees here: https://www.gov.uk/ 
government/publications/australia- 
consular-fees--3. 
 
See convert a civil partnership into a 
marriage webpage: https://www.gov.uk
/convert-civil-partnership for full details. 
 
Book an appointment to convert a civil 
partnership in: 
 
• Brisbane: https://www.consular- 

appointments.service.gov.uk/fco/ 
#!/british-consulate-brisbane/  
converting-a-civil-partnership/ 
slot_picker 

 
• Canberra: https://www.consular- 

appointments.service.gov.uk/fco/#!/ 
british-high-commission-canberra/ 
converting-a-civil-partnership/ 
slot_picker 

 
• Melbourne: https://www.consular- 

appointments.service.gov.uk/fco/ 
#!/british-consulategeneral- 
melbourne/converting-a-civil- 
partnership/slot_picker 

 
• Perth: https://www.consular- 

appointments.service.gov.uk/ 
fco/#!/british-consulate-perth/  
converting-a-civil-partnership/ 
slot_picker 

 
• Sydney: https://www.consular- 

appointments.service.gov.uk/fco/ 
#!/british-consulate-general-sydney 
/converting-a-civil-partnership/ 
slot_picker 

 
Bookings are by appointment only. 



  Contact detailsPlease do not make formal arrangements 
until the British High Commission Canberra 
staff have confirmed the date and time. 
 
Notarial and documentary services 
The British High Commission Canberra 
consulates around Australia are unable 
to carry out notarial acts under the  
Commissioner of Oaths Act 1889,  
and on instruction from the Foreign,  
Commonwealth & Development Office 
in London. 
 
This includes certifying documents as  
true copies of originals, administering 
oaths or taking affidavits. For these or 
other notarial acts, or the legalising of  
documents, please contact a notary 
public, here: https://www.notarylocator 
.com.au. 
 
Consular fees 
The British High Commission Canberra 
charge fees for some of their services. 
See the list of fees at: https://www.gov. 
uk/government/publications/australia-
consular-fees--3. 
 
They also provide services in: 
 
• Brisbane: https://www.gov.uk/world 

/organisations/british-consulate- 
brisbane 

 
• Melbourne: https://www.gov.uk/ 

world/organisations/british-consulate-
general-melbourne 

 
• Perth: https://www.gov.uk/world/ 

organisations/british-consulate-perth 
 
• Sydney: https://www.gov.uk/ 

world/organisations/british-consulate-
general-sydney 

British High Commission Canberra 
 
Commonwealth Avenue, Yarralumla 
Canberra ACT 2600 Australia 
 
Telephone:  
+61 (0)2 6270 6666 
 
Fax:  
+61 (0)2 6273 3236 
 
Public access to the British High  
Commission is by appointment only. 
 
24/7 support is available by telephone 
for all routine enquiries and emergencies. 
Please call +61 (0)2 6270 6666. 
 
For consular enquiries, use the  
contact form: https://www.contact- 
embassy.service.gov.uk/?country= 
Australia&post=British%20 High%20 
Commission%20Canberra 
 
For non-consular enquiries, email: 
australia.enquiries@fcdo.gov.uk  
 
 
British Consulate-General Sydney 
 
Consul-General and Director General 
UK Trade & Investment: Mr Michael 
Ward  
 
Level 16, Gateway Building,  
1 Macquarie Place 
Sydney NSW 2000 Australia  
 
Telephone:   
+61 2 9247 7521 
 
Public access to the British Consulate  
is by appointment only. 
 
24/7 support is available by telephone 
for all routine enquiries and emergencies. 
Please call +61 (0)2 9247 7521. 
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For consular enquiries, use the  
contact form: https://www.contact- 
embassy.service.gov.uk/?country= 
Australia&post=British%20Consulate%20 
General%20Sydney 
 
For non-consular enquiries, email:  
australia.enquiries@fcdo.gov.uk  
 
 
British Consulate-General Melbourne 
 
Consul-General:  
Mr Chris Holtby 
 
17th Floor, 90 Collins St 
Melbourne VIC 3000 Australia 
 
Telephone:  
+61 (0)3 9652 1600 
 
Public access to the British Consulate  
is by appointment only. 
 
24/7 support is available by telephone 
for all routine enquiries and emergencies. 
Please call +61 (0)3 9652 1600. 
 
For consular enquiries, use the  
contact form: https://www.contact- 
embassy.service.gov.uk/?country= 
Australia&post=British%20Consulate 
%20General%20Melbourne 
 
For non-consular enquiries, email: 
australia.enquiries@fcdo.gov.uk  
 
 
British Consulate Perth 
 
Level 12 
251 Adelaide Terrace 
Perth WA 6000 
Australia 
 
Telephone:  
+61 (0)8 9224 4700 
 
Public access to the British Consulate  
is by appointment only. 

24/7 support is available by telephone 
for all routine enquiries and emergencies. 
Please call +61 (0)8 9224 4700. 
 
For consular enquiries, use the  
contact form: https://www.contact- 
embassy.service.gov.uk/?country= 
Australia&post=British%20Consulate%20 
Perth 
 
For non-consular enquiries, email:  
australia.enquiries@fcdo.gov.uk  
 
 
British Consulate Brisbane 
 
Level 9 
100 Eagle Street 
Brisbane QLD 4000 
Australia 
 
Telephone:   
+61 (0)7 3223 3200 
 
Public access to the British Consulate  
is by appointment only. 
 
24/7 support is available by telephone 
for all routine enquiries and emergencies. 
Please call +61 (0)7 3223 3200. 
 
For consular enquiries, use the  
contact form: https://www.contact- 
embassy.service.gov.uk/?country= 
Australia&post=British%20Consulate%20 
Brisbane 
 
For non-consular enquiries, email:  
australia.enquiries@fcdo.gov.uk 
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Visit the Website and download the free Mobile App129

The Institute of Export &  
International Trade 
Export House 
Minerva Business Park 
Lynch Wood 
Peterborough 
PE2 6FT, UK 
 
T: +44 (0) 1733 404400 
www.export.org.uk 

  British Expertise

British Expertise 
23 Grafton Street 
London  
W1S 4EY 
 
T: +44 (0) 20 7824 1920 
F: +44 (0) 20 7824 1929 
 
www.britishexpertise.org 

  International Market Advisor

International Market Advisor 
IMA Ltd 
2nd Floor 
32 Park Green 
Macclesfield 
SK11 7NA 
 
Email: info@ima.uk.com 
 
General enquiries switchboard  
T: +44 (0) 1298 79562 
 
www.DoingBusinessGuides.com 
 
Media enquiries 
Newsdesk & out of hours  
T: +44 (0) 1298 79562
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  UK Export Finance

We help UK companies of all sizes 
and in all sectors win, fulfil and  
get paid for export contracts. We  
provide insurance to exporters and 
guarantees to banks to share the 
risks of providing export finance.  
In addition, we can make loans  
to overseas buyers of goods and 
services from the UK. 
 
As the world's first export credit 
agency, established in 1919,we've 
been innovating since day one. 
 
As the world's first export credit 
agency, established in 1919,we've 
been innovating since day one. 
 
• Last year, we provided £2.5 

billion of support for UK exports, 
helping 191 companies sell to 
75 markets around the world. 

 
• 77% of all companies we  

supported were small to 
medium-sized businesses. 

 
• We also lent £666 million  

directly to overseas buyers to 
help them buy from the UK - 
more than double the amount 
for 2016 to 2017. 

 
New business enquiries: 
To check your eligibility for trade 
finance and insurance: Visit:  
www.great.gov.uk/get-finance 
 
T: +44 (0) 20 7271 8010 
 
E: customer.service@ukexport 
finance.gov.uk 

UK Export Finance is the UK’s  
export credit agency. UKEF’s  
mission is to ensure that no viable 
UK export fails for lack of finance  
or insurance from the private  
sector, while operating at no  
net cost to the taxpayer.
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  Australian British Chamber of Commerce

Australian British Chamber of 
Commerce 
 
National and NSW Office 
Suite 2, Level 15 
3 Spring Street 
Sydney NSW 2000 
 
T: 02 9247 6271  
E: abcc@britishchamber.com  
 
Victoria 
International Chamber House 
Level 5, 121 Exhibition Street 
Melbourne VIC 3000 
 
T: 03 8527 7010  
E: abccvic@britishchamber.com 
 
Queensland 
International Chamber House 
Level 5, 121 Exhibition Street 
Melbourne VIC 3000 
 
T: 02 9247 6271 
E: abcc@britishchamber.com   
 
South Australia 
T: 03 8527 7010 
E: abccvic@britishchamber.com  
 
Western Australia 
T: 08 614 95469 
E: kbrittain@britishchamber.com 
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  Department for International Trade (DIT)

Otherwise contact DIT at the British 
High Commission Canberra directly, 
for more information and advice 
on opportunities for doing business 
with Australia: 
 
Department for International 
Trade Sydney 
Level 16, Gateway Building 
1 Macquarie Place 
Sydney New South Wales 2000 
Australia 
 
E: DIT.Australia@mobile.trade.gov.uk  
T: +61 (0) 2 9247 7521  
 
Department for International 
Trade Brisbane 
 
British Consulate 
Level 9, 100 Eagle Street 
Brisbane Queensland 4000 
Australia 
 
E: DIT.Australia@mobile.trade.gov.uk  
T: +61 (0) 7 3223 3200  
 
Department for International 
Trade Melbourne 
 
British Consulate 
17th Floor, 90 Collins Street 
Melbourne Victoria Australia 
 
E: DIT.Australia@mobile.trade.gov.uk  
T: +61 (0) 3 9652 1600 
 
Department for International 
Trade Perth 
 
British Consulate 
Level 12, 251 Adelaide Terrace 
Perth Western Australia 6000 
Australia 
 
E: DIT.Australia@mobile.trade.gov.uk   
T: +61 (0) 8 9224 4700

Department for International  
Trade (DIT) 
 
If you have a specific enquiry 
about the Australia market  
which is not addressed by the  
information in this guide, you  
may contact: 
 
E: enquiries@trade.gov.uk 
T: +44 (0)20 7215 5000  
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  Banking/Financial Services

Commonwealth Bank of  
Australia 
 
E: GlobalConnectivity@cba.com.au 
  
www.commbank.com.au/global 
connectivity 

  Case Study

Informed Solutions 
Level 6, 111 Elizabeth Street 
Sydney NSW 2000 
 
T: +61 (02)8076 6074 
 
www.informed.com 

Visit the Website and download the free Mobile App133

(from a UK based organisation with proven success in Australia)

  Law/Legal Services

Dentons Australia Ltd 
Level 16/77 Castlereagh St 
Sydney NSW 2000 
 
T: +61 2 9931 4999 
 
E: dentons@dentons.com 
 
www.dentons.com 
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  Accommodation/Corporate Lodgings

Quest Apartment Hotels 
Level 21, 390 St Kilda Road 
Melbourne VIC 3004 
 
T: + 61 3 9645 8357 
 
E: contact@questapartments.com.au 
 
www.questapartments.com.au 
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  Hotel/Hospitality

Radisson Blu Plaza Hotel 
27 O’Connell St, Sydney, NSW, 
2000 Australia  
 
T: 02 8214 0000 
 
www.radissonhotels.com/ 
en-us/hotels/radisson-blu-sydney 
 
Reservations:  
res.sydplaza@radisson.com 

  Accountants/Professional Business Services

Sheltons Australia 
Three International Towers, Level 24 
300 Barangaroo Avenue 
Sydney NSW 2000 
Australia 
 
E: AU@SheltonsGroup.com 
 
www.SheltonsGroup.com 
 
T: +61 2 9299 8882 



Simply search  
‘Doing Business Guides’  

on Google Play or via  
the App Store 

Download the App for  
Windows, Mac, iOS, or Android

Powered by



 Trade shows 
 

A trade show is a method of promoting a business 
through the exhibition of goods and services, an  
organised exhibition of products, based on a central 
theme, where manufacturers meet to show their  
products to potential buyers. 
 
Taking part in overseas exhibitions is an effective way for you to test markets, attract 
customers, appoint agents or distributors and make sales. DIT's Tradeshow Access  
Programme (TAP) provides grant support for eligible SME firms to attend trade shows 
overseas. 
 
Participation is usually as part of a group, a great advantage for inexperienced  
businesses, and is usually led by one of DIT's Accredited Trade Associations (ATOs). 
ATOs work with DIT to raise the profile of UK groups and sectors at key exhibitions.   
 
For more information visit: https://www.gov.uk/guidance/tradeshow-access-programme.

IOE&IT’s events: 
www.export.org.uk/events/event 
_list.asp 
 
10 Times  
(formerly BizTradeShows.com):  
10times.com/australia 
 
British Expertise Events: 
www.britishexpertise.org/events/ 
 
EventsEye.com online database: 
www.eventseye.com 
 
DIT online events search facility: 
www.events.great.gov.uk/ehome
/index.php?eventid=200183029&  
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  Country information: 
 
BBC Website:   
http://news.bbc.co.uk/1/hi/country 
_profiles/default.stm 
 
FCDO Country Profile:    
https://www.gov.uk/foreign-travel- 
advice/australia 
 

  Culture & communications: 
 
ICC – The international language  
association:    
http://www.icc-languages.eu/ 
 

  Customs & regulations: 
 
HM Revenue & Customs:    
https://www.gov.uk/government/ 
organisations/hm-revenue-customs 
 

  Economic information: 
 
The Economist:    
https://www.economist.com/search 
 
Trading Economics:    
www.tradingeconomics.com 
 

  Export control: 
 
Export Control Joint Unit:    
https://www.gov.uk/guidance/ 
beginners-guide-to-export-controls 
 

  Export finance & insurance: 
 
British Insurance Brokers Association (BIBA): 
www.biba.org.uk 
 

UK Export Finance (UKEF):    
www.gov.uk/government/organisations 
/uk-export-finance 
 

  Intellectual Property: 
 
Intellectual Property Office:   
https://www.gov.uk/government/ 
organisations/intellectual-property-office 
 
World Intellectual Property Organization 
(WIPO):    
http://www.wipo.int/treaties/en/text.jsp?
file_id=288514 
 

  Standards & technical regulations: 
 
British Standards Institution (BSI):    
https://www.bsigroup.com/en-GB/ 
industries-and-sectors/import-export/ 
 
Export Control Joint Unit (ECJU):     
https://www.gov.uk/government/ 
organisations/export-control-organisation 
 
Intellectual Property Office:     
https://www.gov.uk/government/ 
organisations/intellectual-property-office 
 
National Physical Laboratory:      
http://www.npl.co.uk/ 
 

  Trade statistics: 
 
HM Revenue and Customs (HMRC):     
https://www.uktradeinfo.com/trade-
data/  
 

Useful Links
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National Statistics Information:     
https://www.gov.uk/search/research-
and-statistics?content_store_document 
_type=upcoming_statistics 
 
Office for National Statistics:      
http://www.ons.gov.uk/ 
 

  Trade shows:   
 
British Expertise Events:     
https://www.britishexpertise.org/events/ 
 
EventsEye.com online database:     
www.eventseye.com 
 
DIT Events Portal:      
https://www.events.great.gov.uk/ehome
/index.php?eventid=200183029& 
 

  Travel advice:     
 
FCDO Travel:     
www.gov.uk/browse/abroad 
 
FCDO Foreign Travel Insurance:     
https://www.gov.uk/guidance/foreign-
travel-insurance 
 

  Healthcare abroad:     
 
Travel Health:     
www.travelhealth.co.uk 
 
TravelHealthPro:     
https://travelhealthpro.org.uk/countries 
 
NHS (Scotland):     
http://www.fitfortravel.nhs.uk/ 
destinations.aspx 

NHS Choices:      
https://www.nhs.uk/using-the-nhs/health 
care-abroad/ 
 

  International trade:   
 
British Chambers of Commerce (BCC):      
www.britishchambers.org.uk 
 
British Council:       
www.britishcouncil.org 
 
British Expertise:       
www.britishexpertise.org 
 
British Franchise Association:       
http://www.thebfa.org/international 
 
Centre for the Protection of National  
Infrastructure (CPNI):        
http://www.cpni.gov.uk/ 
 
Confederation of British Industry (CBI):         
www.cbi.org.uk 
 
Department for Business, Energy &  
Industrial Strategy (BEIS):          
https://www.gov.uk/government/ 
organisations/department-for-business-
energy-and-industrial-strategy    
 
Department for International Trade (DIT):           
https://www.gov.uk/government/ 
organisations/department-for- 
international-trade 
 
DIT E-Exporting Programme:           
https://www.gov.uk/guidance/selling- 
online-overseas-with-the-digital-exporting-
programme 





Exporting is GREAT:  
https://www.great.gov.uk/ 
 
Foreign, Commonwealth & Development 
Office (FCDO):   
https://www.gov.uk/government/ 
organisations/foreign-commonwealth-
development-office  
 
Heritage Foundation Index of Economic 
Freedom:    
https://www.heritage.org/index/ranking 
 
Institute of Directors (IoD):  
www.iod.com 
 
Institute of Export & International Trade 
(IOE&IT):  
www.export.org.uk 
 
International Monetary Fund (IMF):       
https://www.imf.org/en/home 
 
Open to Export:         
http://opentoexport.com/ 
 
Organisation for Economic Co-operation 
and Development (OECD):          
http://www.oecd.org/ 
 
Overseas Business Risk:        
https://www.gov.uk/government/ 
collections/overseas-business-risk 
 
Transparency International:        
http://www.transparency.org/ 
 
UK Trade Tariff:         
https://www.gov.uk/trade-tariff 
 

UK Visas:         
https://www.gov.uk/government/ 
organisations/uk-visas-and-immigration 
 
World Bank Group economy rankings:          
http://www.doingbusiness.org/en/rankings 
 
World Economic Forum Global  
Competitiveness Report:          
https://reports.weforum.org/global- 
competitiveness-report-2019 
 

  Australia websites: 
 
AusTender:      
https://www.tenders.gov.au/ 
 
Australian British Chamber of Commerce:       
https://www.britishchamber.com/ 
 
Australia Border Force:      
https://www.abf.gov.au/ 
 
Australian Bureau of Meteorology:       
http://www.bom.gov.au 
 
Australian Bureau of Statistics:      
https://www.abs.gov.au/ 
 
Australian Capital Territory Fire and  
Rescue:   
https://esa.act.gov.au/fire-rescue    
 
Australian Capital Territory, Health:     
https://www.health.act.gov.au 
 
Australian Competition and Consumer 
Commission (ACCC):       
https://www.accc.gov.au 
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Australian Consumer Law (ACL):     
https://consumerlaw.gov.au/ 
 
Australian Government:  
https://www.australia.gov.au/ 
 
Australian Government, Business:       
https://www.business.gov.au/  
 
Australian Human Rights Commission:      
https://www.humanrights.gov.au/ 
 
Australian Securities and Investments 
Commission:  
https://asic.gov.au/  
 
Australian Taxation Office:       
https://www.ato.gov.au/ 
 
Australian Transaction Reports and 
Analysis Centre (AUSTRAC):       
https://www.austrac.gov.au/  
 
Australian Renewable Energy Agency 
(ARENA):  
https://arena.gov.au/ 
 
Australian Trade and Investment  
Commission (Austrade):      
https://www.austrade.gov.au/ 
 
Department of Agriculture, Water and 
the Environment:    
https://www.awe.gov.au/ 
 
Department of Education, Skills and  
Employment:      
https://www.dese.gov.au/ 
 
Department of Foreign Affairs and Trade:       
https://www.dfat.gov.au/ 
 

Department of Health:        
https://www.health.gov.au 
 
Department for Home Affairs:        
https://www.homeaffairs.gov.au/ 
 
Environment Protection Authority (EPA), 
South Australia:        
https://www.epa.sa.gov.au/ 
 
Environment Protection Authority (TAS):       
https://epa.tas.gov.au/epa 
 
EPA Victoria: 
https://www.epa.vic.gov.au/ 
 
Fair Work Commission:        
https://www.fwc.gov.au/ 
 
Food Standards Australia New Zealand 
(FSANZ):  
https://www.foodstandards. 
gov.au/Pages/default.aspx 
 
Government of Western Australia,  
Department of Water and Environmental 
Regulation:  
https://www.der.wa.gov.au/ 
 
Government of Western Australia, Parks 
and Wildlife Service:  
https://parks.dpaw.wa.gov.au/ 
 
IP Australia:       
https://www.ipaustralia.gov.au/ 
 
National Native Title Tribunal:        
http://www.nntt.gov.au/Pages/ 
Home-Page.aspx 
 
New South Wales Rural Fire Service:       
https://www.rfs.nsw.gov.au  
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Northern Territory Fire and Rescue  
Service:  
https://pfes.nt.gov.au/fire-and 
-rescue-service 
 
Northern Territory Government of Australia: 
https://nt.gov.au/ 
 
Northern Territory Police, Fire and  
Emergency Services (NTPFES):        
https://www.pfes.nt.gov.au/ 
 
NSW Department of Planning, Industry 
and Environment:        
https://www.dpie.nsw.gov.au/ 
 
NSW Police Force:        
https://www.police.nsw.gov.au/home 
 
NSW State Emergency Service:       
https://www.ses.nsw.gov.au/ 
 
Product Safety Australia:      
https://www.productsafety.gov.au 
 
Queensland Government:        
https://www.qld.gov.au/ 
  
Queensland Fire & Emergency Services:       
https://www.qfes.qld.gov.au/Pages/ 
default.aspx  
 
Services Australia:        
https://www.servicesaustralia.gov.au/ 
 
Smartraveller:        
https://www.smartraveller.gov.au/ 
 
South Australian Country Fire Service:        
https://www.cfs.sa.gov.au/home/  

South Australia Police:        
https://www.police.sa.gov.au/ 
 
State of Queensland (WorkCover 
Queensland):       
https://www.worksafe.qld.gov.au/ 
 
Surf Life Saving:  
https://sls.com.au/ 
 
Tasmania Fire Service:        
http://www.fire.tas.gov.au  
 
Tasmania Parks and Wildlife Service:       
https://parks.tas.gov.au/ 
 
The State of Queensland (Department  
of Environment and Science):       
https://parks.des.qld.gov.au/ 
 
Tourism Australia:        
https://www.tourism.australia.com/en 
 
Tourism Research Australia:        
https://www.tra.gov.au/ 
 
Victorian Country Fire Authority:         
https://www.cfa.vic.gov.au/home  
 
Victoria Police:          
https://www.police.vic.gov.au/ 
 
Visit Gay Australia:          
https://visitgayaustralia.com.au/ 
 
Western Australia Department of Fire  
and Emergency Services:          
https://www.dfes.wa.gov.au/site/ 
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  Disclaimer 
 
Whereas every effort has been made to 
ensure that the information given in this 
Guide is accurate, neither International 
Market Advisor (IMA), the Institute of  
Export & International Trade (IOE&IT), the 
British High Commission Canberra, the 
Australian British Chamber of Commerce, 
UK Export Finance (UKEF), Department for 
International Trade (DIT), or the Foreign, 
Commonwealth & Development Office 
(FCDO), accept liability for any errors, 
omissions or misleading statements and 
no warranty is given or responsibility  
accepted as to the standing of any  
individual, firm,company or other  
organisation mentioned.  
 
The purpose of the Doing Business 
Guides, prepared by International  
Market Advisor (IMA) is to provide  
information to help recipients form their 
own judgments about making business 
decisions as to whether to invest or  
operate in a particular country.  
 
The report's contents were believed (at 
the time that the report was prepared) 
to be reliable, but no representations  
or warranties, express or implied, are  
made or given by IMA, the IOE&IT,  
the British High Commission Canberra, 
the Australian British Chamber of  
Commerce, UKEF, DIT or the Foreign, 
Commonwealth & Development Office 
(FCDO) as to the accuracy of the report, 
its completeness or its suitability for any 
purpose. 

 
 
In particular, none of the report's  
contents should be construed as advice 
or solicitation to purchase or sell securities, 
commodities or any other form of  
financial instrument. No liability is  
accepted by IMA, IOE&IT, the British High 
Commission Canberra, the Australian 
British Chamber of Commerce, UKEF,  
DIT, or the FCDO for any loss or damage 
(whether consequential or otherwise) 
which may arise out of or in connection 
with the report. No warranty is given,  
or responsibility accepted as to the 
standing of any individual, firm,  
company or other organisation  
mentioned. 
 
Contains public sector information  
licensed under the Open Government  
Licence v3.0. 
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  Location: Oceania, continent between the Indian 
Ocean and the South Pacific Ocean 

 
  Area: 7.692 million km2 

 
  Population: 25.69 million 

 
  Urban population: 86.2% 

 
  Capital city: Canberra 

 
  GDP per capita: US $52,905.4 

 
 Languages: English 72.7%, Mandarin 2.5%, Arabic 1.4%, 

Cantonese 1.2%, Vietnamese 1.2%, Italian 1.2%, Greek 
1%, other 14.8%, unspecified 6.5% 

 
  Religion: Protestant 23.1% (Anglican 13.3%, Uniting 

Church 3.7%, Presbyterian and Reformed 2.3%,  
Baptist 1.5%, Pentecostal 1.1%, Lutheran 0.7%, other 
Protestant 0.5%), Roman Catholic 22.6%, other  
Christian 4.2%, Muslim 2.6%, Buddhist 2.4%, Orthodox 
2.3% (Eastern Orthodox 2.1%, Oriental Orthodox .2%), 
Hindu 1.9%, other 1.3%, none 30.1%, unspecified 9.6%  

 
  Government: federal parliamentary democracy 

under a constitutional monarchy; a Commonwealth 
realm 

 
 Legal system: common law system based on the  

English model 
 

  Currency: Australian Dollar (AUD) 
 

  Climate: generally arid to semi-arid; temperate in 
south and east; tropical in north 

 
  Natural resources: alumina, coal, iron ore, copper, 

tin, gold, silver, uranium, nickel, tungsten, rare earth 
elements, mineral sands, lead, zinc, diamonds,  
natural gas, petroleum 

 
  Natural hazards: cyclones along the coast; severe 

droughts; forest fires, volcanism: volcanic activity on 
Heard and McDonald Islands 

 
  Time difference: UTC+10 

 
 Internet country code: .au 

 
  National holidays: Australia Day (commemorates 

the arrival of the First Fleet of Australian settlers), 26th 
January (1788); ANZAC Day (commemorates the  
anniversary of the landing of troops of the Australian 
and New Zealand Army Corps during World War I at 
Gallipoli, Turkey), 25th April (1915) 

 
  National symbols: Commonwealth Star (seven-

pointed Star of Federation), golden wattle tree  
(Acacia pycnantha Benth), kangaroo, emu; national 
colours: green, gold 

 
[Source – FCDO Economics Unit, CIA World Factbook 
(December 2021)]

Quick facts 



Choosing a great export training partner can really help your company take off in
international trade! We can help develop new ideas and find ways to drive down
costs and produce sustainable improvements in your export business. Our team of
experts can help with questions on documentation, export controls, Bribery Act,
Customs & VAT procedures, regulatory and compliance issues, insurance issues,
payment terms, transport and logistics...

Join us today

& INTERNATIONAL TRADE

Call: +44 (0) 1733 404 400  :  email: institute@export.org.uk

Membership  :  Training  :  Qualifications  :  Advice

www.export.org.uk       @ioexport




